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Believability  of  advertising  in  the  media* 

On  a  tcalt  ^  1  to  5 


Newspapers  are  the  most  credible,  trusted 
advertising  medium.  Every  week  more 
than  7  out  of  10  adults  turn  to  our  pages 
and  rely  on  our  ads. 


Our  customers  take  us  personally. 
And  advertising  messages  are 
an  important  reason  they  turn  to 
our  pages. 

Unlike  other  media,  newspaper  readership 
increases  on  key  advertising  days. .  .because  of 
the  ads,  not  in  spite  of  them. 

People  want  to  see  the  ads  and  are  willing  to  pay 
to  see  them  in  our  pages. 

Consumers  frequently  doubt  ads  in  other  media 
and  go  out  of  their  way  to  avoid  them.  They  find 
direct  mail  the  least  believable.  And  TV  viewen, 
on  aver:^,  miss  62%  of  all  commercials  by 
switching  to  another  station  or  leaving  the  room. 

Other  advertising  arrives  uninvited  into  the 
home.  Our  ads  are  welcomed. 

Get  more  impact  in  the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OOANMEIT 

'Source:  The  1996  Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 
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FOR  112  YEARS,  WE’VE  BEEr 


Goss  Graphic  Systems 
700  Oakmont  Lane 
Westmont,  Illinois  60559 
630/850-5600 


i 


Goss  is  the  world's  leading  supplier  of  web  off¬ 
set  printing  press  systems  for  the  newspaper  and 
commercial  printing  industries. 

Sam  and  Fred  Goss  might  have  predicted  that. 
Even  way  back  in  1885,  their  philosophy  was  to 
revolutionize,  then  globalize. 

Today,  Goss  presses  are  installed  in  nearly  every 


industrialized  country.  Backed  by  2,600  professionals 
dedicated  to  new  technologies  and  total  customer  care. 

By  the  way,  after  112  years  and  one  or  two  name 
changes,  you've  no  doubt  noticed  we're  once  again 
calling  ourselves  Goss. 

It's  obvious  there  was  a  lot  of  power  in  that 
name  all  along.  Goss.  The  power  of  the  press. 
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Love  of  Reading 
Scores  Big 

^Knowledge  is  power,”  basketball  legend  and  author 
Kareem  Abdul-Jabbar  told  the  packed  gymnasium. 

He  told  stories  of  how  he  skipped  going  to  the  disco 
with  his  teammates  after  games,  choosing  instead  to 
spend  the  evening  with  a  good  book. 

Those  in  the  audience  -  whites,  blacks,  young  and  old 
—  all  understood.  Despite  their  diversity,  they  shared 
a  common  bond  wth  I^eem:  their  love  of  reading. 

This  inspiring  moment  was  one  of  many  at  the  recent 
St.  Petersburg  Times  Festival  of  Reading,  an  annual 
event  that  celebrates  the  beauty  of  the  written  word. 
More  than  20,000  people  collected  autographs, 
listened  to  poetry  and  helped  nourish  their  children’s 
love  of  reading  by  selecting  free  books  from  the 
thousands  available. 

Literacy  is  a  cause  we  support  all  year  long.  Through 
this  reading  festival  and  several  others  like  it 
throughout  the  year,  we  show  the  Tampa  Bay  area 
that  great  knowledge  -  and  considerable  fun  -  can  be 
gained  from  reading. 

In  addition,  we  sponsor  corporate  spelling  bees, 
award  literacy  grants,  solicit  NIE  sponsorships  and 
host  storytelling  days  for  children. 

It’s  just  one  more  reason  why  we’re  Florida’s  Best 
Newspaper. 


i»t.|Jrtcrsburg  ^imrs 

'  Florida’s  Best  Newspaper 
http://www.sptimes.com 


CALENDAR 


JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

16-18  SNA  1997  Editors’  Conference,  Hotel  Inter¬ 
Continental,  Cliicago 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

5-8  Southern  Classified  Advertising  Managers  Association 
Telemarketing  Conference  and  Sales  and  Education 
Conference,  Francis  Marion  Hotel,  Charleston,  S.C. 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

20- 22  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Embassy  Suites,  Phoenix 
North,  Phoenix,  Ariz. 

21- 23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 
23-26  Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  atTapatio  Cliffs,  Phoenix,  Ariz. 
26-3/1  American  Newspaper  Layout  Managers  Association 
Annual  Convention,  Menger  Hotel,  San  Antonio, Texas 

MARCH 

2-5  SNA  1997  Spring  Publishers’  Conference,The  Buttes 
Resort,Tempe,Ariz. 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Parii,  Panama  City,  Panama 
19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  Hill,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W.  Marriott,  Washington,  D.C. 
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NEW  CURMUDGEON 


T.OM  WIN. SI  IIP 


The  Family  Thing 


This  is  not  a  breaking 

news  story  by  a  long  shot, 
rather  it  is  a  recapturing  of 
an  important  tableau  about 
family  ownership  of  news¬ 
papers,  nepotism  and  excellence. 

The  scene  was  two  men  standing 
behind  podiums  at  either  end  of  the 
stage  in  the  grand  ballroom  of  the 
Waldorf  Astoria  in  New  York  last  month. 

The  occasion  was  the  Committee  to 
Protect  Journalists’  dirmer  at  which 
Arthur  Ochs  Sulzberger 
Jr.  introduced  Arthur  Ochs 
Sulzberger  Sr,  who  was 
about  to  receive  the 
Benjamin  Burton 
Memorial  Award  in  recog¬ 
nition  of  the  25th  anniver¬ 
sary  of  printing  the 
Pentagon  Papers  by  the 
Neu>  York  Times. 

It  was  a  father-son  act  at  its  best  — 
warm,  loving  and  quite  personal. 

Snippets  of  that  father  and  son 
exchange  deserve  to  be  preserved.To 
turn  in  a  column  that  consists  almost 
entirely  of  direct  quotes  is  reminiscent 
of  a  personal  feeling  when  I  covered  an 
Adlai  Stevenson  speech.The  mood  of 
an  Adlai  talk  was  so  potent,  I  hated  to 
summarize  or  paraphrase  him  —  and 
often  didn’t.The  same  feeling  exists 
here.  So  here  goes: 

Arthur  Jr.  (Pinch):  “I’ve  waited  forty- 
five  years  for  this  moment,  and  I’m 
going  to  savor  it. 

“I’m  here  to  introduce  to  you  a  man 
of  such  limited  imagination  that  he 
couldn’t  even  come  up  with  an  original 
name  for  his  son.  And  not  satisfied  with 
that,  he  then  went  on  to  pass  the  same 
genetic  limitations  on  me. 

“You  all  know  the  public  Punch 
Sulzberger,  but  in  this,  the  centennial 
year  of  the  modem  New  York  Times,  it’s 
worth  recalling  a  few  of  his  achieve¬ 
ments  since  he  became  publisher  in 
1963. 

“That  day,  my  father  told  his  sister 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C. 


Judy:Tve  just  made  my  first  executive 
decision.  I’ve  decided  not  to  throw  up.’ 

“How  could  you  not  love  a  man  like 
that.  And  I’m  here  to  tell  you  that,  33 
years  later,  he’s  still  making  those  kinds 
of  quality  decisions. 

“In  1S>67,  for  example,  he  followed 
up  on  his  decision  not  to  throw  up  by 
removing  the  period  after  the  words 
the  New  York  Times  on  our  front  page 
nameplate.That’s  true.  For  over  a  centu¬ 
ry,  it  had  read  the  New  York  Times,  peri¬ 
od.  Despite  common 
belief,  the  removal  of  the 
period  was  not  a  cost-cut¬ 
ting  measure  —  although 
over  the  years,  the  savings 
in  ink  can  be  measured  in 
the  hundreds  of  dollars. 

“ ...  he  instituted  the 
idea  of  a  newsroom  bud¬ 
get  an  ingenious  method 
of  ensuring  that  no  matter  how  slow 
the  news  was  on  any  given  day,  senior 
editors  would  always  have  something 
with  which  to  amuse  themselves.  How 
insightful.And  how  thoughtful. 

“In  1969,  he  took  the  New  York 
Times  Company  public,  thereby 
bequeathing  to  his  business  executives 
the  never-ending  joy  of  working  day 
after  day  with  Wall  Street  analysts  .... 

“The  Times  garnered  36  Pulitzer 
Prizes  during  his  29  years  as  publisher. 
It  became  a  truly  national  newspaper, 
with  print  sites  scattered  across  the 
United  States.  It  renewed  itself  in  ways 
that  enhanced  its  journalism.  And,  25 
years  ago  this  year,  it  staked  its  most 
precious  resource  —  its  reputation  — 
on  as  gutsy  a  move  as  has  been  made 
by  any  journalist  —  the  decision  to 
print  the  Pentagon  Pajiers. 

“Let  me  speak  for  a  few  moments 
more,  about  the  private  Punch,  the  one 
I  know  best. 

“Punch  earned  his  nickname  in  1944 
when  he  became  the  bantamweight 
boxing  champion  of  the  United  States 
Marine  Corps.That’s  not  true.  But  given 
his  tenacity  it  should  be. 

“What  is  true  is  that  my  father  is  a 
genuinely  nice  man.  He  is  an  unassum¬ 
ing,  decent,  caring,  down-to-earth  per¬ 
son.  He’s  the  kind  of  guy  you’d  like  to 


share  a  beer  with.  He’s  the  kind  of  guy 
you  hope  to  be  seated  next  to  at  a  bor¬ 
ing  dinner  party.  He’d  much  rather  hear 
about  you  than  talk  about  himself. 

“What  he  hates  is  public  praise.  He 
hates  this.  But,  if  this  one  unbiased 
observer  may  be  so  bold,  no  one 
deserves  this  award,  given  for  a  lifetime 
in  promoting  press  freedom,  more  than 
my  old  man. 

“Ladies  and  gendemen,  it  is  with 
great  honor  I  introduce  the  chairman  of 
the  New  York  Times  Company  and  the 
man  for  whom  I  pray  I  will  still  be 
working  for  tomorrow  —  my  father. 
Punch  Sulzberger.’’ 

Then  up  stepped  chairman 
Sulzberger,  deadpan  artist  extraordi¬ 
naire.  He  glowered  at  son,  snapped,  “See 
me  in  the  morning,”  and  plowed  ahead. 

“Let  me  indulge  in  a  few  personal 
remembrances  of  a  remaricable  time  in 
my  life,  a  period  marked  by  both  pride 
and  apprehension  as  the  Times  worked 
its  way  toward  a  decision  to  publish 
[the  Pentagon  Papers]. 

“My  recollection  is  that  Abe 
Rosenthal,  the  Times  executive  editor, 
first  told  me  that  we  had  been  given  a 
mass  of  highly  classified  government 
documents  that  dealt  with  the  history 
of  the  Vietnam  War. ...  it  was  his  inten¬ 
tion  to  publish  their  contents  .... 

“The  more  I  listened,  the  more  cer¬ 
tain  I  became  that  the  entire  operation 
smelled  of  20  years  to  life.  I  quickly 
called  the  Times'  longtime  outside 
lawyers. 

“Lord,  Day  and  Lord  was  a  well-estab¬ 
lished  firm  numbering  among  its  clients 
the  Cunard  Line.  Whether  they  were 
traumatized  by  the  loss  of  the  Titanic,  I 
really  can’t  say,  but  they  certainly  were 
cautious.  So  cautious,  indeed,  that  their 
senior  partner  told  me  that  if  the  Times 
chose  to  publish  the  documents,  his 
firm  would  refuse  to  defend  us. 

“With  all  that  cheerful  advice,  I  called 
Abe  Rosenthal  and  told  him  that  if  I 
were  going  to  go  to  jail  for  publishing 
something,  I  thought  it  made  sense  to 
read  it ... . 

“Until  I  read  the  Pentagon  Papers,  I 
did  not  know  that  it  was  possible  to 

(See  New  Curmudgeon  on  page  41) 
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BY  DEBRA  GERSH  HERNANDEZ 

Letter  Bombs 
Disrupt  DC.  Press 


Four  letter  bombs  were  delivered  to 
the  Washington  bureau  of  Al  Hayat,  a  Lon¬ 
don-based  Arab-language  newspaper,  and  a 
fifth  was  intercepted  at  the  post  office. 

The  threats  to  the  Al  Hayat  office  on 
the  11th  floor  of  the  National  Press  Build¬ 
ing  led  to  two  evacuations  on  Jan.  2.  The  first  evac¬ 
uation  came  in  the  morning,  after  the  initial  two 
bombs  were  discovered  in  the  mail  and  included  the 
10th,  11th  and  12th  floors.  When  two  additional 
bombs  were  delivered  in  the  mail  later  that  day,  the 
entire  building  was  evacuated. 

Three  similar  envelopes 
with  letter  bombs  were  sent 
to  the  “parole  office”  at  the 
federal  prison  in  Levenworth, 
Kan.  There  are  no  parole 
offices  at  federal  facilities. 

As  E&P  went  to  press,  pub¬ 
lished  reports  said  Al  Hayat 
received  a  call  from  a  group  claiming  Libya  was 
responsible  for  the  bombs,  but  the  Libyan  govern¬ 
ment  denied  involvement.  No  official  word  of  sus¬ 
pects  or  arrests  had  been  made. 

Considered  a  moderate  publication  that  does  not 
shy  away  from  hard-hitting  news,  Al  Hayat  is  owned 
by  a  member  of  the  Saudi  royal  family,  Prince  Khalid 
bin-Sultan,  who  led  the  Saudi  armed  forces  during 
the  Persian  Gulf  war. 

In  a  published  interview,  Al  Hayat 
editor  Jihad  Khazen  said  he  has  writ¬ 
ten  editorials  critical  of  terrorist 
groups  for  years,  but  he  could  not 
understand  why  the  paper  would  be  a 
target  now. 

“We  haven’t  picked  a  fight  with 
anyone,”  Khazen  told  the  Washington 
Post  from  London.  “I  honestly  don’t 
know  what  could  have  triggered  this.” 

The  envelopes  were  about  5  Vi 
inches  by  inches  and  bore  com¬ 
puter-generated  address  labels.  The 
bombs,  made  from  the  explosive  mate¬ 
rial  Semtex,  were  contained  in  musical 
Christmas  cards  designed  to  explode 
when  opened.  There  were  no  return 
addresses,  although  the  postmark  and 
stamps  indicated  they  were  sent  from 
Alexandria,  ^ypt. 

Each  bomb  contained  enough 
explosive  material  to  have  killed 
whomever  opened  it,  as  well  as  metal 
shards  and  pins  to  increase  its 


potency. 

The  Al  Hayat  employee  who  was  opening  the 
mail  that  morning  around  9  a.m.  became  suspicious 
of  one  of  the  envelopes  for  a  number  of  reasons, 
including  its  lack  of  return  address,  ^yptian  stamps 
and  because  it  felt  bumpy. 

Slitting  op)en  the  envelope  just  enough  to  see 
inside,  the  staffer  saw  the  wires  and  explosives.  He 
immediately  called  the  authorities,  who  found  a  sec¬ 
ond  letter  bomb  in  the  office. 

The  first  two  envelopes  were  taken  away  and 
safely  detonated  by  the  D.C.  Metropolitan  Police 
Department’s  bomb  disposal  unit. 

Two  more  envelopes  were  brought  to  the  Al 
Hayat  office  in  the  regular  mail  delivery  later  that 
day. 

Thinking  the  threat  had  passed,  Detroit  Neu’s 
bureau  chief  Jacqueline  Thomas,  whose  office  is  on 
the  11th  floor,  joked  with  the  mailman  that  he 
should  get  special  hazardous  duty  pay  for  delivering 
the  mail. 

Neither  of  them  knew’  that  the  third  and  fourth 
bombs  were  sitting  in  the  mail  cart  awaiting  delivery 
as  the  mailman  made  his  way  down  the  hall  to  Al 
Hayat. 

The  second  set  of  bombs  also  were  disposed  of 
by  police  specialists,  and  bomb-sniffing  dogs  were 
(See  Bombs  on  page  36) 


One  of  the  tour  letter  bombs  sent  to  the  Washington,  D.C.,  bureau  of  the  Egyptian 
newspaper  El  Hayat 


National 
Press  Building 
evacuated  twice 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Newspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editors  Publisher,  ]une  29.  \90l,  Adoertising,  ]\it\e  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  irat  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  loa  in 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  im  1 16| 


Provocative  Viewpoint 

Richard  KARPEL,  executive  director  of  the  ,\ssociation 
of  Alternative  Newsweeklies,  recently  wondered  whether 
E&P  would  consider  running  a  provocative  opinion 
piece  by  AAN  President  Jeff  VonKaenel,  publisher  of  the  News  & 
Review,  a  chain  of  alternative  papers  in  Sacramento  and  Chico, 
Calif. 

In  the  article,  VonKaenel  predicts  that  most  big  daily  newspa¬ 
pers  will  be  out  of  business  in  10  years.  While  we  emphatically 
disagree  with  his  viewjxiint,  we  thought  it  should  be  offered  to 
our  readers. 

VonKaenel’s  piece  appears  under  our  Shop  Talk  At  Thirty  ban¬ 
ner  on  page  56. 

Our  magazine’s  mission  is  to  not  only  present  complete  news 
coverage,  but  also  to  serve  as  a  forum  where  our  readers  can 
present  a  divergence  of  opinions  and  ideas  about  the  newspaper 
business. 

As  president  of  AAN,  VonKaenel  represents  107  North 
American  alternative  newspapers,  many  of  whom  are  competing 
for  ad  maricet  share  with  mainstream  dailies.This  is  a  significant 
segment  of  the  newspaper  industry  and  we  feel  it  is  important 
for  mainstream  newspapers  to  see  what  the  alternative  papers 
are  thinking. 

So  take  some  time  to  read  what  VonKaenel  has  to  say.  We’re 
sure  it  will  provoke  a  response  by  some  of  our  readers. 

Agree  with  him?  Disagree?  Send  us  some  letters.  Write  a  Shop 
Talk  response  of  your  own. 

This  is  one  of  the  many  reasons  we  publish  each  week. 

— J.C. 
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LETTERS  TO  THE  EDITOR 


Disagrees  with 
comments  about 
weeklies 

SELUNG  WEEKUES.  THE  real  story. 

We  beg  to  differ.  Dane  Claussen’s 
comments  in  your  Nov.  16  issue  that 
chains  are  no  longer  interested  in  inde¬ 
pendent  weeklies  couldn’t  be  further 
from  the  truth.  'Who  does  he  think  is 
acquiring  weekly-  newspapers? 

Our  experience  over  the  past  36 
months  alone  shows  that  it’s  the  chains 
with  the  money  in  this  market  and  the 
chains  with  the  ability 
to  close  the  deals 
priced  above 
$500,000. 

I  In  fact,  our  buyers’ 

files  are  basically  void 
of  “individuals”  w  ith 
savings  above 
$100,000. That  certain¬ 
ly  doesn’t  bode  well 
j  for  a  property  com- 

1  manding  a  price  above 

that  level  unless  the 
i  owner  is  prepared  to 

finance  a  dispropor¬ 
tionate  amount  of  the 
!  deal.  If  I’m  a  seller.  I’d 

sure  welcome  the  lux- 
;  ury  of  selling  to  a  cash 

j  buyer  while  having 

some  security  behind 
any  note. 

As  for  Mr.  ('laussen’s 
1  comments  that  people 

are  having  trouble  sell- 
.  ing  weeklies  at  prices  they  want  — 

]  yes,  but  only  if  they  overpriced  their 
5  paper  or  they  are  in  an  unattractive 

market.  If  the  paper  is  in  a  growth  mar- 
j  ket  with  a  decent  bottom  line,  we  sure 
j  are  having  no  difficulty  selling  the 
[  property.  And,  as  brokers,  one  of  our 

key  roles  is  assisting  sellers  in  placing  a 

I'  value  on  their  properties  while  reach¬ 

ing  some  common  ground  on  the 
terms  of  the  sale. 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Mr.  Claussen  is  correct  in  his  obser¬ 
vation  regarding  the  trickle  of  individu¬ 
al  buyers  to  rural  markets  —  but  only 
to  the  extent  some  of  those  markets 
are  “alive  and  kicking.”  Our  buyers’  files 
are  filled  with  individuals  and  groups 
asking  to  see  rural  weeklies  who  have 
carved  out  a  strong  niche. 

As  to  alternatives  to  an  outright  sale, 
the  truth  be  told,  there  aren’t  many, 
especially'  for  the  small  to  mid-size  pub¬ 
lisher.  Selling  a  portion,  rather  than  a 
whole?  A  plausible  idea  if  there  is  a 
definitive  exit  strategy  for  both  parties. 
And,  how  is  the  investor  going  to 

obtain  a  return  on  his 
investment?  Going 
public?  Check  the  SEC 
rules  and  regulations 
as  well  as  upfront 
expenses.  We  don’t 
think  so. 

Larry  Grimes 
Grimes  is  president 
of  W.B.  Grimes  &  Co. 
in  Clarksburg,  Md.,  a 
neu'spaper  broker 
company 

Defends 
phantom 
author 

IN  THE  NOV.  30 
issue,  Mr.  Allan 
Wolper  spends  more 
than  a  page  complain¬ 
ing  that  an  expose  of  the  slack  stan¬ 
dards  in  a  journalism  program  was  pub¬ 
lished  anonymously. 

I’d  be  more  impressed  with  Mr. 
Wolper’s  criticism  if  I  saw  him  apply¬ 
ing  the  same  concern  to  other  areas  of 
the  journalism  field. 

Examples?  Many  newspapers  run 
anonymous  editorials.  Why  doesn’t  Mr. 
Wolper  criticize  their  refusal  to  put 
themselves  behind  their  words? 

Readers  don’t  know  whether  the 
unsigned  editorials  reflect  the  opinions 
of  one  editor,  the  head  editor,  an  edito¬ 
rial  consensus,  or  what. 

In  my  opinion,  a  far  more  egregious 
practice  is  to  run  news  releases  as  edi¬ 
torial  matter  without  any  indication 
that  they  came  from  a  biased  source. 
Don’t  readers  have  the  right  to  know 


where  “news”  comes  from?  Wouldn’t 
credence  given  to  a  Middle  East  story 
be  somewhat  affected  if  we  knew  that 
it  came  from  the  PLO’s  propaganda 
wing,  for  example? 

There’s  an  old  saying,  “What’s  sauce 
for  the  goose  is  sauce  for  the  gander.” 

Mr.  Wolper’s  complaining  about  a  rela¬ 
tively  minor  incident  is  hypocritical  in 
light  of  widespread  and  far  more  injuri¬ 
ous  practices  in  daily  use. 

Joel  Anders 

Los  Angeles,  Calif. 

Editor’s  Note-.  Allan  Wolper  did  not 
complain  about  anything.  He  wrote 
a  news  story  about  an  anonymous 
author  who  wrote  a  book  which 
criticized  assorted  college  journal¬ 
ism  school  programs.  In  that  news 
story,  Wolper  interviewed  the  anony¬ 
mous  author.  Wolper  did  not  express 
his  personal  views  in  the  article. 


Corrections 

An  ARTICLE  ABOUT  USA  Weekend 
on  page  23  of  the  Dec.  7  issue  incor¬ 
rectly  stated  that  “many”  of  the  45  news¬ 
papers  that  signed  on  to  cany  the  maga¬ 
zine  were  newspapers  who  joined  the 
Gannett  chain  when  it  acquired  Multi¬ 
media.  In  fact,  only  six  of  USA  Weekend's 
new  newspapers  were  Multimedia  news¬ 
papers. 

JOANN  M. CRUPI  was  misidentified  as  a 
he  in  the  Dec.  21  Newspeople  In  The 
News.  She  is  in  foct  a  woman. 

A  BRIEF  ITEM  {E&P,  Dec.  21,  p.  17) 
incorrectly  described  the  Dallas 
Foundation  of  Texas,  which  accepted  an 
$800,000  grant  from  A.H.  Belo  Corp.  on 
behalf  of  the  Freedom  of  Information 
Foundation  of  Texas.  It  is  the  freedom  of 
information  group  that  advocates  the 
public’s  right  to  know. 

Dividend 

Gray  communications  Systems 
Inc.  declared  a  dividend  of  2<  per 
share  on  the  Class  A  Common  Stock  and 
the  Class  B  Common  Stock. 

The  dividend  is  payable  on  Dec.  30, 
1996,  to  shareholders  of  record  as  of 
Dec.  23, 1996. 


Newspapcrdom* 


50  YEARS  AGO. . .  A  Strike  by 
four  unions,  which  closed  four 
newspapers  in  Springfield, 
Mass.,  passed  its  lOOtli  day. 
The  unions  deny  rumors  that 
the  end  of  the  strike  is  immi¬ 
nent. 

The  Miami  Herald  and  the 
Miami  News  were  shut  down 
for  three  days  by  a  pressmens’ 
strike  during  which  the 
papers  published  one-sheet 
bulletins  posted  in  store  win¬ 
dows,  bus  stops,  hotel  lobbies, 
etc. 

From  Editor  &  Publisher 
January  11,  1947 
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Recreating  A 
Saturday  Paper 


T.  LOUIS  Post-Dis¬ 
patch  executives 
say  an  accurate 
measure  of  the 
paper’s  decision  to 
trade  its  thin  Satur¬ 
day  broadsheet  in  for  a  beefy 
tabloid  will  have  to  wait  until 
the  first  quarter  of  1997. 

But  it’s  not  too  soon  to  say 
that  the  tabloid’s  Nov.  2 
launch  —  and  the  rapid 
response  to  reader  complaints 
—  mark  the  beginning  of  a 
new  way  of  doing  business  and  journalism  at  the 
Pulitzer  Publishing  Co.  flagship. 

The  first  sign  of  change  was  a  newspaperwide 
task  force  formed  by  publisher  Nicholas  G.  Penni- 
man  IV  in  1995  with  the  goal  of  improving  Saturday 
circulation.  The  task  force  recommended  striking 
change  —  shifting  from  broadsheet  to  tabloid  on 
Saturday, 

The  plan  got  a  cold  shoulder  from  some  execu¬ 
tives,  including  then-editor  William  E  Woo,  on  the 
first  go  around,  but  a  shot  of  new  with  the  arrival  of 
a  new  general  manager,  Terrance  C.Z.  Egger,  and  a 
shuffle  in  newsroom  management. 

At  about  300,000  circulation,  the  Saturday  edition 
was  the  lowest  seller,  and  usually  the  thinnest,  paper 
of  the  week.  It  was  often  overshadowed  at  news¬ 
stands  by  delivery  of  early  Sunday  editions  on  Satur¬ 
day  morning.  It  also  was  ham¬ 
pered  by  subscription  offerings 
limited  to  either  seven  days  a 
week  or  Sunday  only. 

The  Saturday  edition  had 
one  other  problem:  an  unde¬ 
served  reputation  as  a  weak 
leftover  from  the  days  when 
the  Post-Dispatch  was  an 
afternoon  paper,  and  the  Sat¬ 
urday  edition  was  an  after¬ 
thought. 

Improvements  in  news 
coverage  had  taken  the  Satur¬ 
day  paper  as  far  as  it  could 
go.  It  was  time  to  rethink  the 
approach. 

Another  element  emerged 


Kramer  is  a  freelance 
writer  based  in  St.  Louis. 


when  research  by  consultant 
Chris  Urban  of  Urban  &  Asso¬ 
ciates  found  that  Saturday 
offered  the  greatest  hope  for 
attracting  Sunday-only  readers 
to  expand  their  newspaper 
habits. 

Lifestyle  editor  Ellen  Gard¬ 
ner,  who  headed  the  Saturday 
task  force,  explained:  “We 
studied  the  Sunday  paper  and 
why  that  circulation  is  twice 
any  other  day  of  the  week. 
Eighty-nine  percent  of  Sunday- 
only  weren’t  seven-day  because  they  simply  didn’t 
have  time.  We  were  never  going  to  turn  these  peo¬ 
ple  into  seven-day  readers.” 

Typical  Sunday-only  readers  are  middle-class 
woiking  women,  25  to  54  years  old,  with  a  couple 
of  kids,  a  job  and  some  education. 

Once  the  targets  were  identified,  the  task  force 
examined  ways  to  convert  them  into  weekend  sub¬ 
scribers  without  antagonizing  loyal  seven-day  read¬ 
ers.  About  the  same  time,  publisher  Penniman  told 
Gardner  that  the  Post-Dispatch  Magazine  and  Sun¬ 
day  style  section,  both  doing  fine  editorially  but  not 
pulling  their  weight  in  advertising,  were  on  the 
endangered  species  list.  So  the  seven-person  task 
force  began  looking  for  elements  from  those  sec¬ 
tions  that  might  fit  into  what  was  being  envisioned 
as  a  “lifestyle”  tabloid  insert  aimed  at 
working  women. 

Roughly  1%  of  regular  readers 
polled  in  a  phone  survey  said 
they  would  hate  it  if  Style  and 
the  magazine  were  dropped 
from  the  Sunday  paper. 

“We  thought  the  risk  was 
pretty  low  there,  and  what  we 
stood  to  gain  in  people  who 
would  buy  two-day  was  far 
greater,”  said  Gardner. 

Gardner,  news  artist  Tom 
Borgmann  and  reporter  Cynthia 
Todd  took  up  the  project  full 
time,  with  space  in  one  of  the 
bureaus.  Other  task  force  mem¬ 
bers  usually  devoted  one  day  a 
week.  Urban  continued  to  con¬ 
sult  during  development. 

SfH^rts  fims  were  the  next 
largest  group  of  potential  read- 


How  the  St  Louis 
Post-Dispatch 
overhauled  a  languishing 
Saturday  paper  and 
responded  to  readers 

BY  STACI  D.  KRAMER 
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ers  on  Saturday,  so  the  task  force  doubled  the  size  of 
the  Saturday  sports  section  and  added  more  sports 
features  to  the  weekday  nuts  and  bolts.  An  unex¬ 
pected  bonus  emerged:  The  women  targeted  by  the 
“lifestyle”  tabloid  loved  the  new  sports  approach. 

Then  a  new  addition  to  the  task  force  brought 
unexpected  news.  The  short-lived  St.  Louis  Sun 
might  have  led  to  the  conclusion  that  St.  Louis  read¬ 
ers  rejected  the  tabloid  format.  But  Dan  Cotter,  who 
headed  the  Post-Dispatch’s  research  then  and  joined 
the  task  force  while  between  projects,  knew  better. 
His  own  research  showed  that  85%  of  prospective 
readers  preferred  the  easier-to-handle  tabloid  over  a 
broadsheet. 

Soon  the  task  force  was  testing  the  tabloid  format 
for  everything  except  classifieds,  conceived  as  an 
advertising  broadsheet  to  include  enhanced  auto 
coverage.  Prototypes  were  accepted  enthusiastically 
in  mall  intercepts  and  focus  groups  while  the  con¬ 
cept  met  with  positive  responses  during  phone  sur¬ 
veys. 

The  tab  didn’t  fare  as  well  with  the  top  brass, 
though. 

A  presentation  last  December  “was  not  met  with 
universal  joy,”  task  force  chief  Gardner  said.  “A  cou¬ 
ple  of  vice  presidents  didn’t  like  it.  Bill  Woo  didn’t 
like  it.  (Then-managing  editor]  Foster  Davis  was 
cool.  Penniman  liked  it  but  felt  without  the  support 
of  other  people  it  became  a  less  attractive  proprosi- 
tion.  It  sort  of  went  into  a  coma  and  we  thought  that 
was  the  end  of  that.” 

But  some  patients  come  out 
of  comas.  Within  weeks  of 
his  arrival  as  general  man¬ 
ager,  Terry  Egger  asked 
the  task  force  for 
another  presentation. 

“The  research  was  so 
positive  he  said,  ‘Let’s 
retest  it’  and  we  got  the 
same  positive  results,” 
said  Gardner,  who  thinks 
the  tabloid  might  be  one 


of  the  most  researched  moves  in  Post-Dispatch  his¬ 
tory. 

By  the  time  of  the  launch,  various  versions  of  the 
tabloid  had  been  shown  to  a  dozen  focus  groups 
and  some  1,100  people,  referred  to  as  “mall  inter¬ 
cepts.” 

Egger  “managed  to  get  people  on  board  who 
were  reluctant  to  get  on  board,”  Gardner  said. 

The  newsroom  atmosphere  had  changed,  too. 
Woo’s  departure  seemed  certain.  Foster  Davis  was 
already  gone  and  Post-Dispatch  veteran  Richard  K. 
Weil  Jr.  was  the  new  managing  editor.  Egger’s  enthu¬ 
siasm  and  Weil’s  willingness  to  expreriment  pumpjed 
new  life  into  the  tabloid.  By  the  time  Cole  Campbell 
arrived  as  editor,  the  project  was  well  on  its  way  to 
becoming  reality. 

At  launch  time,  the  Saturday  pap>er  had  three  sec¬ 
tions:  a  main  tabloid  section  with  a  news  front, 
sports  back  and  business  and  entertainment  in 
between;  a  tabloid  lifestyle  section  inside;  and  the 
broadsheet  classified  section. 

The  Post-Dispatch  thought  its  mix  of  tabloid  one 
day  and  broadsheet  the  rest  of  the  week  was  unique 
until  discovering  that  the  Allentown,  Pa.,  Morning 
Call  has  had  the  same  arrangement  for  nearly  20 
years. 

Another  change  was  the  way  the  business  and 
editorial  sides  of  the  pap>er  worked  together,  more  as 
a  team  than  as  opposing  camps. 

Egger  remembers  a  crossroads  where  news  might 
not  have  been  emphasized  as  much. 

“Dick  Weil  felt  very  strongly  that  news  was  imp)or- 
tant,  and  I  couldn’t  agree  with  him  more,”  Egger  said. 
“Great  journalism  can  be  done  in  a  tabloid.There  are 
Newsday,  the  Rocky  Mountain  News,  the  Chicago 
Sun-Times? 

A  commitment  to  emphasizing  news  and  to  pro¬ 
viding  a  news  hole  at  least  as  big  as  before  became 
part  of  the  tabloid  mix. 

“The  truth  of  the  matter  is  the  story  count’s 
higher  than  it  was.  There’s  more  national  and  inter¬ 
national  news,”  said  Gardner.  “’There’s  a  perception 
that  there  may  not  be  as  much  because  of  the  lack 
of  jumps.” 

Egger  also  committed  to  a  $1  million  mariceting 
effort,  including  billboards,TV  and  radio,  and  the  hir¬ 
ing  of  additional  pressmen  and  other  production 
staffers  to  meet  the  increased  needs  of  a  pap)er  with 
40  p)ercent  more  pages  in  a  different  format. 

Egger  declined  to  buy  news  racks  designed  for 
tabloids,  leaving  the  Saturday  paper  displayed  in 
news  racks  sideways, 
because  it  exp)ects  most 
single-copy  sales  through 
retail  stores. 

Launching  a  new  prod¬ 
uct  meant  meetings  with 
every  carrier  and  retail 
sales  agent.  It  meant  pre¬ 
sentations  to  advertisers, 
especially  those  most 
likely  to  benefit  by  reach¬ 
ing  a  target  group  that 


Initial  results 
show  a  conversion  of  about 
i5,000  Sunday-only 
subscriptions  to 
weekend  packages  “ 
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viewed  Saturday  as  the  best 
day  to  buy  big-ticket  items 
like  furniture,  major  appU- 
ances  and  electronics.  A 
direct  hit  would  mean  an 
increase  in  readers  with 
Saturday  leisure  time  and 
more  income  to  spend. 

“This  was  not  a  small, 
inexpensive  process,”  said 
Egger.“That  it’s  well  worth 
it,  well,  there’s  every  sign.” 

Executives  said  advertising  and  circulation  were 
up  on  Saturday,  although  the  numbers  are  murky, 
thanks  to  the  complexity  of  distributing  five  weeks 
of  free  Saturday  papers  to  approximately  85,000 
Sunday-only  subscribers. 

Nothing  emphasizes  the  changes  at  the  newspa¬ 
per  more  than  how  it  responded  to  readers  after  the 
launch.  When  more  than  2,500  readers  called  on  Sat¬ 
urday,  there  to  answer  phones  were  Egger,  Camp¬ 
bell,  Weil,  Gardner  and  others  involved  with  devel¬ 
oping  the  Saturday  edition.  Callers  from  households 
with  two  or  more  readers  were  particularly  mifi'ed 
by  the  fusing  of  news,  sp>orts,  business  and  enter¬ 
tainment  into  one  section.  About  200  callers  were 
upset  by  the  absence  of  mutual  fund  tables. 

Complaints,  far  outweighing  compliments, 
focused  on  missing  or  moved  features,  the  lack  of 
the  paper’s  trademark  daily  color  comics  page  and 
qualms  about  the  tabloid  format  itself.  Some  viewed 
the  tabloid  as  a  mark  of  sensationalization  or  dumb¬ 
ing  down. 

“We  invited  reaction  on  that  first  paper  and  we 
got  it  right  between  the  eyes,”  Weil  recalled.  “As  the 
day  went  on,  it  became  a  tremendously  uplifting 
experience  because  of  the  deep  affection  people 
feel  for  the  paper.” 

Gardner  added,  “The  good  news  is  that  love  us  or 
hate  us,  people  have  a  very  strong  relationship  with 
the  Post-Dispatch. They'K  passionate  about  it.” 

Gardner  and  company  were  somewhat  prepared 
for  the  complaints.  Research  led  them  to  expect  that 
about  3%  of  readers  would  not  like  the  new  Satur¬ 
day  paper.  The  biggest  shock  was  a  flood  of  com¬ 
plaints  about  missing  sports  scores.  Concerned 
about  possible  production  problems  from  a  press 
run  100,000  copies  higher,  production  and  circula¬ 
tion  executives  decided  to  produce  more  copies  of 
the  early  three-star  edition, 
and  fewer  of  the  late  five- 
star  edition.  The  result: 
massive  availability  of 
an  edition  printed 
before  Friday  night 
sports  events  ended. 

No  score  from  the  St. 

Louis  Blues.  No  high 
school  football  scores. 

The  confluence 
with  the  tabloid’s 
launch  gave  some 
readers  the  impression 


that  the  change  in  format 
meant  less  timely  news 
and  sports. 

Gardner,  who  did  not 
know  of  the  production 
decision  until  she  got  to 
work  Saturday  morning, 
spent  the  first  two  hours 
reading  sports  scores  and 
agate  to  readers. 

“We  were  horrified,”  said 
Weil.  “1  thought  it  was  a  tremen¬ 
dous  blunder  at  the  time,  but  you  can  understand 
where  they  were  coming  from.” 

Egger,  admitting  it  could  have  been  handled  bet¬ 
ter,  said,  “We  were  adding  in  excess  of  100,000 
papers.  We  erred  to  the  conservative  side.” 

Each  person  answering  the  phones  wrote  details 
of  each  call  on  a  separate  sheet  of  paper.  The  results 
were  tallied  to  provide  hard  facts  for  the  post-launch 
review.  Reader  reaction  also  was  covered  in  a  news 
story  for  the  Sunday  paper. 

By  the  time  senior  management  and  launch  par¬ 
ticipants  met  Monday  morning,  three  concerns 
were  obvious:  the  ability  of  readers  to  share  the 
paper  turned  out  to  be  more  of  an  issue  in  homes 
than  in  a  focus  group  or  mall  setting;  the  early  press 
run;  and  the  very  vocal  mutual  fund  readers. 

“The  real  story  internally  is  how  quickly  we 
moved  after  we  got  the  criticism,”  insists  Weil.  “We  all 
came  in  Monday  morning  just  resolved  to  make  the 
changes  needed.  Essentially  we  did  it  in  two  hours.” 
After  the  review,  the  group  split  into  smaller  groups 
to  deal  with  each  problem.  The  “sharability”  group 
solved  its  problem  in  just  one  hour  by  combining 
business  and  sports  into  a  separate  section,  also  to 
include  mutual  fund  prices. 

“In  the  past,  it  would  have  taken  six  months  to  do 
something  like  that,”  Weil  said.  “One  person  said  we 
ought  to  study  a  little  more  before  we  do  anything 
precipitously  and  wasn’t  shouted  down  but  was 
told,  ‘We’ve  got  to  do  it  now’  In  our  culture,  this  was  un¬ 
heard  of.  We’ve  never  been  known  for  moving  fast.” 

“By  noon,  we  had  solved  the  problem,”  said  Gard¬ 
ner.  “I  had  never  been  in  a  meeting  like  that  in  the 
19  years  I’ve  been  there.The  following  weekend,  the 
phone  calls  dropped  to  350,  many  of  which  were. 
Thank  you  very  much.’” 

The  new  section  with  mutual  funds  debuted  the 
second  week.  Produc¬ 
tion  and  delivery 
problems  smoothed 
out  by  the  third 
week. 

Fine-tuning  contin¬ 
ues  as  readers  and 
staff  get  used  to  the 
new  way  of  produc¬ 
ing  the  news.  Weil 
would  like  to  add  an 
Illinois  edition.  The 
last  bonus  papers 
(Tabloid  on  page  42) 
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BY  MATT  RASMUSSEN 

How  Much  Access 
To  Executions? 


JUST  AFTER  MIDNIGHT  on  Sept.  6,  convicted 
murderer  Douglas  Franklin  Wright  died  in  the 
Oregon  State  Penitentiary  execution  cham¬ 
ber,  after  a  lethal  chemical  concoction  trick¬ 
led  into  his  veins. 

The  execution  made  headlines  across  the 
state,  as  Wright 
was  the  first  Oregonian 
to  receive  the  death 
penalty  in  34  years.  Jour¬ 
nalists,  however,  criti¬ 
cized  state  corrections 
officials  for  limiting  their 
ability  to  cover  the  story. 

Now,  Oregon  correc¬ 
tions  officials  hope  to 
curtail  media  access  even 
further  and  have 
announced  plans  for 
new  rules  that  would 
eliminate  the  require¬ 
ment  that  media  repre¬ 
sentatives  attend  execu¬ 
tions. 

Four  reporters  were 
among  those  to  witness 
Wright’s  execution.  In 
the  minutes  leading  up 
to  the  event,  they  sat  in  a 
soundproof  room,  their 
view  of  the  death  cham¬ 
ber  shielded  by  a  blind. 

Officials  raised  the 
blind  only  after  the  con¬ 
demned  man  had  been 
led  into  the  room, 
strapped  to  a  gurney,  and 
connected  to  intra¬ 
venous  tubes. 

Kristin  Gilger,  manag¬ 
ing  editor  of  the  States¬ 
man  Journal  in  Salem, 
where  the  execution 
took  place,  said  it  was 
“real  difficult”  dealing 
with  corrections  offi¬ 
cials. 

“Essentially,  the  only 
thing  there  was  to  see 
was  a  man  lying  on  a  gur¬ 
ney,  strapped  down.” 

But  under  the  new 
rules  proposed  by  the 


state  Department  of  Corrections,  reporters  would 
be  allowed  to  witness  executions  only  at  the  invita¬ 
tion  of  the  prison  superintendent. 

The  rules  also  would  require  all  witnesses  to  exe¬ 
cutions  —  including  reporters  —  to  sign  legally 
binding  pledges  not  to  report  any  information  that 
could  lead  to  the  identifi¬ 
cation  of  those  involved 
in  carrying  out  the  exe¬ 
cutions. 

News  organizations 
across  Oregon  have 
decried  the  proposals. 

“One  of  the  most  seri¬ 
ous  decisions  a  govern¬ 
ment  can  make  is  to  end 
the  life  of  a  person,”  said 
Gail  Ryder,  government 
affairs  director  of  the 
Oregon  Newspaper  Pub¬ 
lishers  Association. 

“To  have  an  event  like 
this  further  enshrouded 
than  it  is  already  is  really 
going  in  the  wrong  direc¬ 
tion.” 

Jim  Lockwood,  public 
affairs  director  for  the 
Oregon  Department  of 
Corrections,  said  officials 
were  simply  trying  to 
avoid  confusion  by  han¬ 
dling  the  Wright  execu¬ 
tion  as  they  did.  He  said 
witnesses  might  not 
understand  some  of  the 
actions  taken  prior  to  an 
execution. 

“People  who  know 
nothing  of  that  environ¬ 
ment  —  they  would  have 
no  understanding  of  all 
kinds  of  things  that  were 
going  on,”  he  said. 

And,  Lockwood  said, 
officials  fear  that  con¬ 
demned  prisoners  like 
Wright  could  change 
their  behavior  before  an 
o  execution  if  they  know 
X  people  are  watching, 
z  “It’s  giving  them  a 
^  stage,”  he  said. 


In  a  state  where  reporters 
complain  of  being  . 
blindfolded  until  the - 
moment  the  poison  flows, 
officials  want  more  power 
to  deny  access  to  executions 


Images  of  people  reflebt  in  a  window  of  Oregon 
State  Prison’s  execution  room,  where  convicted 
murderer  Douglas  F.  Wright  was  put  to  death  by 
lethal  injection.  Oregon  corrections  officials  have 
announced  plans  for  new  rules  that  would  elimi¬ 
nate  the  requirement  that  media  representatives 
attend  executions. 
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Prison  officials  in  other  states,  however,  allow  wit¬ 
nesses  to  observe  activities  leading  up  to  execu¬ 
tions. 

Many  Oregon  journalists  said  they  should  be 
allowed  similar  access. 

“Reporters  didn’t  get  to  report  on  Wright’s 
demeanor  and  his  reaction,”  the  Statesman  Journal 
said  in  an  editorial. 

“They  didn’t  get  a  chance  to  see  if  there  were  any 
last-minute  problems.  Because  of  that,  reporters 
couldn’t  give  the  public  a  full  picture  of  the  execu¬ 
tion.  And  the  public  is  entitled  to  fully  scrutinize  the 
process.” 

Oregon  newspapers  say  the  new  rules  could  cur¬ 
tail  access  even  further,  striking  at  the  heart  of  prin¬ 
ciples  that  guarantee  freedom  of  the  press. 

The  state’s  proposal 
would  change  the  word¬ 
ing  of  regulations  that 
govern  how  executions 
are  handled. 

Current  rules  say  the 
state  “shall”  invite 
reporters  to  cover  execu¬ 
tions,  while  proposed 
rules  say  the  state  “may” 
invite  reporters. 

Lockwood  said  correc¬ 
tions  officials  are  on 
solid  legal  ground  in  tak¬ 
ing  the  step. 

“We’re  absolutely  cer¬ 
tain,  based  on  the  legal 
advice  of  the  [state]  Department  of  Justice,  that 
we’re  not  required  to  allow  any  joumaUsts  to  wit¬ 
ness  an  execution,”  he  said. 

But  the  state  says  it  has  no  intention  of  barring 
reporters  from  future  executions.  It  is  only  trying  to 
gain  “more  flexibility,”  Lockwood  said. 

Journalists  aren’t  so  sure. 

“So  then  why  make  the  change  at  all?”  Gilger  said. 
“It  raises  a  red  flag,  and  I’m  not  sure  it’s  as  innocent 
as  it  seems  on  the  surface.” 

The  second  change  would  require  that  witnesses 
to  executions  sign  a  covenant  pledging  that  they 
will  “not  disclose  either  directly  or  indirectly  in  any 
manner  whatsoever  the  physical  appearance,  attrib¬ 
utes,  characteristics  or  any  other  fact  that  would 
have  a  tendency  to  reveal  the  identity”  of  anyone 
involved  in  the  execution  except  the  prison  super¬ 
intendent. 

Lockwood  said  corrections  officials  want  to 
ensure  the  privacy  —  and  safety  —  of  people  who 
participate  in  executions. 

“We’re  concerned  of  the  things  that  could  hap¬ 
pen  to  our  employees  if  they  are  identified,”  he  com¬ 
mented. 

“Sometimes,  people  feel  so  strongly  in  opposition 
that  they  will  do  violent  things,”  he  said,  referring  to 
opponents  of  the  death  penalty. 

Rasmussen  is  a  freelance  writer  based  in 
Salem,  Ore. 


'  But  under  the 
new  rules  proposed  by 
the  state  Department 
'  of  Correct  urns,  reporters 
would  be  alUnved 
to  iritness  executions 
only  at  the  invitation 
of  the  prison 
superintendent 


Journalists  say  requiring  reporters  to  sign  the 
pledge  constitutes  prior  restraint,  long  banned  by 
courts  as  an  unconstitutional  infringement  on  the 
freedom  of  an  independent  press. 

Several  Oregon  newspapers  have  run  editorials 
that  are  against  changing  the  rules  on  execution 
procedures. 

The  Portland  Oregonian,  for  example,  said  con¬ 
cerns  about  the  security  of  employees  “are  under¬ 
standable,  but  are  no  different  from  those  surround¬ 
ing  employees  in  other  areas  of  the  system,  such  as 
courts  and  law  enforcement.  It  is  appropriate  for  the 
department  to  stress  those  concerns  with  execution 
wimesses  and  to  urge  voluntary  compliance,  but 
censoring  what  people  report  about  an  execution 
goes  too  far.” 

David  Fidanque,  exec¬ 
utive  director  of  the 
American  Civil  Liberties 
Union  of  Oregon,  said  his 
group  will  challenge 
state  corrections  officials 
in  court  if  they  try  to 
enact  the  proposed 
rules. 

“I  think  it’s  clear  that 
the  corrections  depart¬ 
ment  would  just  as  soon 
not  have  anybody  there,” 
he  said.  “And  they’re 
going  to  do  everything 
they  can  do  to  limit  the 
public’s  access  to  execu- 


Rob  Priewe,  president  of  Oregon’s  Society  of  Pro¬ 
fessional  Journalists  chapter,  said  the  group’s  board 
voted  at  its  fall  meeting  to  support  the  ACLU  if  it 
mounts  a  legal  challenge. 

A  public  hearing  on  the  proposed  changes  is 
likely  to  take  place  in  early  1997,  state  officials  said. 

Currently,  20  people  await  execution  in  Oregon. 
Convicted  double-murderer  Harr>'  Charles  Moore, 
who  says  he  wants  to  die,  could  get  his  wish  within 
the  next  six  months. 


AP  Bureau 
Goes 
Full  Time 

The  JACKSON,  MISS.,  office  of  the  Associated 
Press  has  been  elevated  to  full  bureau  status, 
and  Robert  Naylor  Jr.  has  been  named  the  news 
agency’s  first  Mississippi  bureau  chief,  said  AP  Pres¬ 
ident  Louis  D.  Boccardi. 

Previously,  the  Jackson  bureau  operated  as  a 
satellite  office  of  the  New  OrieansAP  Bureau. 

Naylor  has  headed  the  Jackson  office  since  1995 
with  the  title  of  correspondent. 

The  AP  now  has  43  bureaus  in  the  U.S.  and  101 
correspondencies. 
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BY  ALLAN  WOLPER 


NeuharthTo 
Academics:  Butt  Out 


showplace  for  free  expression 
rights,  even  though  many  peo¬ 
ple  at  universities  allow  journal¬ 
istic  access  only  under  duress. 

He  pointed  out  that  college 
coaches  were  even  debating 
whether  to  permit  their  liigh- 
profile  players  to  be  exposed  to 
any  sort  of  public  scrutiny. 

But  Neuharth  noted  that  one 
coach  sees  journalists  as  freaks 
who  are  so  out  of  touch  with 
reality  that  he  sees  nothing  wrong  with  allowing  his 
players  to  be  interviewed  by  them. 

“Gary  Williams,  the  basketball  coach  at  Maryland, 
says  there  are  so  many  weirdos  out  there,  why  not 
let  them  talk  to  reporters,”  Neuharth  remarked. 

He  also  ridiculed  academic  advisers  who  urge  stu¬ 
dents  to  get  advanced  degrees  at  the  expense  of 
solid  journalism  experience. 

“You  don’t  need  a  master’s  degree  to  be  a  good 
journalist,”  Neuharth  insisted.  “I  don’t  care  whether 
someone  is  a  magna  this  or  a  cum  laude  that.  I  want 
someone  to  work  for  me  who  is  curious.  Someone 
who  is  interested  in  what  is  happening.” 

Neuharth  contended  the  best  young  journalists 
Neuharth  insists  the  nation’s  campuses  must  be  a  are  those  who  develop  an  insatiable  appetite  for 

news. 

K“To  get  a  job,  you  have  to  have  it  here  in  your 

gut,”  he  said,  pointing  to  his  striped  shirt  under  a  red 
jacket,  handkerchief  and  white  tie. “You  have  to  have 
an  edge.  But  you  have  to  put  yourself  in  the  position 
of  your  readers.  You  have  to  give  them  what  they 
want.” 

He  suggested  journalists  should  continue  to  pur¬ 
sue  tough  stories  accurately  and  fairly  without  wor¬ 
rying  about  the  reaction  to  them. 

“People  like  Mike  Wallace  are  preaching  that  kind 
of  stuff,”  Neuharth  said.  “There’s  a  guy  who  has  been 
a  hatchet  man  all  his  life  and  now  he’s  getting  reli¬ 
gion  at  the  age  of  75  ” 

As  he  has  done  before  on  behalf  of  Gannett, 
Neuharth  defended  the  march  of  chain  newspapers 
across  the  country. 

“There  are  some  valid  criticisms  about  chains  that 
some  people  are  making,”  he  said  during  a  question 
o  and  answer  session  that  followed  his  talk.  “But  some- 
1  times,  like  in  Springfield,  Ohio,  a  chain  comes  in  and 
g  takes  over  a  newspaper  that  had  been  a  mouthpiece 


AL  neuharth,  for¬ 
mer  Gannett  chair¬ 
man  and  the 
founder  of  USA 
Today,  told  an 
auditorium  packed 
with  aspiring  writers  they  must 
fight  off  academic  attempts  to 
stifle  their  First  Amendment 
rights. 

“I  have  been  hearing  about  all 
these  establishment  types  in 
academe  who  want  to  turn  back  the  clock  on  the 
First  Amendment,”  Neuharth  said  in  his  keynote 
speech  at  the  College  Media  Advisers  convention  in 
Orlando.  “What  a  bunch  of  nonsense  that  is.” 

Neuharth  referred  to  reports  that  some  college 
administrations  were  mistakenly  citing  the  1988 
U.S.  Supreme  Court  decision  in  the  Hazelwood  case 
as  a  reason  to  take  over  editorial  control  of  student 
newspapers. 

The  Supreme  Court  ruled  by  a  5  to  3  decision  to 
allow  high  school  administrators  to  censor  newspa¬ 
pers  if  they  were  part  of  the  school  curriculum,  but 
did  not  include  colleges  or  universities  in  their  ml- 


Former  Gannett 
chief  says  nation's 
campuses  must  be  a 
showplace  for  free 
expression  rights 


Wolper,  professor  of  Journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  and  other  topics  for  E&P. 


Former  Gannett  chairman  Allen  Neuharth  (left)  makes  a  point  fol¬ 
lowing  his  recent  address  to  the  College  Media  Advisers. 
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for  the  Chamber  of  Commerce.” 

He  said  that  the  extensive  downsizing  of  newspa¬ 
pers  is  starting  to  turn  around,  providing  a  major 
opportunity  for  entry-level  journalists. 

“The  publishers  were  the  first  ones  to  downsize,” 
said  Neuharth. 

“I  think  they’re  finding  out  that  was  a  mistake.  I 
predict  that  there  will  be  more  hiring  of  entry-level 
jobs  than  at  any  time  in  recent  history.” 

Neuharth  was  asked  in  an  interview  after  his 
speech  why  chains  like  Gannett  are  starting  campus- 
oriented  newspapers  to  compete  with  college 
papers  in  university  settings. 

“The  colleges  have  a  different  audience  than  the 
commercial  newspapers,”  Neuharth  replied.  “I  think 
it  is  great  if  they  compete  against  each  other.” 

He  insisted  the  Internet  and  new  media  would 
generate  a  wide  range  of  opportunities  for  those 
who  were  journalistic  entrepreneurs. 

“It  means  that  young  people  will  have  to  take  to 
the  roads  that  are  less  traveled  and  not  worry  about 
how  much  money  they  might  make,”  he  said. 

Neuharth  noted  that  journalists  in  their  twenties 
and  thirties  should  take  chances  and  not  be  con¬ 
cerned  about  financial  success  until  their  forties. 

That  remaric  drew  some  laughs  from  the  future 
reporters  and  a  couple  of  grunts  of  disapproval. 

“It’s  easy  for  him  to  say,”  said  one  student  who 
asked  not  be  identified.  “But  things  are  expensive 
today.  It  costs  $4.95  in  this  hotel  for  just  a  bagel  and 
coffee.” 


BY  ALLAN  WOLPER 


Union  Members 
Protest  Neuharth 
Appearance 


ETROrr  SUNDAY  JOURNAL  editors  say 
the  College  Media  Advisers  acted  insen¬ 
sitively  and  inappropriately  by  having  A1 
Neuharth  as  its  keynote  speaker,  a 


charge  rebutted  by  the  convention  organizers. 


“I  don’t  understand  the  level  of  consciousness  at 


the  college  campuses  these  days,”  said  Tom  Schram, 
deputy  editor  of  the  newspaper  published  by  the 
striking  reporters  of  the  Knight-Ridder  owned 
Detroit  Free  Press  and  the  Gannett-owned  Detroit 


News. 


“It  was  inappropriate  to  invite  him  to  be  the 
keynote  speaker,”  said  Schram,  who  worked  for  the 
Free  Press  before  the  July  1995  walkout  began. 
“There  was  nothing  wrong  in  inviting  him,  but  it 
was  terribly  insensitive  to  have  him  there  as  the 
keynote  speaker. 

“Gannett  is  trying  to  kill  us,”  Schram  said.  “They 
are  making  war  against  the  workers.  Having  him 


there  in  the  keynote  role  legitimizes  what  they  are 
doing.  If  they  had  called  us,  we  would  have  asked 
them  to  invite  someone  else.” 

Neuharth  currently  writes  a  column  for  USA 
Today,  the  newspaper  he  founded  when  he  was 
chairman  of  Gannett. 

However,  Neuharth  no  longer  has  any  ofticial  ties 
to  the  chain. 

John  David  Reed,  the  CML  convention  coordina¬ 
tor,  said  Neuharth  was  invited  because  he  was  a 
longtime  friend  of  college 
journalism.  „ 

“He  was  one  of  our  Vv€  UOfl  t  bClVC  d 

keynote  speakers  in  1994  in  political  UtmUS  tCSt 
New  Orleans  and  gave  a  very  t.  w 

inspirational  speech,”  said  OUT  SpCOkCY 

Reed,  who  advises  the  Eastern 

Illinois  University  publica-  —  John  David  Reed,  CML 

tions.  convention  coordinator 

“We  like  to  get  speakers 
who  were  involved  with  their  student  newspapers. 

A1  was  the  editor  of  his  college  paper  in  South 
Dakota.” 

Reed  said  it  was  wrong  to  inject  politics  into  a 
student  conference  on  journalism. 

“We  don’t  have  a  political  litmus  test  for  our 
speaker,”  Reed  said. 

“1  don’t  see  how  journalism  is  related  to  the 
Detroit  strike.We  didn’t  ask  him  to  analyze  the  labor 
situation.  We  asked  him  to  talk  about  journalism 
now  and  in  the  next  century." 

Reed,  a  reporter  for  the  Chicago  Sun-Times  from 
1967  to  1972,  said  Neuharth  wasn’t  at  Orlando  to 
ask  the  students  to  cross  the  picket  line. 

“My  personal  opinion  is  that  students  should  not 
engage  in  strike  breaking,”  Reed  said.  “A1  wasn’t  ask¬ 
ing  them  to  do  that.” 

Joe  Adams,  the  sports  editor  of  the  Sunday  Jour¬ 
nal,  said  the  grants  distributed  by  Gannett  and 
Knight-Ridder  to  journalism  schools  played  a  subtle 
role  in  the  selection  of  convention  speakers. 

“It  doesn’t  surprise  me  that  people  who  espouse 
high  ethical  standards  would  support  Gannett  and 
Knight-Ridder,  who  support  them  with  grants,” 

Adams  said. 

“Journalists  are  supposed  to  preach  fairness,” 
added  Adams,  a  former  sports  copy  editor  with 
Detroit  News.  “If  those  people  say  that  the  strike 
here  has  nothing  to  do  with  journalism,  they  have  a 
lot  to  learn.” 

Tom  Keekley,  communications  manager  of  the 
Associated  Collegiate  Press,  which  co-sponsored  the 
Orlando  convention,  disagreed. 

Keekley  said  the  Detroit  strike  involved  economic 
issues,  rather  than  journalism  concerns. 

“Our  convention  is  not  about  economic  issues,” 

Keekley  said.  “It  is  about  journalism  issues.  We 
invited  A1  Neuharth  because  of  his  involvement  in 
the  First  Amendment  issues  and  his  work  for  Free¬ 
dom  Forum. 

“The  labor  issues  in  Detroit  would  not  have  any 
bearing  on  who  we  would  invite  to  our  journalism 
conference.”  ■ 
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BY  DEBRA  GERSH  HERNANDEZ 


A‘ Wonderful’ 
^ar  In  Congress 


HE  LEGISLATIVE  BATTLES  in  the  states 
and  in  the  Congress  likely  will  be 
fought  on  some  femiliar  ground  in 
1997. 

On  the  national  level,  while  issues 
such  as  the  Electronic  Freedom  of 
Information  Act,  independent  contractors  and 
telecommunications  regulation  were  settled  last 
year  —  some  more  than  others  —  the  perennial 
favorites  of  postal  reclassification  and  flag  desecra¬ 
tion  likely  will  be  back. 

For  the  states,  if  they  are  to  pass  legislation  to 
allow  reporters  access  to 
Department  of  Motor  Vehicles 
records,  it  must  be  done 
before  the  federal  law  deny¬ 
ing  access  takes  over  in  Sep¬ 
tember. 

In  addition,  reporters’ 
shield  laws  and  third-party 
electronic  processing  of  state 
and  local  government  data 
will  be  on  the  front  burner  in 
many  jurisdictions. 

“This  past  year  has  been 
wonderful  for  us,”  Newspaper 
Association  of  America  president  and  CEO  John 
Sturm  remarked. 

“The  past  Congress,  looking  back  for  a  second, 
has  been  great  because  of  the  passage  of  the  tele¬ 
com  bill,  and  getting  that  done  favorably.  We ’re  work¬ 
ing  on  the  rule  makings  that  have  come  out  of  that, 
but  that’s  ongoing,”  he  said. 

“The  independent  contractor  thing,  the  change  in 
the  law,  we’re  really  proud  of,”  Sturm  said  of  an  addi¬ 
tion  to  the  Small  Business  Job  Protection  Act  that 
clarifies  the  independent  contractor  tax  status  of 
newspaper  distributors  meeting  certain  clear  stan¬ 
dards. 

“And  the  last  thing  being  final  passage  of  the  Elec¬ 
tronic  Fol  Act,”  he  said,  referring  to  an  update  of 
FoIA  that  extends  its  reach  to  government’s  elec¬ 
tronic  records. 

“All  of  those  were  good  for  the  newspaper  indus¬ 
try  and  were  objectives  finally  reached  after  many 
years,”  he  added. 

On  the  NAA  legislative  horizon  for  1997  are  tax 
and  intellectual  property  issues  and  the  newspa¬ 
per/broadcast  cross-ownership  rule,  which  Sturm 
believes  will  be  looked  at  by  Congress  “someplace 
along  the  line.” 

“Of  course,  we  think  this  is  one  that  ought  to  go 
away  completely,”  he  added,  pointing  to  the  “multi- 
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tude  of  diverse  voices  in  virtually  every  market,” 
both  in  print  and  electronically. 

“I  always  believed  the  biggest  obstacles  to  elimi¬ 
nation  of  these  [ownership]  rules  are  political,  not 
substantive,”  he  said. 

Tax  issues  likely  will  be  important  “because  of 
what  will  be  an  upcoming  attempt  to  really  set  out 
a  balanced  budget  bill  that  everybody  can  work 
aroimd,”  Sturm  explained.  “The  government  will 
look  for  revenue,  as  usual,  and  that  has  a  tendency  to 
raise  things  like  advertising  taxes. 

“The  other  part  of  that  is  some  of  the  attention 
that’s  being  paid  to  liquor  ads  on  television  could 
raise  the  specter  again  of  some  sort  of  ban  on  some 
kinds  of  advertising  that  some  people  find  objec¬ 
tionable,  or  nondeductibility  of  the  expenses  of  that 
advertising. 

“It  starts  with  tobacco  and  it  could  spill  over  into 
alcohol  as  well.  And  once  you  get  into  alcohol,  it’s 
hard  to  distinguish  between  hard  liquor,  beer  and 
wine,  all  of  which  have  been  newspaper  advertisers 
in  one  way,  shape  or  form,”  Sturm  noted. 

For  intellectual  property,  there  will  be  some  focus 
on  electronic  copyright,  though  Sturm  indicated  he 
was  “more  worried  about  smaller  things,  like  pro¬ 
tection  of  our  classified  advertising.” 

POSTAL 

Postal  legislation  intro¬ 
duced  last  year  did  not  move 
forward,  much  to  the  delight 
of  the  newspaper  industry, 
which  had  objected  to  a  num¬ 
ber  of  the  proposals,  includ¬ 
ing  a  plan  to  give  bulk  dis¬ 
counts  to  volume  mailers. 

“There  are  a  lot  of  prob¬ 
lems  with  that  legislation,  and 
it  will  be  interesting  to  see 
how  that  works  itself  out  in 
the  future,”  Sturm  com¬ 
mented. 

While  some  changes  are 
expected  in  the  Senate  and 
possibly  the  House  commit¬ 
tees  addressing  the  postal 
issue,  Sturm  noted  that  “the 
other  wild  card  in  postal  is 
the  Postal  Service  itself.” 

There’s  been  changes  at 
the  top,  and  there  covild  be 
more. 

“Clearly,”  he  continued. 


NAA  President 
John  Sturm 
says  much  1996 
legislation  was 
beneficial  to 
newspapers 


"This  past  year  has  been  won¬ 
derful  for  us.  The  past  Con¬ 


gress,  looking  back  for  a  sec¬ 
ond,  has  been  great  because  of 
the  passage  of  the  telecom  bill, 
and  getting  that  done  favor¬ 
ably.  We're  working  on  the 
rule  makings  that  have  come 
out  of  that,  but  that's  ongoing." 

—  John  Sturm,  Newspaper 
Association  of  America, 
president  and  CEO 


“there’s  been  more  turmoil, 
shall  we  say,  in  the  relation¬ 
ship  of  top  management  to 
the  Postal  Service  Board  of 
Governors  than  in  any  recent 
time,  spurred  by  the  feet  that 
there  were  some  concerns 
about  how  this  whole  (direct 
mail]  advertising  thing  was 
done,  was  managed,  was 
funded,  etc.  etc.” 

Despite  the  disagreements,  however,  Sturm 
believes  that  “it  is  possible  to  have  a  postal  bill 
where  there  is  consensus  from  the  affected  indus¬ 
tries  and  the  government.” 

The  answer  to  what  it  might  look  like  is  “reserved 
for  another  day,”  but  Sturm  said  he  could  describe 
what  it  would  not  look  like. 

“It  doesn’t  look  like  contract  rates  and  volume 
discounts  for  volume  mailers,”  he  said. 

Outgoing  National  Newspaper  As.stx:iation  presi¬ 
dent  and  CEOTonda  Rush,  who  is  slated  to  leave  her 
post  this  spring,  agreed  that,  “We  ll  always  have 
postal. 

“I  think,  for  us,  one  of  the  things  we  learned  last 
year  about  postal  is  that  the  people  who  are  respon¬ 
sible  for  keeping  it  afloat ...  are  grappling  with  a 
dilemma,”  she  said. 

“Eventually,  we  are  all  going  to  pay  bills  by  elec¬ 
tronic  funds  transfer,  and  when  we  stop  buying 
stamps,  the  cash  cow  is  going  to  be  roped  and  led 
out  of  the  paddock  by  online  cowboys. 

“Who  is  going  to  pay  for  these  [postal]  employ¬ 
ees?”  Rush  asked. 

The  Postal  Service  is  either  going  to  have  to 
downsize,“which  Congress  is  unwilling  to  fece,”  or  it 
is  going  to  have  to  find  new  revenue  through  ven¬ 
tures,  such  as  the  ill-fated  neighborhood  mail  pro¬ 
gram. 

Or,  she  said,  “it  can  just  thrash  around  and  deter¬ 
mine  what  its  mission  is.  Will  it  be  a  business  or  a 
public  agency? 

“Congress  has  created  a  neither  fish  nor  fowl  sit¬ 
uation,”  Rush  continued.  “The  postal  management  is 
trapped,  and  Congress  has  got  to  deal  with  it.” 

What  the  Postal  Service  is  doing.  Rush  continued, 
“is  looking  for  more  volume.  More  volume  business 
is  what  all  this  jxjstal  reform  legislation  is  all  about. 

“What  that  means  for  newspapers  is  that  the 
Postal  Service  is  going  to  look  for  volume  in  news¬ 
paper  advertising  revenues,”  she  warned. 

While  Rush  said  she  had  “a  lot  of  respect  for  the 
conceptual  work  . . .  put  into  the  bill,”  she  noted 
that  she  was  “not  sure  it  would  work.” 

The  volume  discount  issue  “is  going  to  keep 
newspapers  and  the  Postal  Service  at  loggerheads 
forever,”  she  predicted.  “When  postal  reform  came 
up  last  year,  we  clarified  some  of  the  issues,  but  we 
did  not  do  a  whole  heck  of  a  lot  in  coming  up  with 
solutions,”  Rush  said,  adding  that  in  1 W7,  “newspa¬ 
pers  of  all  sizes  are  going  to  have  to  deal  with  it.” 

Part  of  the  problem  with  proceeding  with  legisla¬ 
tion  similar  to  last  year’s  is  that  it  starts  off  “with  this 


gigantic  rate  case,”  Rush 
explained. 

Newspapers  would  have  to 
bring  “everything  you  had 
into  it  and  pray  for  a  good  out¬ 
come.  That  is  a  real  scary 
prospect  for  small  newspa¬ 
pers,”  she  said. 

Unless  the  “bigger  players” 
sign  on  to  omnibus  legisla¬ 
tion,  or  there  is  “a  postal  catastrophe,”  Rush  believes 
pieces  of  the  bill  will  pass  independently,  such  as 
has  already  happened  with  the  idea  of  an  inspector 
general  for  the  Postal  Service. 

“Look  at  how  long  telecom  took,”  she  said. “When 
so  many  people  in  business  are  affected  by  moving 
the  needle  a  quarter  of  an  inch,  it’s  difficult  to  get 
them  to  agree.” 

So  fer.  Rush  .said  the  NNA  has  not  seen  a  postal 
reform  proposal  it  likes,  though  some  things,  like 
contract  rates,  are  “lethal.” 

As  to  the  independent  contractor  issue.  Rush  said 
there  still  are  “some  things  not  necessarily  addressed 
by  the  carrier  language  that  came  through,”  such  as 
comp  time  calculations,  that  NNA  will  “look  at  down 
the  road”  in  future  independent  contractor  legisla¬ 
tion. 

NNA  also  plans  to  launch  a  number  of  projects  in 
1997,  including  a  distance  learning  program  that 
will  be  run  like  full-credit  correspondence  courses 
online.  The  initial  offerings  will  be  for  journalism 
courses,  some  at  the  graduate  level,  in  conjunction 
with  the  University  of  Memphis. 

“People  in  the  newspaper  business  are  constantly 
clamoring  for  additional  training,”  Rush  said.  “They 
can’t  take  the  day  off  to  sit  in  class.  They  can’t  quit 
their  job  for  school.” 

NNA  also  is  working  on  a  survey  with  the  Ameri¬ 
can  Forest  and  Paper  Association  of  all  weekly  news¬ 
papers  and  NNA-member  dailies  “to  capture  the  real 
numbers  for  how  much  newsprint  they’re  using,” 
Rush  said.  “We  hope  to  bring  some  clarity  to  the  mis¬ 
conception  about  how  much  [newsprint]  con¬ 
sumption  is  by  community  newspapers.” 

FIRST  AMENDMENT 

Though  the  newspaper  association  chiefs 
focused  on  legislation  affecting  the  business  side  of 
the  industry,  the  last  Congress  also  posed  challenges 
to  First  Amendment  rights  as  well. 

One  of  the  biggest  battles,  which  ended  in  an 
extremely  namjw,  three-vote  victory  for  free-speech 
proponents,  was  an  attempt  to  craft  an  amendment 
to  the  Constitution  making  desecration  of  the  Amer¬ 
ican  flag  a  crime. 

“That’s  going  to  be  a  battle  again,” said  Richard  M. 
Schmidt  of  Cohn  &  Marks,  counsel  to  the  American 
Society  of  Newspaper  Editors,  which  fought  against 
the  amendment. 

Kevin  Goldberg,  also  a  lawyer  at  Cohn  &  Marks, 
added  that,  “If  EFoIA  was  our  big  issue  for  ’96,  it’s 
going  to  come  back  to  flag  burning  in  ’97. 

“Always,  as  well,  a  concern  for  ASNE  is  journalists’ 


“What  that  means  for 
newspapers  is  that  the 
Postal  Sennee  is  going 
to  look  for  volume  in 
newspaper  advertising 
revenues,"  outgoing  NNA 
president  and  CEO 
Tonda  Rush  warned 
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safety  and  use  of  journalists 
by  the  CIA”  and  as  covers  for 
its  agents,  Goldberg  noted, 
adding  he  did  not  know  if  the 
issue  “will  come  up  again.” 

Another  “unfortunate” 
piece  of  legislation,  which 
was  signed  into  law,  was  the 
child  pornography  bill,  which 
amended  the  Privacy  Protec¬ 
tion  Act  to  exempt  such  mate¬ 
rial  from  bans  on  newsroom  searches.  Until  this  leg¬ 
islation,  the  only  material  that  would  justify  an 
allowable  newsroom  search  was  that  pertaining  to 
national  security. 

“For  the  first  time  since  the  law  was  enacted, 
someone  saw  fit  to  amend  the  act  for  exemptions. 
It’s  too  bad.  I  regret  very  much  that  we  couldn’t  get 
more  news  organizations  to  care  about  this,”  com¬ 
mented  Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the  Press. 

Kirtley  warned  that  under  the  new  law,  even  a 
newspaper  possessing  such  information  for  use  in  a 
news  story  would  be  vulnerable  to  a  search  of  the 
newsroom. 

Freedom  Forum  First  Amendment  ombudsman 
Paul  McMasters  said  he  believes  that,  despite  pas¬ 
sage  of  EFoIA,  “there  are  still  things  that  need  to  be 
done  on  the  access  front,  like  better  records  man¬ 
agement  systems  and  procedures  that,  if  not 
improved,  [will  mean]  the  federal  government  will 
go  into  operational  gridlock  down  the  line.” 

McMasters  also  said  there  is  a  need  to  change  “the 
sociology  of  government  that  makes  public  officials 
and  government  woricers  actively  and  passively 
resistant  to  giving  the  public  access  to  information” 


and  to  resolve  “the  inherent 
conflicts  between  the  Privacy 
Act  and  FoIA.” 

While  most  of  the  attention 
to  the  telecom  law  from  First 
Amendment  advocates 
focused  on  the  Communica¬ 
tions  Decency  Act,  McMasters 
also  warned  of  the  implica¬ 
tions  of  the  V-Chip  and  provi¬ 
sions  for  scrambling  certain 

adult  cable  channels. 

“All  of  those  have  serious  First  Amendment  con¬ 
sequences,”  the  ombudsman  said.  “The  telecom  act, 
which  was  designed  to  get  the  government  off 
everybody’s  back,  put  it  squarely  in  everybody’s  bed¬ 
room.” 

Not  all  the  industry  battles  are  fought  in  the  Con¬ 
gress,  however,  and  considerable  action  is  likely  in 
the  states  during  1997. 

For  example,  Lucy  Dalglish  of  Dorsey  &  Whitney 
in  Minneapolis  noted  that,  “shield  laws  are  crum¬ 
bling  all  around  us.” 

“There  is  no  national  standard  on  shield  law,”  she 
explained.  “It  is  up  to  the  states. 

“Recently,  some  states  that  actually  have  shield 
laws  have  taken  a  beating  in  the  courts.  A  lot  of 
information  we  thought  was  protected  is  found  not 
to  be,”  Dalglish  said,  noting  that  “more  judges  are 
willing  to  jail  reporters  who  don’t  comply  with  sub¬ 
poenas.” 

In  her  state  of  Minnesota,  for  example,  Dalglish 
said  legislation  is  planned  that  would  “amend  the 
shield  law  to  be  sure  it  applies  to  other  things 
besides  confidential  information.” 

Another  issue  originally  addressed  on  the  federal 
level  that  has  found  its  way  to 
the  state  legislat  ires  is 
attempts  to  amend  state  and 
local  sunshine  acts  to  allow 
government  officials  to  meet 
in  closed  sessions. 

“These  bills  are  popping  up 
that  allow  public  bodies  to 
close  meetings  for  informa¬ 
tional  dialogues.  No  actual 
vote  is  taken,”  Dalglish 
explained.  “What  that  means 
is  they  discuss  things  in 
secret  and  then  just  vote  in 
public.” 

A  pending  West  Virginia 
proposal  “closely  parallels” 
action  proposed  in  Washing¬ 
ton,  and  Dalglish  said  it  has 
also  shown  up  in  North 
Dakota. 

DMV  RECORDS 

“Then,  of  course,  we’ve 
always  got  our  DMV  bill  with 
us,”  she  continued. 

A  summer  project  by  Soci- 


ONLY 

Only  Me^ns  Only.  Sounds  obvious,  right?  Yet  when  it  comes  to 
financial  planning,  some  people  who  earn  commissions  claim  they  can  still 
offer  “fee-only”  services.  That’s  not  true.  Only  means  only.  Fee-Only*  is  now 
officially  registered  with  the  U.S.  Patent  and  Trademark  Office  by  the 
National  Association  of  Personal  Financial  Advisors  (NAPFA). 

The  only  person  who  can  describe  himself  or  herself  as  a  Fee-Only* 
financial  advisor  is  someone  compensated  directly  by  his  or  her  clients  — 
not  through  commissions  or  other  rewards  for  selling  the  products  that  go 
into  a  financial  plan.  No  commissions.  Ever.  Only  a  Fee-Only*  financial  advi¬ 
sor  can  give  you  Fee-Only*  financial  planning  help. 

USE  THE  TERM  FEE-ONLY®  PROPERLY.  It  is  not  appropri¬ 
ate  to  use  it  to  describe  a  financial  advisor  who  sells  products  or  receives 
commission  income  through  some  other  arrangement.  Inappropriate  use  of 
Fee-Only*  is  now  prohibited  by  law.  For  more  information  about  the  proper 
use  of  this  term,  call  847-537-7722.  And  please  call,  toll-free,  1 -888-FEE- 
ONLY  (333-6659)  for  your  free  copy  of  the  Consumer  Federation  of  America 
brochure.  Don’t  Get  Burned  in  the  Financial  Planner  ‘Name  Game’.  For  infor¬ 
mation  about  NAPFA-recognized  Fee-Only*  financial  advisors  in  your  area, 
call  this  toll-free  number:  1  -888-FEE-ONLY  Or  visit  our  homepage  on 
the  World  Wide  Web  at  http://www.feeonly.org 


'‘Recently,  some  states 
that  actually  have 
shield  laws  have 
taken  a  heating 
in  the  courts.  A  lot 
of  information 
we  thought  was 
protected  is  found 
not  to  be .. ..  ” 
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ety  of  Professional  Journalists 
interns  that  included  a  state- 
by-state  analysis  of  the  DMV 
issue  found,  “They’re  just  all 
over  tlie  map.  There’s  no  real 
consistent  pattern,”  Dalglish 
said. 

The  federal  law  requires 
states  to  pass  specific  legisla¬ 
tion  by  September,  allowing 
for  public  access  to  DMV 
records  with  an  opt-out  provi.sion  for  people  who 
want  to  keep  their  records  private.  No  matter  what 
their  previous  laws  called  for,  if  the  states  do  not 
pass  new  laws,  the  records  will  be  closed. 

About  1 1  states  have  passed  opt-out  legislation, 
though  it  has  failed  in  others,  and  still  others  have 
just  closed  the  tecortls,  Dalglish  noted. 

“A  couple  of  states  have  discussed  suing,”  Dalglish 
said,  explaining  that  their  position  would  be  that 
this  is  not  an  issue  for  federal  jurisdiction. 

“A  good,  strong  legal  challenge  would  probably 
worlc,”  she  said. 

“It  would  require  some  coordination.  The  media 
doing  it  alone  wouldn’t  woric.You  need  some  state 
that’s  really  ticked  off.  A  state  attorney  general  can 
say  to  the  federal  govemment,‘Leave  us  alone.’  Then 
media  can  file  amicus  briefs,”  she  explained. 


OTHER  GOVERNMENT 
RECORDS 

“DMV  is  still  a  problem,” 
Dalglish  said,  but  “the  bigger 
problem  is  not  so  much  the 
DMV  records,  it’s  what  is 
going  to  happen  to  all  these 
other  records  the  govern¬ 
ment  keeps.” 

“I  think  [DMV]  was  just  a 
start.  The  next  thing,  proba¬ 
bly,  will  be  property  tax 
records.  General  recorders’ 
office  records.  Things  are 
going  to  be  disappearing,”  she 
predicted,  citing  the  reason  as 
“one  of  those  bizarre  ironies.” 

“People  have  a  concern  for 
privacy.  Some  of  it  is  safety, 
but  mostly  I  think  it’s  the  fact 
that  it’s  almost  instanta¬ 
neously  accessible.  Now  that 
[other]  people  can  actually 
use  it,  people  are  freaking 
out,”  Dalglish  said. 

“In  the  past,  you  couldn’t 
easily  get  it,  or  it  was  a  pain  in 
the  butt  to  go  through  huge, 
old  ledgers.  It  was  always  a 
public  record,  but  it  was 
tough  to  get.” 

As  more  public  informa¬ 
tion  finds  its  way  to  the  elec¬ 
tronic  frontier,  Dalglish  said 


another  concern  is  state  and 
local  government  agencies 
who  are  contracting  out  their 
databases  to  third  parties,  such 
as  Ameritech. 

What  happens  is  the  third 
party  buys  the  government 
information  —  which  at  the 
state  and  local  level,  unlike  the 
federal,  can  be  copyrighted  — 
repackages  it,  and  then  sells  it 

to  the  public. 

No  only  does  that  price  many  citizens  out  of 
using  the  data,  but  the  state  or  local  entity  loses  con¬ 
trol  of  it,  Dalglish  warned. 

“The  public  would  have  access  at  the  court¬ 
house,”  she  said. “It’s  not  saying  some  private  group 
will  have  total  control,  but  there  is  the  potential  for 
some  nasty  stuff.” 

The  issue  is  “huge”  for  local  governments  nation¬ 
wide,  Dalglish  pointed  out. 

“They  know  they  have  to  get  databases  online, 
and  they  know  it  is  very  expensive.  They’re  trying 
to  come  up  with  a  way  to  recoup  the  costs,”  she 
explained. 

“There  are  three  models  for  pricing;  make 
money,  break  even,  or  have  government  foot  the 
(See  Legislation  on  page  41) 


mn National  Press  Foundation 

COVERING 
INSURANCE  ISSUES 

18  FULL  SCHOLARSHIPS  OFFERED 
FOR  3-1/2  DAY  PROGRAM 

The  National  Press  Foundation  and  The  American  College  are  offering  18  full 
fellowships  to  qualified  journalists  for  a  three-and-a-half  day  program  on  the  subjects  of 
life  and  health  insurance.  The  program  will  be  held  form  May  4-7,  1997,  on  the 
campus  of  The  American  College,  in  Bryn  Mawr,  Pennsylvania.  The  application 
deadline  is  March  22.  This  is  the  second  year  in  a  row  the  program  has  been  offered. 

The  purpose  of  the  program  is  to  provide  reporters,  editors  and  producers  with  the 
opportunity  to  enhance  their  knowledge  of  life  and  health  insurance  and  other  related 
issues.  The  program  will  offer  a  balanced  context  for  financial  coverage.  Seminar 
sessions  will  include  information  about  the  historical  development  of  the  insurance 
industry,  its  financial  structure,  product  development  and  financial  rating  systems.  The 
current  state  of  the  industry  will  be  examined  in  the  context  of  contemporary  public 
policy  issues.  The  session  will  be  highly  participatory  and  always  on-the  -record. 

To  apply,  applicants  must  send  a  letter  stating  why  the  applicant  and  his/her  news 
organization  would  benefit  from  this  program;  a  letter  of  support  from  a  senior  editor,  a 
brief  resume;  and  one  clip  on  a  financial  topic.  Applications  will  not  be  returned. 

Send  applications  to  Insurance  Program,  National  Press  Foundation, 

1282  National  Press  Building,  Washington,  D.C,,  20045.  For  information  call 
202-662-7356;  the  fax  is  202-662-1232;  the  e-mail  is  NIT@AOL.COM 

The  program  is  funded  through  a  grant  from  the  Life  and  Health  Insurance  Foundation  for  EducatUm.  a  non¬ 
profit  organization  devoted  to  educating  the  public  about  the  role  and  value  of  life  and  health  insurance.  The 
Anurican  College  is  a  non-profit,  academically  accredited  institulior.  The  National  Press  Foundation  is  an 
independent,  non-profit,  non-paitisan  organization  offering  professional  development  opportunities  for  journalists. 


“It's  part  of  the 
get-tough-on-crime 
thing,”  Lucy  Dalglish 
of  Dorsey  &  Whitney 
explained.  “Everyone 
seems  to  think  that  if 
a  reporter  comes  and 
talks  to  these  guys,  it 
glamorizes  them.” 
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COM  PI  I. El)  BY  IAN  E.  ANDERSON 


a  JOHN  L. 

PARISH,  projects 
manager/planning 
and  fulfillment  ser¬ 
vices  for  Gannett 
Inc.  Co.’s  corporate 
systems  depart¬ 
ment  inAriington, 

MIKE  BEATTY  u  u 

Va.,  has  been 
named  information 
systems  director  at  the  Salem,  Ore., 
Statesman  Journal. 

RRV€X  A.  DEATON,  market  develop¬ 
ment  director  at  the  Springfield  (Mo.) 
News-Leader,  was  appointed  market 
development  director  in  Salem. 


ANTHEA  PEN¬ 
ROSE,  owner  of  a 
public  relations 
and  communica¬ 
tions  cfMisuiting 
firm  iii  St. 

Pen  r-  buig,  Fla., 
h.i.s  txen  appoint- 
:.ii  public  relations 
manager  at  the  St 
Petersburg  Times. 

SHERRY  ROBINSON,  assistant 
metro  editor,  was  named  city  editor. 


SHERKY  BOamSON 


ANTHEA  PENROSE 


NEAL  PAinsON,  assistant  managing 
editor  at  the  Seattle  Post-Intelligencer,  has 
been  elected  president  of  the  Society  of 
Newspaper  Design. 

Other  officers  elected  for  positions 
in  the  society  include  LYNN  STALEY, 
design  director  at  Newsweek  —  first 
vice  president;  JED  KOHORST,  design 
editor  at  the  Dallas  Morning  Neu>s  — 
second  vice  president;  JEAN  DODD, 
assistant  managing  editor  for  design  and 
graphics  at  the  Kansas  City  Star  — 
treasurer;  and  LUCIE  LACAVA,  of 
Lucie  Lacava  Publication  Design  Inc.  — 
secretary. 


ARTHUR  W.  HOWE  IV,  47,  president 
and  publisher  of  Montgomery 
Newspapers,  has  been  appointed  by  the 
Greater  Philadelphia  Chamber  of 
Commerce  to  the  Board  of  Managers  of 
the  Philadelphia  Foundation. 


DAVID  B.  PETTY,  president  and  pub¬ 
lisher  at  the  Hattiesburg  (Miss.)  American, 
has  been  named  executive  editor  at  the 
Jackson,  Miss.,  Clarion-Ledger. 

T.KSI.WF.  j.  HURST,  director  of  market 
development  at  the  Fort  Myers,  Fla., 
News-Press,  takes  over  in  Hattiesburg. 


MIKE  BEATTY,  advertising  director  at 
the  Chicago  Daily  Southtoum,  has  been 
named  display  advertising  director  at  the 
Chicago  Sun-Times. 


STEVE  SMITH,  an  advertising  sales  rep¬ 
resentative  at  the  Madison  (Ind.)  Courier, 
has  been  appointed  general  manager  at 
the  Carrollton,  Ky.,  News-Democrat. 


DOUGLAS  K.  RAY,  editor  at  the 
Ariington  Heights,  Ill.,  Daily  Herald,  has 
been  named  senior  vice  president  at 
Paddock  Publications  Inc.,  publisher  of 
the  Daily  Herald.  Reporting  to  him  will 
be  the  advertising,  circulation  and  mar¬ 
keting/promotion  departments. 

ROBERT  E.  FINCH,  assistant  manag¬ 
ing  editor  for  photo  and  graphics,  was 
appointed  vice  president  of  process. 

ROBERTY.  PADDOCK  JR.,  assistant 
vice  president  of  administration  and 
facilities  manager  for  the  Daily  Herald 
office  center  and  its  major  bureaus,  was 
promoted  to  vice  president  of  adminis¬ 
tration. 

Retiring  at  the  end  of  the  year  are 
WILLIAM  E  SCHOEPKE,  vice  presi¬ 
dent  of  production  and  JUDITH  A. 
ORGELL,  vice  president  of  human 
resources. 


Thomson  Newspapers 

has  agreed  to  sell 

Adrian  (MI)  Daily  Telegram 

(17,400  Daily  Circulation) 
to 

Independent  Media  Group,  Inc. 

(a  wholly-owned  subsidiary  of  The  Wicks  Group) 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(SOS)  820-2700 


SCOTT  MEEKCVC.JVEin',  group  direc- 
tor  of  strategic  planning  at  the  New  York 
Times  Co.,  has  been  promoted  to  vice 
president  of  strategic  planning. 

ALYSE  MYERS,  promotion  director, 
was  named  vice  president  of  promotion. 

JAMES  TERRILL,  controller,  adds  the 
additional  tide  of  vice  president. 
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BY  M.L.  STEIN 

In-Debt  S.F. 
Press  Club  Moves 

NABLE  TO  PAY  $1.5  million  in  debts,  shit,”  Nolte  said.  “I  don’t  know  whether  to  be  sad  or 
|  l  the  108-year-old  Press  Club  of  San  angry  but  I  feel  as  if  we’re  going  into  a  convalescent 
Francisco  is  abandoning  its  ornate  home.” 

three-story  building  and  moving  to  Nolte  contended  the  San  Francisco  club  has  suf- 
much  smaller  quarters  in  the  financial  fered  the  same  fate  as  press  clubs  throughout  the 
district.  country. 

Club  President  Seraphim  Leemon  said  the  build-  “We’re  going  the  way  of  the  side-wheel  steamer,” 
ing  has  been  sold  to  a  corporation,  the  Empire  he  lamented. 

Group,  which  found  the  new  housing  for  the  club.  Basayne  blamed  an  “inattentive  board”  for  the 
Leemon  would  not  disclose  the  sale  price,  but  club’s  financial  situation  but  predicted  it  will  be 
another  source  told  E&P  the  figure  was  approxi-  rebuilt  on  a  sounder  footing, 
mately  $3  5  million.  The  manager  said  that  of  the  club’s  300  members. 

Past  President  Carl  Nolte,  a  San  Francisco  Chron-  less  than  half  are  in  the  news  media.  One  current 
icle  reporter,  and  Hank  Basayne,  the  club’s  executive  problem,  he  added,  is  that  there  are  17  membership 
director,  attributed  the  forced  move  primarily  to  categories,  which  will  be  reduced  to  two  in  the  new 
declining  membership.  location. 

“Young  people  in  the  news  business  don’t  drink  The  press  club  at  555  Post  St.  near  Union  Square, 
much  and  don’t  hang  out  at  clubs  to  listen  to  bull-  (See  Press  Club  on  page  42) 


Help  Your  Readers  Say  No  to 
Frozen  Pipes. 


WHY?  Because  tirozen  pipes 
can  cause  a  flood  inside 
homes,  ruining  furniture, 
appliances,  flooring,  walls  and 
even  keepsakes. 

On  average,  a  quarter  million 
homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form: 

Suie  Farm  Fire  and  Casuahy  Company  Home  OfTice;  Bloomington.  Illinois 


Please  send  me  the  foUowing  NO  FROZEN  PIPES  information: 

_  Press  release/general  information. 

_  NO  FROZEN  PIPES  brochures.  (You  may  want  to 

offer  these  to  your  readers.  We’ll  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 

readers  to  write  to  us  directly.)  Quantity  needol _ . 

(Also  available  in  Spanish.) 

_  Information  about  potential  interview  subjects. 

_  Camera  ready  one-  or  two-column  ads. 

Name _ 

Title _ 

Newspaper _ 


Address 


City 


State 


ZIP 


Ph. 


Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-(XX)1 
E-mail  info@statefarm.com 


No  Frozen  Pipes. 


Or  fax: 

For  additioni 


766-2670 

information,  call:  (309)  766-8864 
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, • Prepress 


Prepress  Buys 
Centralize 


Newspaper  chains  have 

begun  centralized  pur¬ 
chasing  of  prepress  sys¬ 
tems  in  an  effort  to  stan¬ 
dardize  editorial  and 
advertising  production. 

The  move,  which  has  led  to  multimil¬ 
lion  dollar  contracts  with  major  systems 
vendors,  threatens  the  autonomy  of  indi¬ 
vidual  papers,  which  have  traditionall)' 
made  their  own  purchasing  decisions 
with  the  support  of  the  central  office. 
Even  so,  chainwide  purchasing  decisions 
aren’t  being  made  to  usurp  the  authority 
of  individual  papers,  but  to  link  them 
into  more  cohesive  networks  that  can 
function  more  efficiendy  with  the  same 
prepress  systems,  sometimes  by  sharing 
production  work. 

With  Ad  Champ,  CCI  Europe’s  display 
advertising  composition  system,  at  three 
of  its  four  papers, Tribune  Co.  was  better 
able  to  coordinate  four-color  ad  work  for 
Bloomingdale’s  when  it  was  preparing  to 
open  a  store  in  Chicago. 

"There  was  a  huge  advertising 
demand  at  the  Chicago  Tribune,  but 
Chicago  didn’t  have  enough  capacity,  so 
the  other  sites  helped  out,”  says  Jim 
Hitchman,  Tribune  Co.’s  manager  of 
newspaper  technology.  Because  the  Tri¬ 
bune  used  the  same  system,  ad  produc¬ 
tion  departments  at  the  Fort  Lauderdale 
Sun-Sentinel  and  Orlando  Sentinel  were 
able  to  do  some  of  the  color  separations, 
Hitchman  says,  saving  the  Tribune  from 
potentially  having  to  form  out  some  of 
the  work. 

“The  more  we  move  to  common  sys¬ 
tems,  the  more  control  over  the  process 
we  get,”  Hitchman  says.The  papers  could 
cooperate  on  other  work  in  the  future, 
including  such  jobs  as  the  Tribune's  tele¬ 
vision  book,  which  will  be  printed  in 
Orlando  after  prepress  work  is  done  in 
Chicago. 

Ottaway  Newspapers,  based  in  Camp- 


A  frequent  contributor  to  these 
pages,  Liebeskind  writes  freelance 
from  New  York. 


Newspaper  groups 
buy  prepress  systems 
in  bulk  to  achieve 
lower  prices  and 
easier  work  sharing 

BY  KEN  LIEBESKIND 

bell  Hall,  N.Y.,  also  decided  to  purchase 
prepress  systems  on  a  chainwide  basis, 
and  recently  opted  to  install  the  Enter¬ 
prise  advertising  and  DewarView  editor¬ 
ial  systems,  both  from  Sysdeco  of  Bed¬ 
ford,  Mass.,  at  all  22  papers. 

The  chain  signed  an  $11  million  con¬ 
tract  calling  for  Sysdeco  to  install  and 
maintain  the  systems,  according  to  Sys¬ 
deco  CEO  Clive  Segal.  Installation  will 
take  about  two  years,  but  has  already 
been  completed  at  the  Sunbury,  Pa., 
Daily  Item  and  New  Bedford,  Mass., 
Standard  Times.  Installation  is  in 
progress  at  the  Trat>erse  City  (Mich.) 
Record-Eagle  and  Plattsburgh,  N.Y.,Press- 
Republican,'wixh  installations  at  six  more 
papers  planned  in  1997. 

“We  decided  to  move  to  a  standard 
platform  because  we  needed  commonal¬ 
ity  among  the  newspapers,”  says  Ottaway 
vice  president  of  pixxluction  Larry  Hoff¬ 
man.  “It’s  more  about  our  decision  to 
share  and  manage  information  than  cen¬ 
tralizing  with  one  vendor.” 

The  goal  is  for  the  New  England  and 
West  Coast  papers  to  share  regional 
information  as  well  as  advertising,  some¬ 
thing  that  doesn’t  happen  now  “because 
everybody  has  to  convert  files  to  a  local 
format,”  Hoffman  says.  But  with  standard¬ 
ized  systems  come  “common  file  formats 
and  graphical  user  interfaces.  The  equip¬ 
ment  and  software  are  similar,  so  they 
can  share.” 

As  part  of  a  complete  overhaul,  the 
new  systems  will  replace  existing  sys¬ 
tems  and  move  Ottaway  from  seven  edi¬ 


torial  systems  to  one. 

Howard  Publications,  a  17-paper  chain 
in  Oceanside,  Calif.,  is  in  the  process  of 
purchasing  computer-to-plate  systems  on 
a  chainwide  basis.  The  plan  has  been 
held  up  because  the  company  has  been 
unable  to  find  the  right  thermal  plate,  but 
production  director  Larry  Maas  says  it 
will  happen  soon. 

The  installations  will  be  in  line  with 
the  company’s  centralized  buying  policy, 
which  began  when  it  adopted  pagination 
and  film  output  in  1989. 

“All  our  front-end  systems  are  that 
way,”  Maas  says.  “A  10,000-circulation 
paper  can  use  the  same  equipment  as  a 
90,000  paper.  We  just  buy  more  for  the 
larger  papers.” 

Maas  says  centralized  purchasing 
makes  it  “easier  to  control  the  papers. 
Our  people  can  help  each  paper  with  its 
problems  because  we  know  what  they 
have.  I  have  a  team  and  an  MIS  depart¬ 
ment  that  goes  around  to  help  with  edi¬ 
torial  and  advertising  systems.” 

Maas  also  says  bulk  buying  brings  sub¬ 
stantial  discounts. 


"The  more  we  move  to  common 
systems,  the  more  control  over 
the  process  we  get" 

—  Jim  Hitchman, 
manager  of  newspaper 
technology.  Tribune  Co. 
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American  Color 


“One  of  the  best  decisions 
that  we’ve  made  in  the  last 
few  years  was  to  outsource 
.  our  prepress  department 
si  to  American  Color.” 


GENE  M  a  D  A  V  I  D 
President  \ 

Houston  Chronicle 


“The  Chronicle  has  enjoyed 

tremendous  success  in  the  last  2  years  and  American  Color  is  a 
part  of  that  success  through  their  ability  to  produce  quality 

prepress  work  on  time,  regardless  of  the  workload.  This  is  a  vendor  relationship - 

that  is  really  a  partnership.  With  American  Color,  our  goals  are  their  goals,” 


“The  Chronicle  is  18. 
months  into  the  facilities 
management  program 
with  American  Color. 


JACK  STANLEY 
Vice-President  of  Operations 
Houston  Chronicle 


“The  Houston  Chronicle  is  1 8  months 


into  a  facilities  management  program  with  American  Color. 

During  that  time  the  Houston  Chronicle  has  increased  circulation 
and  pages  to  all  time  records.  American  Color  continues  to  prove  to  us  that  they  are  ready  to 
meet  any  production  challenge  that  we  face.  American  Color  is  able  to  provide  us  with  virtually 
unlimited  prepress  production  capacity.  Here  at  the  Houston  Chronicle  we  focus  on  our  primary 
objective,  meeting  our  customers’  needs.  With  American  Color  as  our  partner,  their  facilities 
management  of  our  color  imaging  requirements  enables  us  to  I 


focus  on  that  objective.  They  know  how  to  produce  good  color.” 


For  more  information  about  American 
Color  Facilities  Management  call: 

Ray  Dittrich  602-275-4347  ext.  206 


“When  you  look  at  one  or  two  items, 
or  20  to  28  items,  it  makes  a  big  differ¬ 
ence  for  the  vendor  and  for  us.  We  save 
in  cost  and  can  get  materials  across  the 
chain,  like  plates  and  film,  at  a  better 
price.” 

Jack  Ferguson,  vice  president  of  pro¬ 
duction  for  Canada’s  Southam  Inc.,  also 
notes  that  most  vendors  “offer  attractive 
discounts  on  a  group  basis”  and  provide 
service  and  support,  too. 

Besides  buying  prepress  systems  cen¬ 
trally,  some  chains  are  purchasing  the 
software  that  runs  them  chainwide,  so 
the  papers  will  be  able  to  share  informa¬ 
tion  more  easily.  Last  summer,  Cox  News¬ 
papers  in  Atlanta  set  up  an  Olympics 
desk  where  it  created  a  daily  six-page 
section  that  was  available  to  all  14  Cox 
papers.  Some  of  the  papers,  including 
the  Atlanta  Journal  and  Constitution, 
Palm  Beach  Post,  Austin  American- 
Statesman  and  Dayton  Daily  News,  used 
the  Digital  Technology  International  pag¬ 
ination  software  that  had  been  pur¬ 
chased  chainwide  and  is  still  being 
installed  in  the  group. 

Tony  Walker,  systems  planning  man¬ 
ager,  says  the  system  enabled  pages  that 
were  created  in  Atlanta  to  be  called  up 
on  screen  at  other  papers  and  saved  on 
their  file  servers.The  system,  which  saves 
all  text  and  art,  including  high-  and  low- 
resolution  color  photos,  “is  very  easy  to 
use,”  Walker  says,  and  each  page  takes 
just  four  or  five  minutes  to  transmit. 

“We’re  way  ahead  of  the  curve  with 


"We  decided  to  move  to  a  standard  plat¬ 
form  because  we  needed  commonality 
among  the  newspapers" 

—  Larry  Hoffman,  production  vice 
president,  Ottaway  Newspapers 


“It’s  more  about 
our  decision  to 
share  and  manage 
information  than 
centralizing  , 
with  one  vendor” 


this,”  he  says.  “It’s  the  system  of  the 
future.” 

After  its  successful  Olympics  cover¬ 
age,  the  company  plans  to  begin  sharing 
other  materials  among  the  papers, 
including  news  stories,  photos,  feature 
page  designs  and  advertising.  Walker 
says. 

If  there  is  a  down  side  to  centrali2ed 
systems  purchasing,  it  might  be  that  the 
systems  can  become  too  generic,  untai¬ 
lored  to  each  paper’s  diverse  needs.  At 
least  that  was  the  sentiment  expressed 
by  Apolinar  Acevedo,  production  director 
at  Ottaway’s  Santa  Cruz  (Calif.)  County 
Sentinel.  Ottoway’s  new  Quark-based 
advertising  system  is  a  “mass  media  prod¬ 
uct”  that  wasn’t  specifically  designed  for 
newspapers,  as  were  the  Harris  and  Sys¬ 
tem  Integrators  and  other  proprietary 
systems  that  preceded  it,  he  says. 

For  example,  Acevedo  said,  the  Quark- 
based  system  doesn’t  include  borders, 
making  it  harder  to  create  typical  news¬ 
paper  ads.  In  fact,  it  now  takes  15  min¬ 
utes  to  produce  ads  that  used  to  take  10, 
he  says,  asking,  “Is  the  cost  worth  the 
trade-off?” 

On  the  other  hand,  he  notes  that  it’s 
much  easier  to  find  Quark  designers  at 
$8  to  $10  an  hour  than  it  is  to  find 
designers  who  know,  say,  Harris  or  SII  sys¬ 
tems.  They  typically  require  six  months 
of  training  and  command  higher  pay. 

While  far  from  universal,  the  move  to 
centralized  purchasing  “is  certainly  a 
trend  we’ve  seen  happening,”  Sysdeco’s 
Segal  says.  After  signing  the  Ottaway 
agreement,  Sysdeco  is  about  to  conclude 
four  similar  ones,  he  says,  refusing  to 
name  the  chains  until  the  contracts  are 
signed. 

Eric  Wolferman,  senior  vice  president 
for  technology  at  the  Newspaper  Associ¬ 
ation  of  America,  says  the  majority  of 
group-owned  papers  still  follow  the  tra¬ 
dition  in  which  papers  can  buy  the  sys¬ 
tems  they  find  best  suited  to  their  needs. 


but  centralized  purchasing  has  become 
more  popular  lately  because  it  offers  a 
number  of  advantages. 

A  former  director  of  production  sys¬ 
tems  at  Gannett  Co.,  the  nation’s  biggest 
newspaper  publisher,  Wolferman  says 
centralized  systems  purchasing  allows 
groups  to  better  manage  their  increas¬ 
ingly  high-tech  production  systems. 

“As  the  technology  gets  more  sophisti¬ 
cated,  it  requires  more  knowledge,  and 
smaller  newspapers  don’t  have  the 
expertise.  Some  papers  are  begging  to  be 
told  what  to  do.” 

Another  benefit  of  centralized  pur¬ 
chasing  is  the  tendency  to  channel  busi¬ 
ness  to  vendors  so  that  they  can  stay  in 
business  and  maintain  the  systems  they 
install. 

The  history  of  computerized  typeset¬ 
ting  systems  runneth  over  with  names  of 
companies  that  fell  by  the  wayside — 
Hendrix,  Hastech,  CSI,  to  name  just  a  few 
—  leaving  newspapers  to  manage  what 
Wolferman  calls  “orphan  systems.”  By 
channeling  more  business  to  individual 
vendors,  the  practice  of  centralized  pur¬ 
chasing  can  keep  vendors  alive,  and  their 
systems  dynamic  and  functional. 

In  sum,  it  is  a  way  for  newspaper 
chains  to  create  systems  that  woik  better 
together,  are  easier  to  manage,  and  cost 
less  per  system  —  all  the  while  improv¬ 
ing  long-term  prospects  for  vendors. 


"As  the  technology  gets  more  sophisticat¬ 
ed,  it  requires  more  knowledge  and 
smaller  newspapers  don't  have  the  exper¬ 
tise.  Some  papers  are  begging  to  be  told 
what  to  do." 

—  Eric  Wolferman, 
senior  vice  president  for  technology. 
Newspaper  Association  of  America 
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InCTP, 

All  Ahead  Slow 


WHATEVER  ELSE  IS 
blocking  newspapers 
from  adopting  com- 
puter-to-plate  (CTP) 
technology,  a  lack  of 
suppliers  certainly 

can’t  be  blamed. 

More  than  20  firms  offer  some  varia¬ 
tion  on  the  technology,  which  exposes 
plates  directly  from  computer  files  of 
composed  pages,  skipping  the  step  of 
outputting  to  film  and  exposing  plates 
through  it. 

For  most  newspapers,  before  consider¬ 
ing  CTP,  more  immediate  needs  involve: 
work  flow  flexibility,  union  turf  wars, 
staff  training  and  lack  of  full  pagination. 
Newspapers  that  successfully  tackle 
these  issues,  and  adjust  accordingly,  can 
move  more  quickly  to  whatever  savings 
CTP  offers,  newspaper  executives  and 
vendors  say. 

Frequently  cited  as  a  prerequisite  to 
CTP  is  the  attainment  of  total  electronic 
pagination.  Because  a  lot  of  European 
newspapers  have  made  faster  progress  in 
installing  pagination  systems,  the  more 
likely  candidates  for  CTP  lie  across  the 
Atlantic  Ocean  from  North  America. 

But  there  is  a  Catch-22  in  the  relation¬ 
ship  between  pagination  and  CTP  Both 
vendors  and  newspaper  people  attend¬ 
ing  the  recent  America  West  conference 
consistently  made  the  same  observation: 
Because  of  the  costs  involved,  only 
medium  to  large  papers  can  afford  CTP, 
but  few  of  them  are  fully  paginated.That 
is  because  pagination  is  such  a  major 
transition  that  it  is  accomplished  section 
by  section,  leaving  the  last  pieces  to  tra¬ 
ditional  paste-up. 

Another  roadblock  is  that  the  rigorous 
deadlines  of  major  papers  require  pro¬ 
duction  systems  to  crank  out  150  plates 
per  hour,  and  often  to  supply  multiple 
presses. 

Part  of  the  Catch-22  is  in  the  process. 


Peterson  is  a  business  writer  and 
marketing  consultant  based  in  Rock¬ 
lin,  Calif. 


Howard  Publications' 
pioneering  direct-to- 
plate  plan  awaits  a 
workable  thermal  plate 

There  are  as  many  definitions  of  pagina¬ 
tion  as  there  are  publishers. 

Charles  Fertig,  who  installed  a  digital 
platemaking  system  at  the  St.  Joseph 
(Mo.)  News-Press,  disagrees  that  full  pag¬ 
ination  is  required  for  CTP  It  is  not  a  real¬ 


istic  goal,  he  asserts,  because  elements 
typically  held  for  paste-up  can  be  done 
that  way  fester  than  reprocessing  them 
electronically. 

“To  be  one  hundred  percent  pagi¬ 
nated  is  very  costly,”  he  said.  “You  elec¬ 
tronically  paginate  those  pages  that  make 
sense.  For  the  remaining  pages,  use  your 
other  resources  —  often  parallel 
resources  —  to  the  best  advantage.  Why 
bother  to  paginate  some  elements,  such 
as  comics,  just  to  say  you  are  one  hun¬ 
dred  percent  paginated? 

“It’s  more  work  than  makes  sense,”  he 
added. 

Work  flow  and  process  are  the  key 
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issues,  not  technology,  Fertig  said. 

“Many  big  metro  papers  have  union 
problems,  and  smaller  papers  don’t  have 
the  budget.  The  way  1  see  it,  mid-sized 
papers . . .  the  50,00(>circulation  range  . . . 
are  the  ones  likely  to  make  the  most 
progress  installing  CTP,”  Fertig  predicted. 

Another  issue  complicating  the  adop¬ 
tion  of  CTP  by  large  metros  is  the  ubiq¬ 
uitous,  proprietary  front-end  system. 
Many  of  those  still  in  operation  have 
toiled  reliably  for  a  decade  or  more,  but 
won’t  integrate  smoothly  into  modem 
PC-based  pagination  systems. 

This  convergence  of  analog  and  digital 
elements,  between  unfriendly  systems, 
along  with  budgetary  and  press  issues, 
highlights  some  of  the  capital  investment 
and  integration  needs  faced  by  newspa¬ 
pers.  Long-range  technology  planning  is 
far  more  important  than  it  was  even  five 
years  ago. 

As  previously  reported  (E&P,  April  6, 
1996,  p.  30P),  Howard  Publications  has 
embarked  on  a  long-term  plan  to 
upgrade  all  its  newspapers  to  CTP  The 
project,  involving  active  testing  and  inter¬ 
action  with  system  suppliers  and  plate 
manufacturers,  is  managed  by  Howard’s 
corporate  production  director,  Larry 
Maas.  Although  the  conversion  is  planned 
for  1997,  one  basic  requirement  set  by 
Howard  has  not  been  satisfied:  a  plate 
requiring  no  chemical  processing. 

“We  want  to  go  dry  thermal,”  Maas 
says.  “We  have  tested  several  thermal 


“We  can  still 
install  all  20  Howard 
propeHies  in  1997 
if  IV  e  can  find 
a  thermal  plate*' 

—  Larry  Maas,  production  director,  . 
Howard  Publications 


plates  but  the  runnability  is  not  there  yet 
for  a  newspaper  production  environ¬ 
ment.  And  every  time  you  change  the 
plate  manufacturer,  you  have  to  change 
the  plate  processor.  There  is  no  proces¬ 
sor  that  can  handle  four  to  five  different 
manufacturers’  thermal  or  CTP  plates.” 

The  advantage  of  dry  thermal  plate 
processing  is  the  elimination  of  chemical 
processing  —  and  waste  disposal. 

GROUP  DYNAMICS 

Maas  believes  newspaper  groups  are 
better  positioned  to  move  to  CTP  than 
are  stand-alone  papers.  But  to  make  the 
transition  to  outputting  to  plates,  a  news¬ 
paper  prepress  operation  must  be  at 
least  95%  digital,  he  says. 

Howard’s  plan  included  installing  full- 
page  film  devices  at  its  papers  and  later 
supplementing  them  with  plate  imaging 
devices.  Development  is  continuing,  and 
Maas  still  sees  1997  CTP  installations 
possible  —  if  a  viable  thermal  plate 


DfVMONDSllTfR 


For  larger  newspapers  opting  to  stick  with  traditional  offset  plates.  Western  Lithotech's  high¬ 
speed  DiamondSetter  CTP  imager  is  scheduled  for  testing  soon  at  three  metropolitan  dailies. 


evolves. 

Fertig  suggests  that  the  best  CTP  sys¬ 
tem  is  one  made  up  of  discrete  modules 
that  can  be  manipulated  as  needed. 

But  the  degree  to  which  Howard  Pub¬ 
lications  can  install  the  CTP  system  it 
wants  is  limited  by  the  same  market¬ 
place  realities  that  afiect  other  prepress 
systems:  market  size.  Newspapiers  are  a 
small  niche  compared  with  the  printing 
industry  overall,  and  their  requirements 
in  terms  of  productivity  are  more 
demanding.  Therefore,  established  plate 
manufacturers  —  including  Agfa,  Kodak, 
Dupont,  and  3M  —  see  more  incentive 
in  developing  products  for  commercial 
printers. 

Maas  admits  plate  suppliers  often  ask 
him  why  Howard  sticks  with  its  goal  of 
thermal  plate  processing,  suggesting  to 
him  there  is  less  profit  in  making  ther¬ 
mal  plates. 

“We  can  still  install  all  20  Howard 
properties  in  1997  if  we  can  find  a  ther¬ 
mal  plate,”  he  said.  Howard’s  biggest 
paper  is  the  80,000-circulation  Times  in 
Munster,  Ind. 

As  for  return  on  investment  (ROI), 
Maas  predicts  CTP  will  yield  improved 
registration,  but  no  substantial  labor  sav¬ 
ings.  Smaller  newspapers  should  antici¬ 
pate  payback  after  five  years,  three  years 
for  larger  papers,  he  estimates. 

Fertig  cites  staff  training  as  an  essential 
long-term  investment  toward  CTP  Train¬ 
ing  was  one  issue  newspaper  systems 
_ consultant  David  Cole  empha¬ 
sized  at  the  America  West  con¬ 
ference. 

“If  you  think  you’ve  trained 
enough,”  he  said,  “you  haven’t.” 

Fertig  is  currently  on  what 
he  calls  “a  self-directed  sabbati¬ 
cal”  during  which  he  is  explor¬ 
ing  and  writing  about  print 
and  new  media  following  com¬ 
pletion  of  his  MBA.  He  praised 
Howard  Publications  for  con¬ 
tributing  to  newspaper  tech¬ 
nology  and  for  pressing  ven¬ 
dors  to  develop  new 
approaches. 

“The  CTP  process  is  a  func¬ 
tion  of  the  publisher’s  will, 
because  it  is  going  to  be  a  five- 
year  commitment,”  Fertig  said. 
“How  much  does  he  or  she 
want  to  paginate,  and  will  they 

_ stick  to  the  long-range  plan 

gh-  without  getting  nervous  or 

BS.  swayed?” 
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Antiquated  hardware 

and  software,  the  coming  of 
the  year  2000  and  the  desire 
to  be  more  client  friendly 
are  pushing  newspapers  to 
invest  in  computer  systems 
for  classified  advertising. 

Fifteen  years  ago,  newspapers  bought 
bundled  systems  that  included  hardware 
and  software  tied  to  each  other  and  to 
the  vendor’s  technical  expertise  and  sup- 
port.These  proprietary  systems,  Atex  and 
SIl  being  the  major  players,  were 
designed  for  the  publishing  business  and 
were  usually  customized  to  meet  an  indi¬ 
vidual  newspaper’s  needs,  including  cod¬ 
ing,  formats  and  links  to  otlier  systems. 
Sucb  front-end  systems  ran  system  soft¬ 
ware  on  a  central  processing  computer 
and  up  to  several  hundred  specially 
made  “dumb”  terminals,  without  their 
own  computer  power. 

Bundled  systems  quickly  are  going  the 
way  of  black-and-white  television,  the 
victim  of  a  changing  industry,  trends  and 
technology.  The  problem  is  that  techni¬ 
cal  support  for  systems  still  in  operation 
has  weakened  and  parts  have  become 
harder  to  get,  as  vendors  have  changed 
personnel,  management,  ownership  and 
strategy. 

Now,  newspapers  are  becoming  more 
like  consumers  everywhere.  They  buy 
personal  computers,  software  and  other 
equipment  off  the  shelf,  then  depend  on 
industry  vendors  or  consultants  for  the 
technical  guidance,  networks,  integration 
and  service  to  keep  the  new  “open  sys¬ 
tems”  running. 

Instead  of  just  buying  one  or  two 
pieces  from  traditional  system  vendors, 
newspapers  may  end  up  with  30  or  40 
components  to  the  new  open  systems. 
The  complicated,  time<onsuming  task 
can  take  a  year  or  more  from  planning,  to 
selecting  vendor,  to  buying  equipment,  to 
installing  it,  to  training  staff,  according  to 
newspaper  executives  and  vendor  repre- 

Jo  Ellen  Meyers  Sharp  cotters  business 
for  the  Indianapolis  Star. 


Classified 

Crossroads 


Aging  classified 
systems  are  harder  than 
ever  to  keep  in  service, 
but  buying  new  ones  is 
complicated,  costly 
and  hard  to  justify 


BY  JO  ELLEN 
MEYERS  SHARP 


“There’s  a  lot  of  technology  to  be 
gained  with  the  new  systems,”  said 
Eugene  Kiel,  vice  president  of  product 
marketing  and  development  at  CText 
Inc.,  a  newspaper  systems  vendor  based 
in  Ann  Arbor,  Micb. 


New  PC-based  classified  sy'stems  do  a 
better  job  of  zoning  and  pagination,  he 
said,  and  provide  more  information 
about  accounts  at  individual  worksta¬ 
tions. 

Newspapers  also  have  become  more 
client  focused,  said  Brian  Trombley,  sales 
manager  at  Cybergraphic  Inc.,  a  newspa¬ 
per  systems  company  in  Burlington,  Mass. 

“They  are  not  just  taking  ads  in.  They 
want  to  do  that  more  efficiently,  and  to 
do  that,  they  need  more  information,” 
Trombley  said. 

The  need  to  do  market  analyses  more 
readily  was  one  of  the  key  factors  in  Indi¬ 
anapolis  Newspapers  Inc.’s  decision  to 
install  in  April  1996  Sydesco  Inc.’s  Enter¬ 
prise  system,  which  uses  technology 
from  Atex  and  Sypress. 

These  days,  classilied  systems  involve 
larger  concerns  than  just  producing  clas¬ 
sified  newspaper  pages.  First,  there  is  a 
pathway  to  the  Internet,  meaning  a  link 
to  the  Web  page  of  the  Indianapolis  Star 
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and  Indianapolis  News.  Others  are 
tighter  control  of  mistakes  in  ad  makeup 
and  linking  the  department  with  circula¬ 
tion  to  improve  market  research  and 
analysis,  said  Keith  Fleming,  Enterprise 
program  manager. 

The  new  Sydesco  system  replaced  a 
l6-year-old  Atex  operation  that  worked 
fine,  Fleming  said. 

“We’d  squeezed  every  last  drop  out  of 
it  and  taken  it  to  the  max  with  some 
great  applications  that  we  developed 
ourselves,  but  we  couldn’t  go  any  fur¬ 
ther,”  Fleming  said. 

Besides  getting  access  to  databases, 
sales  personnel  can  create  and  see  ads  on 
screen,  make  recommendations  about 
the  form  and  layout  while  tiding  to 
encourage  the  customer  to  buy  a  larger 
ad,  he  said. 

The  new  system  allows  for  the  use  of 
company  logos  and  other  graphics  in 
classified  ads,  something  that  was  avail¬ 
able  only  for  display  ads  with  the  old 
Atex  system,  he  said.  The  old  system 
required  a  code  in  the  ad  in  place  of  the 
actual  logo.The  code  instructed  the  com¬ 
posing  room  which  one  to  look  for,  but 
logos  frequently  fell  off  pages  or  got 
mixed  up  in  the  process. 

“Now  it  comes  out  of  the  typesetter 
with  the  ad,”  Fleming  said. 

The  training  process  for  employees  in 
the  newspapers’  Electronic  Production 
Systems  and  classifieds  took  place  five 
months  before  the  Enterprise  went 
online  last  April  16. 

“We’ve  been  really  pleased  with  how 
the  system  is  working,  especially  consid¬ 
ering  it’s  in  its  infancy,”  he  said  about 
what  is  the  first  large  Enterprise  installa¬ 
tion  in  the  United  States. 

It  required  IBM  Rise  6000  servers, 
which  replaced  the  mainframe  comput¬ 
ers  of  previous  days  and  100  personal 
computers  for  ad  sales  personnel  and  a 
few  composing  room  people. 

Don  Ruthig,  director  of  information 
services  at  the  Baltimore  Sun,  said  his 
company  expects  to  select  a  vendor  for  a 
new  classified  system  early  this  year. 

The  Sun’s  existing  SII  system  was 
installed  in  1984,  and  SII,  of  Sacramento, 
Calif.,  is  one  of  the  vendors  in  the  run¬ 
ning  to  replace  it,  Ruthig  said. 

“We  don’t  have  the  flexibility  in  the 
ratings  area  we’d  like,”  and  the  pagination 
capability  is  limited,  he  said.  So  the  Sun  is 
looking  for  a  new  system  to  handle 
graphics  and  classified  display  ads, 
whether  sent  electronically  or  scanned 


Now,  newspapers 
are  becoming  more 
like  consumers. 
They  buy  personal . 
computers  and 
software  off  the 
shelf,  then  depend 
on  others  for  the 
technical  guidance, 
networks,  integration 
and  service  to 
keep  the  new  “open^ 
systems''  running. 


in,  he  said. 

Regarding  account  management, 
requirements  include  better  reporting 
capability  so  sales  staffers  can  form  their 
own  queries  and  use  the  data  more  effec¬ 
tively,  Ruthig  said,  adding  that  transport¬ 
ing  classified  to  other  mediums,  includ¬ 
ing  the  Internet,  is  another  consideration. 

Eventually  the  company  would  like  to 
receive  ads  by  fax  directly  into  the  com¬ 
puter  system,  or  be  able  to  pick  them  up 
from  the  Internet  through  electronic 
mail,  he  said. 

“That’s  not  a  day-one  requirement,  but 
any  system  we  select,  we’ll  want  the  flex¬ 


ibility  to  add  things  like  this,”  Ruthig  said. 

The  Arkansas  Democrat  Gazette 
upgraded  its  PC-based  CText  system  to 
boost  speed  and  capacity  in  the  classified 
advertising  operations,  said  Morgan 
Miller,  classified  manager. 

Classified  advertising  has  been  a  grow¬ 
ing  department,  especially  since  the 
paper  became  the  only  daily  in  town  a 
few  years  ago,  and  classified  staffing  rose 
“considerably”  last  year  to  63,  Miller  said. 

The  upgrade  also  improved  pagination 
capability,  linkages  with  the  paper’s  Web 
page  and  boosted  capacity  to  handle 
business  past  the  turn  of  the  century,  he 
said. 

While  smaller  papers  have  been  much 
quicker  to  upgrade  to  new  generations 
of  PC-based  systems,  medium  to  larger 
papers  commonly  operate  systems  10 
years  or  more. 

Trombley  estimated  that  50%  of  U.S. 
papers  have  yet  to  face  upgrading  the 
systems  that  support  their  advertising 
operations. 

Publishing  executives  have  been  slow 
to  tackle  the  problem  because  it  can  be 
expensive  and  hard  to  justify  in  terms  of 
earning  a  return  on  the  investment.  Also 
adding  to  the  uncertainty  are  memories 
of  several  years  of  slumping  advertising 
in  the  early  1990s  followed  by  soaring 
newsprint  prices. 

But  Trombley,  Kiel  and  others  expect 
the  interest  to  grow  in  1997  because  of 
better  economic  conditions  and  newspa¬ 
per  industry  health. 


ISDN  Gains  Momentum 


ISDN  IS  ON  a  roll, and  so  is  one  of 
its  biggest  promoters. 

In  its  annual  report  to  the  trade 
press  in  New  York  in  December,  ISDN 
software  supplier  4-Sight  LC  of 
Woburn,  Mass.,  said  its  U.S.  installation 
base  had  doubled  to  2,600  in  a  year. 

Its  staff  has  more  than  doubled  to 
125. The  rate  of  installations  has 
soared  to  160  a  month,  from  90.  And 
revenues  have  nearty  doubled  from 
$7.5  million  last  year  to  $13-7  million 
this  year  —  and  are  expected  to  be 
$19  million  this  year. 

The  company,  which  specializes  in 
software  to  manage  the  transfer  of 
large  computerized  graphics  files  over 
ISDN  (integrated  services  digital  net- 
woric)  lines,  sells  its  software  through 
200  U.S.  resellers,  plus  original  equip¬ 


ment  manufacturers,  and  expects 
deals  “with  major  vendors”  this  year, 
according  to  4-Sight  President  Lyndon 
Sickley. 

Tliere’s  been  “a  drastic  change  in 
attention”  for  ISDN,  Sickley  said.The 
company  expects  3,000  prepress  cus¬ 
tomers  by  the  end  of  this  year.  Its 
ISDN  media  directory  lists  10  or  so 
U.S.  newspapers  using  ISDN. 

Things  are  going  so  well  that  the 
company  is  discussing  with  a  venture 
capital  firm  the  possibility  of  going 
public  on  the  Nasdaq  market  in  three 
years. 

Stickley  said  the  U.S.  introduction 
of  4-Sight’s  advertising  delivery  prod¬ 
uct,  ADS,  now  installed  at  700  Euro¬ 
pean  newspapers,  has  been  held  up 
by  the  demand  for  ISDN  Manager. 
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mteracti 
Newspapers  '97 

Interactivity  +  Creativity  =  Profitability 

The  Unequivocal  Equation 


February  1 2  -  1 5, 1 997  •  Hyatt  Regency  •  Houston, TX 


An  Event  Like  No  Other  in  the  Newspaper  Industry. 

Truly  Global  in  Scope,  Encompassing  All  Types  of  Newspapers, 
and  Comprehensive  in  Quality,  Content  and  Expertise! 

The  world  of  interactive  media  is  exciting,  energizing,  exhaustive  and 
sometimes  elusive.  But  W'e’re  all  there  and  we  all  know  we  need  to  be  there. 
And  you  need  to  be  at  Interactive  Newspapers  ’97,  the  best  meeting  place  to 
observe,  learn,  discuss,  challenge  and  network.  The  online  world  is  a  fast- 
paced  one.  You  can’t  afford  to  be  left  behind. 


Dorothea  Coccoli  Palsho, 

President.  Business  Itiformation 
Services,  Dow  Jones  &.  Company 


Len  Forman.  Senior  Vice 
President,  The  New'  York  Times  Co. 


Host  Newspaper: 

HI  Houston  Chronido 

interactive 


Inside  You’ll  Find  the 
Complete  Conference 
Program  with  Details  of 
Panels,  Speakers  and 
Exhibitors 

Register  today  for 
Interactive  Newspapers  ’97. 

lUSTTURNTHE  PAGE! 


Nick  Grouf,  President  and  CEO, 
Firefly  Netw  ork,  Inc. 


Conference 

Highlights 

COMPLETE  EXHIBIT  HALL  & 

PRODUCT  PRESENTATIONS 

Over  75  companies  that  are  at  the  center  of  the 
interactive  newspaper  bnsiness  will  display  their 
products  and  services  in  the  exhibit  hall.  This  provides 
you  with  an  outsuuiding  opportunity  to  see 
information  technology  at  work  and  network  with 
technology  vendors.  Hosted  and  organized  by  Editor 
&  Publisher.  Some  organizations  will  also  have  the 
optional  1 5-minute  product  presentations  during 
exhibit  hall  hours.  For  information,  call  Dennis 
O’Neill  at  Editor  &  Publisher  (212)  675-4380.  ext. 

501 .  or  denniso@mediainfo.com. 

THE  SECOND  ANNUAL  BEST  ONLINE 
NEWSPAPER  SERVICES  AWARDS 
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•  Hard  copy  of  speaker  presentations  attractively  Contact  Dennis  O'Neill  at  Editor  &  Publisher 

packaged,  a  complete  attendee  list  and  invaluable  (212)  675-4380,  ext.  50 1 ,  or  denniso@mediainfo.com. 

materials  from  exhibitors. 

•  Editor  &  Publisher’s  Special  Issue,  which  includes 
a  pullout  section  devoted  exclusively  to  interactive 
newspapers,  and  the  Editor  &  Publisher  Interactive 
Products  and  Services  Directory. 

•  A  better  understanding  of  the  real  opportunities  in 
interactive  services  for  your  newspaper  and  a 
comprehensive  list  of  resources  and  contacts. 


An  expert  panel  of  judges  are  working  to  determine  There  is  a  $  1  (X)  service  charge  for  cancellations 

which  are  the  best  of  the  best  newspaper  online  received  in  writing  prior  to  Dec.  1 ,  1 996. 

services.  The  criteria  for  both  large  and  small  Cancellations  received  between  Dec.  1 .  1996  and  Jan. 

newspapers  has  been  carefully  determined.  At  the  10,  1997  will  be  assessed  a  50%  service  charge; 

conference,  all  attendees  will  have  the  opportunity  to  cancellations  after  that  or  registrants  who  do  not 
view  the  top  sites  and  to  share  in  the  presentation  of  attend  are  liable  for  the  full  registration  fee. 

awards.  This  is  a  must-see  for  all  newspaper  Substitutions  from  the  same  company  can  be  made  at 

professionals.  any  time  prior  to  the  conference. 

EACH  INTERACTIVE  NEWSPAPERS  ’97  SPONSORSHIP  &  EXHIBIT  OPPORTUNITIES 

ATTENDEE  RECEIVES:  ARE  AVAILABLE 


HOTEL: 

The  spectacular  Hyatt  Regency  is  offering  a  special 
conference  room  rate:  $130  per  night/single  or  double. 
Reserve  your  room  quickly  -  only  a  limited  number 
are  available  at  this  discounted  rate.  Call  the  Hyatt 
directly  at  (713)  654-1234  or  Hyatt’s  toll-free 
reservation  number  (8(X))  233-1234  and  mention  you 
are  with  the  Interactive  Newspapers  ’97  Conference. 

SPECIAL  NEEDS: 

If  there’s  anything  we  can  do  to  make  your 
participation  easier  or  more  convenient,  check  the 
appropriate  space  on  the  registration  form  or  call 
(212)  675-4380,  ext.  314. 

CANCELLATION  POLICY: 
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Interactive  Newspapers  ’97  I  1^ 

Program 

WEDNESDAY,  FEBRUARY  12,  1997 
Registration  -  8:00  a.m.  -  5:00  p.m. 

Optional  Tracks  on  New  Media  -  1 :00  p.m.  -  5:00  p.m. 

•  T rack  One  -  T echnology 

Learn  the  basics  of  HTML,  JAVA,  ActiveX,  ISPs,  Web 
Browsers,  Intelligent  Agents,  Electronic  Transactions  and 
observe  the  building  of  a  Web  page.  Also  hear  about  new 
advances  in  audiotex  technology  tied  in  to  multimedia.  This 
four-hour  intense  session  is  for  those  who  want  to  gain  some 
insight  into  these  issues  before  the  conference  begins. 

Jay  Brodsky,  Tedm>k)}^' Dewlopnwnl  Manager, 

Tiihune  Media  Senices 

Judy  Feder,  Director  of  Market  Dexelopment  -  Online,  Excalihur 
Technologies  Corp. 

Joe  Pellegrino.  Nevi'  Media  Director, 

Independent  Free  Papers  cf  America. 

Bill  Skeet.  Chief  Designer,  Knight-Ridder  New  Media  Center 
Chris  Tucher,  Business  Manager  -  Publishing  Industry, 
Netscape  Communications  Corp. 

•  Track  Two  -  Content,  Marketing  and  Advertising 

Learn  some  of  the  basic  lessons  about  what  kinds  of  content 
your  readers  want.  What  sells  and  what  sizzles?  What  marketing 
strategies  should  you  employ  ?  Advertising  -  classified  and 
display  -  have  some  history  now.  Our  experts  will  share  their 
successes  and  their  failures. 

Anne  Collier,  Consulting  Editor  and  former  Editor, 

The  Christian  Science  Monitor 
Hugo  Drayton,  Marketing  Director,  Telegraph  Group,  Ltd. 
Fran  Maier,  General  Manager,  Match. Com 
Dominique  Noth,  New  Media  Consultant,  Noth  Consulting 

Mid-aftemcxin  Refreshment  Break 

Reception  with  Exhibitors  -  5:(M)  p.m,  -  8:(M)  p.m. 
Co-sponsored  by  IBM  and  Digital  City,  Inc. 

THURSDAY,  FEBRUARY  13,  1997 
RegistratkMi  -  7K)0  a.m.  -  5K)0  p.m. 

Continental  Breakfast  with  Exhibitors  -  7;(X)  am.  -  8:(X)  am. 


and  he’ll  provide  insight  into  the  next  generation  of  products  and 
services.  The  Houston  Chronicle,  a  Hearst  publication  and  the 
Conference  host  newspaper,  will  also  be  featured. 

George  Irish.  Vice  PresidentIGroup  E.xecutive  for  New  spapers, 
Hearst  Corporation 


KEYNOTE  -  9:00  a.m.  -  9:45  a.m. 

Dorothea  Coccoli  Palsho,  President.  Business 
information  Services,  Dow  Jones  &  Company 

Among  the  publishers  setting  the  standard  for  interactive 
newspapers  is  Dow  Jones.  What’s  the  latest  news  on  the 
company’s  flagship  publication.  The  Wall  Street  Journal,  and 
its  pioneering  Interactive  Edition — one  of  the  first  paid- 
subscription  publications  on  the  Web?  And  how  does  this 
effort  fit  in  with  the  global  publishing  company’s  overall  new 
media  strategy?  Also  hear  how  Dow  Jones  is  forging  ahead 
with  its  long-time  online  service,  Dow  Jones  News/Retrieval 
and  other  news  products.  Don’t  miss  this  keynote  address  from 
Dorothea  Coccoli  Palsho,  President  of  the  company’s  diverse 
Business  Information  Services  group. 


Refreshment  Break -9:45  a.m,  - 10:15  a.m. 
Sponsored  by  Zip  2,  Corporation 

•  Key  T rends  and  Events  on  Interactive  Media  - 

1 0: 1 5  a.m.  - 1 0:30  a.m. 

A  thought-provoking  discussion  of  the  latest  in  our  industry — 
the  Internet,  converging  technologies,  emerging  markets.  How  is 
this  constantly  evolving  business  shaking  out,  which  business 
models  are  picking  up  steiun  and  what  will  it  all  mean  for  you  in 
the  months  to  come? 

Kathleen  Criner,  Business  Development! New  Media 
Consultant 

Jane  Wilson,  New  Media  and  Communications  Consultant 

•  Beyond  Newspapers  -  Who  Else  Wants  a  Share 

of  this  Interactive  Market?  -  10:30  <Lm.  -  noon 

These  days,  everyone’s  a  publisher.  And  everyone’s  online.  The 
ways  consumers  get  their  “news”  evolves  with  each  new  day. 
Hear  from  cable,  broadcast,  magazine  and  Yellow  Page 
publishers  who  will  explain  why  your  competition  may  come 
from  non-traditional  sources  and  what  this  might  mean  for  your 
interactive  newspaper. 

Ty  Ahmad-Taylor,  Senior  Designer,  @Home  Network 
Jeffrey  Dearth.  Executive  Vice  President, 

The  Internet  Company 

Kris  Hagerman,  President  and  CEO,  Big  Book 
Greg  Wester,  Director,  The  Yankee  Group 

Luncheon  with  Exhibitors  -  ncnm  -  2:(KI  p.m. 
Co-sponsored  by  Electric  Classifieds,  Inc. 


GENERAL  SESSIONS 

•  Welcome  and  Conference  Overview - 

8:00  a.m.  -  8: 1 5  a.m. 

D.  Colin  Phillips,  Co-pi4Nisher,1he  Editor  &  PuNLsherCo. 

Marsha  A.  Stoltman,  Vice  Pre.sident- Marketing  Relations. 

The  Editor  cfe  PMisher  Co. 

•  A  Case  Study:  The  Vision  of  New  Media - 

8: 1 5  a.m.  -  9:00  a.m. 

This  opening  session  by  the  Vice  President  and  Group 
Executive  for  Newspapers  at  the  Hearst  Coqj.  will  set  the  tone 
for  the  Conference.  George  Irish  is  well-known  for  his  vision 
and  his  forward-thinking  view  of  new  media.  He’ll  examine 
what’s  right  and  what’s  wrong  with  today’s  interactive  offerings 


New  Media  Lab  Presentations  -  ncKtn  -  2:(M)  p.m. 
Hosted  by  Houston  Chronicle  Interactive 

BREAKOUT  SESSIONS 
Sessions  -  2  p.m.  -  3:30  p.m. 

•  The  Death  of  Print  Media  and  Other  Popular  Myths 

One  of  the  founding  fathers  of  the  electronic  newspaper  concept 
presents  his  inspiring,  insightful  views  on  today’s  interactive 
industry  plus  shares  highlights  from  his  soon-to-be  released 
book,  Mediamorphosis:  Understanding  New  Media. 

Roger  Fidler,  Adjunct  Professor,  Kent  State  University  - 
School  of  Journalism 

•  Publishing  Intranets 

Intranets  represent  interesting  and  unique  opportunities  for 


newspaper  companies.  Hear  how  these  public-internet  alternatives 
can  serve  as  internal  resources  as  well  as  external  product- 
development  challenges.  And  learn  about  other  innovations  like 
news-sharing  services,  where  newspapers  band  together  to  share  and 
content  in  unique  and  profitable  ways. 

Elizabeth  Davidson.  Intranet  Project  Manager,  Los  Angeles  Times 
Bill  Densmore,  President,  Newshare  Corp. 

Melanie  Hills,  Consultant,  Knowledgies 

(linger  Walsh,  Manager  of  Internet  Development,  Boston  Globe 

•  Push  vs.  Pull 

What  do  readers  want  from  interactive  news?  Is  it  a  push-like 
experience,  where  custom  feeds  match  user  interests?  Or  do  they 
want  to  pull  out  the  news  they  need  from  the  sources  they  want? 

Find  out  how  to  answer  these  questions  and  develop  products  that 
meet  the  varied  needs  of  your  customer  ba.se. 

Andrew  Currie,  CEO,  Email  Publishing  Inc. 

John  Funk.  CEO,  Mercuiy  Mail 

Chris  Jennewein.  Vice  President  -  Technology  and  Operations, 
Knight  Bidder  New  Media 
Steve  Outing.  President,  Planetary  News 

•  Evaluating  Interactive  Advertising 

Critics  are  clamoring  for  an  end  to  the  hype  in  Web  advertising. 

Hits,  impressions,  visits — how  can  we  put  together  stats  that  are 
meaningful  and  valuable  to  our  advertisers?  And  how  can  we  set 
rates  that  are  attractive  to  both  sides  in  this  interactive  exchange? 

Find  out  what  you  need  to  provide  your  advertisers  with  the  a  solid 
rate  of  return  for  their  investment. 

Walter  Brooks.  President  and  CEO,  Best  Read  Guides 
Evelyn  Hepner,  Director  of  Marketing, 

Audit  Bureau  of  Circulations 
Bob  Ivins.  Vice  President  -  Research,  II Pro 

•  Newspapers  as  Service  Bureaus 

Who  would’ve  thought  that  former  competitors  would  now  share  a 
publishing  platform  -  and.  in  many  cases,  server  space?  A 
discussion  of  new  ways  that  newspapers  are  profiting  by  hosting 
sites  for  other  local  media  and  organizations  and  how  some 
newspaper  chains  are  consolidating  their  new-media  efforts  under 
one.  cost-efficient  domain. 

Terry  Maguire,  Genera!  Counsel, 

World  Asscx  iation  of  New  spapers  (FIEJ ) 

Tony  Tedeschi.  General  Manager,  Piedmont  Press  &  Graphics 
Marc  Wilson,  Publisher,  Bigfork  Eagle 

Refreshment  Break  -  3:30  p.m.  -  4:(M)  p.m. 

Sponsored  by  sendit,  LLC 

Sessions  -  4;00  p.m.  -  5;30  p.m. 

•  Search  Engine  Sidelines  -  Competitive  Threats  or 

Potential  Partners? 

Search  engine  companies  have  capitalized  on  wildly  growing  Web 
audiences  by  expanding  their  roles  into  content  providers  and 
publishers.  Hear  how  services  such  as  Yahoo!,  InfoSeek  and  others 
have  become  more  than  online  directories  with  the  additions  of  news 
headlines,  customized  clipping  services  and  other  value-added  extras 
for  visitors  to  their  sites— -and  understand  how  these  offerings  could 
present  you  with  opportunities  or  obstacles  as  you  market  your 
interactive  newspaper. 

l^ah  (ilentry,  Assistant  Managing  Editor,  Excite,  Inc. 

Karl  Spangenberg.  Vice  President/ Worldwide  Advertising  &  Sales, 
InfoSeek 
TBA,  Yahoo! 

•  Electronic  Entertainment 

Join  this  entertaining  and  lively  panel  of  professionals  who  are 


bringing  fun  to  the  online  arena.  From  Web-based  comic  strips  and 
games  to  sites  dedicated  to  movies  and  music,  you’ll  see  how  this 
interesting  niche  is  evolving. 

Howard  Finberg,  Director  -  Information  Technology. 

Phoenix  Newspapers,  Inc. 

Bill  Mitchell.  Editor  and  Director  of  Development  for 
New  Media,  Universal  Press  Syndicate 
Steve  Yelvington,  Editor! Mamger,  Star  Tribune  Online 

•  Virtual  Libraries 

New  media  brings  new  opportunities  for  archiving  information.  See 
what  this  means  for  your  newspaper’s  traditional  reprint  and  micro¬ 
fiche-based  businesses  and  how  many  publishers  are  now  digitizing 
their  collections  and  turning  news  from  the  past  into  profits  for  the 
future. 

Jim  Beattie.  Vice  President! Engineering,  Infonautics  Corp. 

Virginia  Everett.  Director  -  News  Research  Sen  ices,  The  Atlanta 
Journal -Constitution 

Kathy  Foley,  Editor  -  Information  Ser\  ices, 

San  Antonio  Express  News 
Rosemary  Nelms.  Director  -  News  Library, 

The  Commercial  Appeal 

•  Digital  Demographics 

So  what  have  newspapers  learned  about  the  demographics  and 
psychographics  of  online  readers?  Does  a  loyal  print  readership 
translate  into  an  automatic  online  audience?  This  pianel  looks  at 
todjiy’s  patterns  and  emerging  trends  and  transfers  that  information 
into  solid,  strategic  insight  specifically  geared  toward  newspaper 
publi.shers. 

Bob  Cohen.  President,  Scarborough  Research 
Mary  Ann  Packo.  President,  PC  Meter 
Madan  Rao,  Vice  President  (International  Information  Serx  ices), 
IndiaWorld  Communications! Ravi  Database  Consultant 

•  Niche  Publishing 

This  panel  looks  at  newspaper  leaders  w  hose  services  target  specific 
niches — special  events,  regional  information,  breaking  news  and 
others.  They’ll  discuss  the  unique  challenges  and  the  strategies 
involved  with  developing,  implementing  and  marketing  a  niche  site 
and  help  you  see  how  to  uncover  potential  opportunities  in  your 
market. 

Jim  Debth.  Vice  President  and  General  Manager,  The  Gazette 
Robin  Hunt.  Head  of  the  New  Media  Lab, 

The  Guardian  &  Obsen  er 

Nancy  Malitz.  Assi.xtant  Managing  Editor,  The  Detroit  News 

Reception  w  ith  Exhibitors  -  5:30  p.m.  -  8:30  p.m. 
Sponsored  by  New  Century  Network 

FRIDAY,  FEBRUARY  14,  1997 
Registration  -  7:00  a.m.  -  5:00  p.m. 

Continental  Breakfast  w  ith  FAhibitors  -  7:(M)  a.m.  -  8:00  a.m. 
Sponsored  by  AccuWeather 

GENERAL  SESSIONS 

KEYNOTE  -  8:00  a.m.  -  8:45  a.m. 

Len  Forman,  Senior  Vice  President.  The  New  York  Times  Co, 
How  is  The  New  York  Times  responding  to  today’s  interactive 
challenges  and  w'hat  will  we  see  next  from  one  of  the  first  global 
newspapers  to  have  a  major  presence  on  the  Web?  Hear  specifics 
about  this  trend-setting  pniblication-and  inside  informatics  about 
where  they  believe  the  future  of  new  media  sits — ^from  one  of  the 
leading  advocates  for  new  media,  the  company’s  Senior  Vice 
President  Len  Forman. 


•  The  Interactive  Ad  Agency  -  8:45  a.m.  -  9:45  a.m. 

The  agency  role  is  changing  as  new  media  becomes  an  expected 
inclusion  in  any  new  marketing  campaign.  So  how  are  agencies 
responding  to  this  challenge?  What  benchmarks  are  they  setting  for 
evaluating  the  best  interactive  ad  placement  oppt)rtunities?  And 
how  are  they  making  sure  that  they’re  meeting  the  new  needs  of 
their  clients?  Our  panel  of  new  media  agency  professionals  explains. 
Dave  Carlick,  Executive  Vice  President  -  Interactive  Business 
Development,  Poppe  Tyson  Advertising 
Mark  Kvamme.  Chairman  and  CEO,  CKS  Group,  Inc. 

Refreshment  Break  -9:45  a.m.  - 10:15  a.m. 
Sponsored  by  Associated  Press 

•  Display/Retail  Advertising  on  the  Web  - 

1 0: 1 5  a.m.  -  1 1 :00  a.m. 

■As  modem  speeds  increa.se  and  direct  connections  become  more 
common,  newspapers  are  evaluating  the  prospects  for  integrating 
display  advertising  into  their  interactive  equation.  Learn  how  you 
can  leverage  better  bandwith  to  sell  more  space  online.  Also  hear 
how  some  pioneers  are  adding  this  element  to  their  business  models, 
what  they’re  charging  and  how  much  they’re  selling. 

Dave  Morgan,  President,  Real  Media 

Jake  Oliver,  Chairman  and  CEO,  Afro-American  Newspapers 

•  Classifieds  -  The  Opportunities  and  Challenges  - 

1 1 :00  a.m.  -  noon 

Classifieds  may  be  at  the  core  of  your  newspaper’s  franchise.  But 
many  predict  a  new  media  market  that  may  threaten  this  long¬ 
standing  revenue  stream.  Find  out  who’s  out  there,  what  they’re  up 
to  and  how  you  can  protect  your  business. 

Roddy  de  la  Oarza.  Vice  President  ofAffdiate  Recruiting, 

AdOne  Classified  Network 

Joycelyn  Marek.  Vice  President  -  Marketing  and  New  Media, 

The  Houston  Chronicle 
Richard  Sorkin,  CEO,  Zip2 

Luncheon  with  Exhibitors  -  ncwn  -  2:(X)  p.m. 

New  Media  Lab  Presentations  -  noon  -  2:(M)  p.m. 

Hosted  by  Houston  Chronicle  Interactive 

GENERAL  SESSIONS 

•  Best  Online  Newspaper  Services  Awards  - 

2:00  p.m.  -  3:00  p.m. 

An  Editor  &  Publisher  classic  contest  returns  to  the  Interactive 
Newspapers  Conference.  Truly  global  in  nature,  these  aw'ards  have 
been  judged  by  some  of  the  best  in  the  business  and  include  a  wide 
range  of  publications — dailies,  weeklies,  suburban  newspapers, 
alternatives,  free  community  newspapers  and  shoppers. 

Hoag  Levias,  Editorial  Director,  Editor  &  Publisher  Interactive 
D.  Colin  Phillips.  Co-publisher,  The  Editor  &  Publisher  Co. 

•  New  Century  Network  -  The  Next  Chapter  - 

3:00  p.m.  -  4:00  p.m. 

What’s  the  latest  from  this  Joint  venture  of  nine  media  giants?  How 
is  the  New  Century  Network  charting  the  course  for  the  interactive 
newspapers  of  tomorrow?  Find  out  lessons  learned  and  ongoing 
progress  during  this  informative  update  session. 

Lee  de  Boer,  CEO,  New  Century  NetvK'ork 
NCN  Management  Team 

Refreshment  Break  -  4:(X)  p.m.  -  4:30  p.m. 

Roundtahl**  Pi^-nssions  -  4:30  p.m.  -  5:30  p.m. 

Here’s  your  chance  to  debate  the  issues,  throw  out  ideas  for 
consideration  and  hear  what  your  competitors  and  colleagues  have 
to  say  about  the  topics  that  matter  most  to  you.  A  facilitator  sets  the 
state  for  each  topic  but  then  the  gloves  come  off  and  the  fun  begins. 
A  list  of  planned  topics  and  the  designated  facilitator  follows. 


•  Will  the  Internet  Survive  Its  Own  Success? 

With  strained  communications  networks  and  our  own  site  servers 
often  stretched  to  the  limits,  the  Internet’s  explosive  growth  has 
exceeded  its  capacity.  Discuss  the  latest  solutions  to  bandwidth 
bottlenecks  and  concerns  about  meeting  customer  demand. 

Michael  Romaner,  Director  of  Online  Senices, 

Morris  Communications  Corp. 

•  Consumer  Kids 

How  do  you  connect  with  this  younger  target?  Join  this  discussion 
of  innovative  ways  newspapers  are  seizing  opportunities  for  the 
latest  hot  market  segment  n  digital  kids. 

Marsha  A.  Stoltman,  Vice  President -Marketing  Relations, 

The  Editor  &  PuNisherCo. 

•  Community  Newspapers 

A  session  devoted  to  the  unique  challenges  faced  by  community 
newspapers  and  their  interactive-media  efforts. 

Leslie  Leven,  Ncu’  Media  Consultant 

•  Audiotex:  A  Blast  from  the  Past  or  a  Golden  Goose? 

Lou  Zimmers.  President,  Zimmers  Interactive 

•  E-Mail  as  a  Marketing  Mechanism 

It’s  the  only  common  denominator  in  the  online  environment:  E- 
mail.  Everyone  has  it;  everyone  uses  it.  Share  in  this  conversation 
about  ways  to  integrate  it  into  your  marketing  plans  and  products. 
Andrew  Currie.  CEO,  Email  Publishing  Inc. 

•  Editorial  Involvement  in  the  Online  Product 

How  are  reporters  relating  to  readers  in  this  online  environment? 
And  how  is  the  editorial  team  meeting  interactive  expectations? 
Share  the  lessons  learned  and  the  challenges  met. 

Jack  Cox,  President  and  CEO, 

Foundation  for  American  C ommunications 

•  WebTV 

Surfing  the  Sony?  An  interesting  roundtable  focusing  on  real-life 
experiences  with  WebTV  n  a  w  idely  viewed  leader  in  TV  Internet 
access.  Also  get  great  insight  into  how  your  site  might  fare  when 
formatted  for  the  set-top  box. 

Ray  Niemeir,  President,  Abstract  Machine  Tool,  Inc. 

•  Copyright  Issues  and  Electronic  Distribution  Concerns 

How  can  we  educate  online  readers  and  ensure  that  copyright  laws 
are  upheld?  A  discussion  of  the  ways  some  newspapers  are 
combating  these  issues  in  an  arena  where  abuse  is  so  prevalent. 
James  BreIsford.  Partner,  Steinhart  c&  Falconer 

•  Newspapers  20 1 0 

How  will  newspapers  evolve  into  the  next  century?  Hear 
predictions,  trends  and  expectations. 

Jean  (Jaddy  Wilson.  Executive  Director,  New  Directions  for  News 

SATURDAY,  FEBRUARY  15,  1997 
Registration  -  7  a.m.  -  noon 

Continental  Breakfast  in  Ballrcxim  Foyer -7  a.m.  -  7:30  a.m. 

GENERAL  SESSIONS 

KEYNOTE  -  7:30  a.m.  -  8: 1 5  a.m. 

Nick  Grouf,  President  and  CEO,  Firefly  Network,  Inc. 

Hear  from  the  founder  and  CEO  of  one  of  the  hottest 
companies  in  new  technologies.  You’ll  hear  not  Just  about  Firefly 
and  other  important  agent  technologies  but  how  this  leading-edge 
organization  looks  at  the  Web  today  and  its  future  potential  -  the 
expected  impact  of  automated  search  technologies  and  other 
emerging  and  important  personal  tools  that  will  forever  change  the 
user  experience. 


•  Results  of  Eighth  Annual  Interactive  Services  Study  - 

8: 1 5  a.m.  -  8:30  a.m. 

An  Editor  &  Publisher  exclusive,  this  year's  survey  offers  a 
comprehensive  look  at  all  media  and  the  ways  they're 
developing,  staffing,  publishing  and  marketing  interactive  news 
products.  We've  even  covered  sales  and  profitability  issues. 

You'll  hear  not  only  the  results  but  extensive  analysis  that 
provides  important  perspective  on  these  findings. 

Marsha  A.  Stoltman.  Vice  President  ~  Marketing  Relations, 

The  Editor  &  Publisher  Company 

•  Suburban  and  Free  Community  Papers  -  Strategies 

and  Successes  -  8:30  a.m.  -  9: 1 5  a.m. 

Electronic  communities  have  been  called  "the  soul  of  new 
media.”  Find  out  how  and  why  suburban  ;uid  community 
newspapers  have  been  counted  among  some  of  the  biggest 
success  stories  in  the  interactive  world.  You'll  hear  first-hand  the 
strategies  they've  employed  and  the  market  share  they've  seen. 
Peter  (lorman.  President,  Harte-Hanks  Shoppers  and  Senior 
Vice  President,  Harte-Hanks  Corp. 

Michael  O’Hara.  General  Manager,  Princeton  Packet 

Refreshment  Break  -9:15  a.m.  -  9:45  a.m. 
Sponsored  by  AdOne  Classified  Network 

•  Interactive  insight  -  An  EditorizU  View  - 

9:45  a.m.  -  1 0:45  a.m. 

Are  the  lines  between  editorial  content  and  commercialism 
dangerously  murky  online?  Our  panel  of  respected  journalists 
debates  the  interactive  arena’s  editorial  integrity. 

Neil  Budde,  Executh  e  Editor,  Wall  Street  Journal  Interactive 
.lean  (iaddy  Wilson.  Executive  Director, 

New  Directions  for  News 

Scott  Woelfel.  Executive  Producer,  CNN  Interactive 

•  Everything  You  Need  to  Know  About  Local 
Online  Services  -  Those  Community  Guides  - 

1 0:45  a.m.  -  1 2: 1 5  p.m. 

Everyone's  talking  about  Sidewalk.  CitySearch,  Digital  City  and 
the  slew  of  deals  dedicated  to  creating  online  community  guides. 
This  exciting  panel  features  representatives  from  Sidewalk. 
CitySearch,  Digital  City  and  KOZ.  Inc.  who  are  creating  local, 
full-service  consumer  sites.  You'll  hear  why  the  industry  is  at 
the  same  time  so  “hot”  and  “not  so  hot”  on  these  local  resources 
—  and  why  they're  among  the  interactive  opportunities  expected 
to  turn  substantial  profits  in  the  years  to  come. 

Dave  Chase.  Ihcsiness  Development  Manager,  Microsoft 
Corp. /Interactive  Media 
Frank  Daniels  III.  CEO,  KOZ,  Inc. 

Paul  DeBenedictis.  President  and  CEO,  Digital  City,  Inc. 

Steve  Larsen.  Vice  President  Business  Development, 

CitySearch 

Refreshment  Break  -  12: 15  p.m.  -  12:30  p.m. 

•  Case  Studies:  Thinking  Outside  the  Box  - 

12:30  p.m.  -  1:30  p.m. 

Hear  how  and  why  newspaper  professionals  need  to  learn  to 
think  outside  the  box  when  it  comes  to  leveraging  their  brand 
names  and  editorial  content  in  cyberspace.  This  panel  provides 
some  diverse  and  interesting  examples  of  how  newspapers  are 
operating  today  and  some  clues  as  to  what  the  future  models 
might  be. 

Bob  Cauthorn.  Director  of  New  Technology,  Arizona  Star 

John  Coate.  Manager,  The  Gate 

Exl  Norris,  General  Manager,  Litmor  Publishing  Corp. 


Barry  Schwartz.  Vice  President  Planning  and  Bu.sine.ss 
Development,  Phillips  Home  Seixices 

INTERACTIVE  NEWSPAPERS  ’97 
EVENT  SPONSORS : 

fA.v  of  this  printing.) 

Accu Weather,  State  College.  PA 
AdOne  Clas-sified  Network.  New  York.  NY 
As.sociated  Press.  New  York.  NY 
Digital  City,  Inc..  Vienna.  VA 
Electric  Classifieds,  Inc..  San  Francisco,  CA 
IBM.  Chicago,  IL 

New  Century  Network.  New  York.  NY 
sendit,  LLC,  Houston.  TX 
Tribune  Media  Services.  Chicago.  IL 
Zip  2,  Corporation,  Palo  Alto,  CA 

INTERACTIVE  NEWSPAPERS  ’97  EXHIBITORS  : 

(As  of  this  printing.) 

.AccuWeather.  State  College.  PA 
AdOne  Classified  Network,  New  York,  NY 
As.s(Kiated  Press.  New  York.  NY 

Audit  Bureau  of  Verification  Services,  Inc..  Schaumburg.  IL 

Brite  Voice  Sy  stems.  Wichita.  KS 

Digital  City,  Inc.,  Vienna,  VA 

Edgil  As.sociates,  Inc..  N.  Chelmsford.  MA 

Electric  Classifieds,  Inc..  San  Francisco.  CA 

(■annett  Media  Technologies  International.  Cincinnati,  OH 

IBM,  Chicago.  IL 

InfiNet,  Norfolk,  VA 

Infonautics  Corp..  Wayne,  PA 

The  Internet  Company,  Cambridge,  MA 

Journal  Square  Interactive,  Jersey  City,  NJ 

NewsBank,  Inc..  Naples,  FL 

NewsView  Solutions.  Dayton.  OH 

Management  Press  Integrators,  Inc..  Scottsdale.  AZ 

MediaStream,  Philadelphia.  PA 

New  Century  Network.  New  York,  NY 

Pantheon.  Seattle.  WA 

Philips  Home  Services,  Inc..  Burlington.  MA 

Pottsville  Republican  Newspapers.  Pottsville.  PA 

PR  Newswire.  New  York.  NY 

Real  Media.  New  York.  NY 

Resumix  Inc..  Sunnyval.  CA 

sendit,  LLC,  Houston,  TX 

Swerve,  Inc.,  Arlington,  VA 

Tribune  Media  Services.  Chicago.  IL 

TVData.  Queensbury,  NY 

Universal  Press  Syndicate.  Kansas  City,  MO 

Viku  Colony,  Tampa,  FL 

The  Weather  Channel.  Atlanta.  GA 

Zip  2,  Corporation.  Palo  Alto,  CA 


Conference  Tote  Bags  Sponsored  by  Tribune  Media  Ser>  kes 


FOR  MORE  INFORMATION  OR  GROUP  RATES: 

Call  P^ditor  &  Publisher  at  (212)  675-4380,  ext.  314,  OR  send  an  e-mail  to  michaelt@mediainfo.com. 

AFCP  Members:  For  a  SPECIAL  RATE  and  to  register  please  call  (312)  644-6610 
IFPA  Members:  For  a  SPECIAL  RATE  and  to  register  please  call  (201)  633-3905 
NNA  Members:  For  a  SPECIAL  RATE  and  to  register  please  call  (703)  907-7900 
SNA  Members:  For  a  SPECIAL  RATE  and  to  register  please  call  (312)  644-6610 


EGI  STRATION 


FORM 


Interactive 
Newspapers  '97 

Interactivity  +  Creativity  =  Profitability 
The  Unequivocal  Equation 


February  12-  15,1997  •  Hyatt  Regency  •  Houston, TX  I 


BfYES!  Register  me  at  the  discount  price  of  $  1 ,  1 95* 

$1 .3(X)  if  you  plan  to  attend  the  optional  J  Marketing  Overview  or  □Technology  Overview  (Please  check  only  one) 

□  In  order  to  keep  up  with  the  day-to-day  developments  on  these  all-important  topics  and  to  participate  in  year-round 
discussions  on  these  and  other  relevant  topics,  check  here  to  join  our  E&P  Online  Members  Network  for  Just  $95. 


Company 


Phone  (  )_ 


Fax  (  )_ 


E-Mail  Address 


Web  Site  URL 


_ TOTAL  COST  (For  either  Marketing  Overview  or  Technology  Overview  add  $105;  if  you  wish  to  Join 

K&P  Online  Members  Network  add  $95  and  check  box  above.  Full  pityment  is  required  prior  to  the  meeting.) 

J  My  check  is  enclosed  (U.S.  funds  only,  payable  to  “Interactive  Newspapers  Conference”).  Check  must  be  through  a  U.S.  bank. 

□  Bill  my  credit  card:  □  AMEX  □  VISA  □  MC  # _ 

Signature _ Exp.  Date _ 

Mail  to:  Editor&Publisher,  11  W.  19th  St.,  New  York,  NY  10011-4234 

Call:  (212)  675-4380.  ext.  314  Fax:  (212)  929-1894  E-mail:  michaelt@mediainfo.com. 

Register  on  our  Web  site  at:  http://www.mediainfo.com 

J  Please  check  here  if  you  are  physically  challenged  and  require  special  needs  at  the  conference.  We  will  be  in  touch  with  you. 

♦Register  tor  discount  price  of  S 1 . 1 9.S  before  Feb,  1 ;  S 1 .295  before  Feb.  1 2;  $  1 .395  at  door.  (Only  credit  cards,  traveler's  checks  and  cash  can  be  accepted  at 
the  dtxir. )  Remember  to  add  $  1 05  if  you  plan  to  attend  either  of  the  optional  Overviews.  Group  rates  still  available.  Call  for  more  information. 


Special  Editorial  Track 


A  Special  Editorial  Track  for  Web  Journalists  and  Editors  is  scheduled  for  Saturday,  Feb.  15,  1997  from  8:(X)  a.m.  -  5  p.m.  The 
price  is  $295. 

Check  here  if  someone  from  your  organization  is  interested  in  attending  this  special  seminar,  and  a  representative  from  E&P 
will  contact  you. 


Interactive  Newspapers  *97 

Interactivity  +  Creativity  =  Profitability 
The  Unequivocal  Equation 


February  1 2  -  1 5  J  997  •  Hyatt  Regency  •  Hourtdn,TX 


SPONSORED  BY: 


Editor<S?om 
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WHAT  IT  IS: 

Co-sponsored  by  eight  key  newspaper  organizations  who  are 
encouraging  their  members  to  develop  and  implement  corporate  new 
media  strategies,  this  is  the  premier  conference  on  interactive 
information  services  in  the  newspaper  industry. 


WHO  WILL  BE  THERE: 

Newspaper  professionals  who  need  to  stay  informed  of  critical 
developments  in  the  interactive  newspaper  business  from  all 
newspaper  departments,  plus  suppliers  of  technology,  content  and 
services.  You  need  to  be  there,  too!  Don’t  miss  out! 


KEYNOTE  SPEAKERS: 

Len  Forman.  Senior  Vice  President,  The  New  York  Times  Company 
Nick  (Jrouf,  President  and  CEO,  Firefly  Network,  Inc. 

Dorothea  Coccoli  Palsho,  President,  Business  Information 
Services,  Dow  Jones  &  Company 


Editor&Publisher 
11  W.  19th  St. 

New  York,  NY  10011-4234 


FIRST  CLASS  MAIL 
U.S.  POSTAGE 

PAID 

PERMIT  299 
PRINCETON,  NJ 
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FEBRUARY  12-15,  1997  •  HYATT  REGENCY  •  HOUSTON, TX 


Final  Program  with  Details  of  Panels,  Speakers  and  Exhibitors 
Register  TODAY  for  Interactive  Newspapers ‘97 


Company  owns  bomb 
photo  rights 

The  OKLAHOMA  NATURAL  Gas  Co.  holds  the  copyright 
to  an  employee’s  photograph  of  a  firefighter  carrying 
the  limp  body  of  a  child  out  of  the  bombed  out  Oklahoma 
City  federal  building,  a  federal  judge  ruled. 

The  utility  sued  Lester  LaRue,  its  former  safety  coordina¬ 
tor,  last  year,  seeking  to  stop  him  from  claiming  copyright  to 
the  photograph  and  selling  it. 

The  company  maintained  that  it  held  the  copyright 
because  LaRue  was  on  company  time  and  using  company 
equipment  when  he  was  dispatched  to  photograph  compa¬ 
ny  workers  responding  to  the  bombing. 

LaRue  argued  the  shot  was  a  creative  work  that  fell  out¬ 
side  his  duties. 

The  April  19, 1995  bombing  killed  168  people,  including 
the  child  in  LaRue’s  picture,  1-year-old  Baylee  Almon. 

A  similar  photograph  taken  by  bank  clerk  Charles  Porter 
rv  was  distributed  worldwide  by  the  Associated  Press  on 
the  day  of  the  bombing. 

Porter’s  photo  later  won  a  1996  Pulitzer  Prize  for  spot 
new’s  photography. 

LaRue  sold  his  picture  to  an  agency,  and  it  appeared  on 
the  cover  of  Newsweek  magazine. 

He  has  refused  to  say  how  much  money  he  has  made  sell¬ 
ing  the  photograph. 

“All  we  wanted  to  do  was  ensure  that  any  moneys 
received  by  LaRue  ultimately  made  their  way  to  the  vic¬ 
tims,”  utility  spokesman  Don  Sherry  said. 

LaRue  was  fired  in  September  1995  after  refusing  to  hand 
over  the  profits. 

His  wrongful  termination  suit  is  scheduled  for  trial  this 
month.  —  AP 

S.F,  housing  unit  issues 
gag  order 

The  SAN  FRANCISCO  Housing  Authority  recently  issued  a 
gag  order  to  its  staff,  forbidding  them  to  talk  to  the  press, 
the  San  Francisco  Examiner  reported. 

In  its  front-page  story,  the  Examiner  said  the  order  fol¬ 
lowed  the  paper’s  series  about  families  in  public  housing  pro¬ 
jects  being  terrorized  by  other  tenants. 

A  housing  authority  memo,  according  to  the  story  by  Leslie 
Goldberg,  instructs  all  staff  members  to  direct  any  inquiries  by 
the  media  to  its  public  relations  officer. 

The  Examiner  series  told  of  two  Asian  families  that  had 
been  harassed  and  threatened  over  a  three-year  period  by 
their  neighbors  in  one  development. 

According  to  the  gag  order  story,  SFHA  executive  director 
Ronnie  Davis  called  a  meeting  and  “angrily  instructed  the  staff 
not  to  talk  to  the  press.” 

Davis  was  quoted  in  the  story  as  denying  any  closed-door 
policy. 

“We  just  want  to  make  sure  that  the  public  is  getting  the 
correct  information,”  he  said. 

Davis  said  reporters  should  either  contact  him  or  public 
relations  director  Ron  Sonenshine. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

1 

STOCK 

1/7/97 

12/30/96 

1/0/96 

A.H.  Belo  Corp.  (NY) 

34.625 

34.875 

33.750 

American  Media  Inc.  (NY) 

5.875 

5.875 

4.125 

Central  Newspapers  Inc.  (NY) 

44.375 

42.875 

31.000 

Dow  Jones  &  Co.  Inc.  (NY) 

36.000 

34.500 

38.875 

Gannett  Co.  Inc.  (NY) 

73.000 

75.625 

60.875 

Gray  Comm.  Sys.  (NY) 

19.375 

17.875 

17.500 

Harte-Hanks  Comm.  (NY) 

26.000 

27.875 

23.000 

Hollinger  International  (NY) 

11.250 

12.250 

10.500 

Knight-Ridder  Inc.  (NY)## 

38.625 

39.250 

31.100 

Lee  Enterprises  Inc.  (NY) 

22.625 

22.750 

21.875 

McClatchy  Newspapers  Inc.  (NY)***  27.375 

26.400 

18.400 

Media  General  Inc.  (AM) 

29.625 

30.875 

31.000 

New  York  Times  Co.  (AM) 

37.625 

38.500 

29.125 

Providence  Journal  (NY)# 

30.375 

30.250 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

45.375 

46.250 

35.900 

E.W.  Scripps  Co.  (NY) 

34.500* 

34.500* 

38.750 

Times  Mirror  Co.  (NY) 

50.375 

53.125 

33.625 

Tribune  Co.  (NY) 

77.125 

80.125 

59.625 

Washington  Post  Co.  (NY) 

331.000 

332.000 

281.750 

I  *  Adjustment  to  reflect  receipt  of  1 1 6  shares  of  Comcast  for  each 

i  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

:  **  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 

I  ***  Adjusted  for  5  for  4  stock  split 

i  #  Initial  Public  Offering  6/24/^ 

i  #  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 
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Foreign  Media  Stock  Values  i 

(Weekly  Closing  Quotes) 

i  STOCK 

1/7/97 

12/30/96 

1/0/96* 

1  Hollinger  Inc.  (a) 

12.450 

12.950 

11.125 

1  News  Corp.  Ltd.  (c) 

21.375 

20.500 

21.250 

j  Pearson  Ltd.  (b) 

7.300 

7.210 

6.290 

i  Quebecor  Inc.  Class  A  (a) 

23.250 

22.950 

21.125 

i  Reuters  Holdings,  ADR  (c) 

74.500 

75.625 

55.375 

j  Southam  Inc.  (a) 

19.150 

19.000 

14.375 

!  Thomson  Corp.  (a) 

29.900 

28.850 

19.000 

j  Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

13.375 

1  Torstar  Corp.  (a) 

32.950 

32.250 

22.500 

i  |a)  Quotes  are  in  Canadian  dollars 

I  (b)  Quotes  are  in  British  pounds 
j  |c)  Quotes  are  in  U.S.  dollars 

:  *  London  and  Canadian  markets  closed  1 2/27/95  for  Holiday 

i  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  LAURA  REINA 

Cannistraro 
To  Head  NNN 


Nicholas  cannistraro jr., 

Newspaper  Association  of  America 
senior  vice  president  and  chief  mar¬ 
keting  officer,  has  been  named  presi¬ 
dent  and  general  manager  of  the 
Newspaper  National  Network. 

Cannistraro  assumed  his  new  position  on  Jan.  3, 
and  is  reporting  directly  to  John  Sturm,  president 
and  CEO  of  the  NAA. 

“Nick’s  exceptional  marketing  background  in 
newspapers  and  his  advertiser  and  agency  experi¬ 
ence  give  him  an  outstanding  understanding  of  the 
_  forces  driving  today’s  market¬ 
place,”  said  Sturm. 

“He  has  led  NAA’s  own 
marketing  efforts  in  exciting 
new  directions  and  was 
instrumental  in  creating  and 
promoting  NNN  even  prior 
to  its  official  launch  in  1S>94. 
NNN  has  billed  $60  million 
in  advertising  revenue 
through  year-end  19S>6  and, 
under  Nick’s  leadership, 

NNN  will  continue  to  build  on  that  momentum. 

“He  was  a  natural  choice  to  lead  the  network 
into  its  third  year.  I  am  very  pleased  that  he  has 
accepted  this  new  challenge  and  that  we’ll  contin¬ 
ue  to  work  closely  together,”  Sturm  said. 

The  idea  to  offer  Cannistraro  the  position  was 
discussed  and  decided  on  during  an  NAA  executive 
committee  meeting  held  Dec.  10  and  1 1 .  Haegele 
left  the  position  to  become  publisher  of  Hearst’s 
Good  Housekeeping. 

Sturm  said  Cannistraro  had  been  one  of  seven 
NAA  senior  vice  presidents.  At  the  NNN,  he’ll  be 
the  “top  dog.” 

“I’m  always  very  happy  to  promote  from  with¬ 
in,”  Sturm  said  of  Cannistraro’s  decision  to  accept 
the  position. 

Cannistraro  will  continue  to  reside  in  Annapolis, 
Md.,  though  he  will  spend  quite  a  bit  of  time  on 
the  road  and  at  the  NNN’s  New  York  City  office. 

Cannistraro  doesn’t  look  at  his  new  post  as  a 
promotion  or  even  a  lateral  move;  it  consists  of  dif¬ 
ferent  responsibilities,  he  said.  Unlike  his  position 
at  the  NAA,  as  president  of  the  NNN  his  job  will  be 
much  more  focused. 

“It’s  a  different  kind  of  job;  it’s  truly  a  sales  job,” 
he  said. 

He  will  report  directly  to  Sturm,  whereas 
Haegele  reported  to  Cannistraro.  “I  won’t  report  to 
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my  replacement,”  he  said. 

In  1996,  the  NNN  billings  closed  at  $60  million; 
in  1995,  it  closed  at  a  little  over  $30  million,  mean¬ 
ing  that  in  the  past  year,  it’s  revenues  nearly  dou¬ 
bled. 

To  sustain  that  kind  of  growth  is  not  realistic; 
but  Cannistraro  wants  to  sustain  “substantial 
growth,”  he  said. 

“  [I  want  to]  find  ways  to  improve  our  posture 
with  advertisers.  This  initiative  is  important  and  a 
good  model  for  newspapers  to  gain  national  adver¬ 
tising,”  Cannistraro  said. 

One  of  his  first  goals  will  be  to  make  it  clear  to 
newspaper  companies  that  it’s  important  to  sup¬ 
port  the  NNN. 

He  said  the  industry  needs  to  offer  potential 
newspaper  advertisers  more  creative  marketing 
ideas  and  how  newspapers  can  be  used  to  turn 
those  ideas  into  success. 

“It’s  exciting,  it  will  be  a  challenge,  but  it  will  be 
a  lot  of  fun,”  Cannistraro  said. 

Sturm  said  a  replacement  for  Cannistraro  has  not 
been  named. 

Cannistraro  joined  the  NAA  in  1992  from  the 
Washington  Post,  where  he  was  senior  vice  presi¬ 
dent.  He  joined  the  Post  in  1982  as  vice  president/ 
marketing,  and  in  1983,  he  was  named  vice  presi¬ 
dent  of  advertising  and  marketing. 

From  1971  to  _ 

1982,  he  was  with 
Bristol-Myers  Corp. 
in  New  York,  where 
he  began  as  prod¬ 
uct  manager  and 
became  vice  presi¬ 
dent  of  marketing 
for  the  products 
division.  From  1969 
to  1971,  he  was 
product  manager 
with  the  Gillette 
Co.  in  Boston. 

He  also  worked  as 
an  advertising  ac¬ 
count  executive 
with  Young  & 

Rubicam  from  1965 
to  1968.  And  from 
1968  to  1969,  he  was 
account  supervisor 
at  Erwin  Wasey  Co. 
in  NewYoric.  Nicholas  Cannistraro 
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Cooperative 
Effort  Pays  Off 


WHEN  A  Mid¬ 
western 
paper  learned 
that  a  regional  movie 
theater  chain  was  plan¬ 
ning  to  open  a  major, 
megaplex  facility  in  its 
maiket,  it  didn’t  wait 
around  to  see  how  the 
opening  would  be  adver¬ 
tised.  Instead,  the  paper  put  together  a 
marketing  proposal  that  couldn’t  be 
refused  —  and  won  the  largest  share  of 
the  theater’s  media  dollars. 

The  Omaha  World-Herald  helped 
launch  Lincoln,  Neb.-based  Douglas 
Theatre’s  new  20  Grand  Megaplex 
Theatre  with  a  program  that  included  a 
full-page  ad  in  the  paper’s  Sunday  enter¬ 
tainment  magazine,  a  l6-page  special 
section  in  the  World-Herald  that  includ¬ 
ed  local  and  national  advertising,  follow¬ 
up  run  of  press  (ROP)  ads  on  weekdays 
and  Sundays,  and  a  series  of  Simday 
comic  section  ads. 

Tom  Golden,  advertising  director  for 
the  World-Herald,  explained  that  about 
a  year  ago  he  had  lunch  with  Dave 
Livingston,  president  of  Douglas 
Theatres,  who  was  even  at  that  point  a 
regular  advertiser.  Livingston  mentioned 
to  Golden  that  there  were  plans  to 
open  a  megaplex  theater  in  the  Omaha 
market,  and  remarked  that  his  newspa¬ 
per  would  be  a  part  of  the  theater’s 
grand  opening  media  plans. 

“[That]  made  me  think  he  was  think¬ 
ing  of  other  media  for  the  announce¬ 
ment,”  said  Golden. 

“That’s  when  I  told  him  I  wanted  to 
work  closely  with  him  to  develop  a 
plan  to  make  this  high  profile,”  he  said. 

Ellen  Collins,  retail  advertising 
account  executive  at  the  World  Herald, 
was  directly  involved  with  developing 
and  implementing  a  media  plan  for  the 
theater.  She  explained  that  at  first  she 
met  with  a  local  Douglas  Theatre  man¬ 
ager  to  acquire  information  that  would 
be  helpful  in  putting  together  a  market¬ 
ing  prof)osal. 

From  there,  Dave  Sanders,  the  adver¬ 
tising  sales  promotions  coordinator  for 
the  paper,  took  the  manager’s  informa¬ 
tion,  as  well  as  information  such  as  how 
much  money  in  the  market  is  spent  on 


entertainment  and  how 
to  direct  that  money 
into  the  new  theater 
complex,  and  created  a 
proposal  that  showed 
how  the  World-Herald 
could  successfully 
answer  the  theater’s 
marketing  needs. 

For  example,  the  pro¬ 
posal  showed  that  the  paper’s  biggest 
readership  comes  from  an  audience  of 
50  years  and  older.  This  age  group  has 
more  expendable  dollars  than  the  teens 
and  young  adults  that  frequent  theaters 
the  most.  And  since  80%  of  the  paper’s 
daily  and  87%  of  the  paper’s  Sunday 
readers  are  50-plus,  and  the  theater 
needed  to  attract  that  age  group,  the 
paper  capitalized  on  that  point  in  the 
proposal. 

“To  reach  the  people  who  would 
spend  the  most  on  entertainment,  it  was 
logical  to  advertise  in  our  newspaper,” 
said  Collins. 

Also,  the  paper  put  together  a  spec 
layout  of  a  16-page  special  section, 
which  introduced  the  new  megaplex 
theater,  and  also  contained  advertorial 
that  discussed  the  history  of  Douglas 
Theatres. 

“It  gave  the  theater  an  opportunity  to 
talk  about  their  company.  I  think  that’s 
what  intrigued  them,”  said  Golden.  “Also, 
our  Sunday  penetration  is  80%.  Where 
else  would  they  get  this  penetration  and 
depth?” 

The  proposal  also  contained  creative 
ideas  as  to  how  to  promote  the  theater 
before  and  after  the  opening. 

Livingston  said  that  his  theater  has 
always  been  reliant  on  the  World-Herald 
for  advertising. 

“I  assumed  all  along  that  the  bulk  of 
our  marketing  funds  would  go  to  the 
World-Herald"  he  said.  But  it  wasn’t 
until  after  the  proposal  was  made  that 
he  knew  how  much  of  the  theater’s 
advertising  dollars  would  go  to  the 
paper. 

Douglas  Theatres  did  use  other 
media.  There  was  a  radio  buy,  and  a 
three-day  local  affiliate  TV  buy  —  but 
other  than  that,  all  marketing  dollars 
went  to  the  newspaper. 

Once  the  propos^  was  accepted,  the 
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Who's  Using 
VCR  Plus-h®? 

Cheryl  McCloud  and 
her  nephew  Kevin 
Are  Reeled  In! 


"VCR  Plus-I-  has  brought  peace 
to  our  household.  Now  there 
are  no  more  fights  over  who 
forgot  to  set  the  TV  to  the 
station  the  other  wanted  to 
record." 

-  Cheryl  McCloud, 
Boston  Globe  reader 


^  CBS  Movie  6982 

A  Frasier 

Frasier’s  new  chess  se 


inspires  a  father-son 

competition. 


Spread  the  word!  A  busy 
Communications  Director  and 
part-time  actress,  Cheryl  uses 
VCR  Plus-F  to  record  60  shows 
each  month,  including  her 
favorite:  Frasier. 

VCR  Plus -I-  and  The  Boston 
Globe:  making  taping  easier. 

For  more  VCR  PlusT  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  Ptus44>  and  PlusCode^  are  trademarks  of 
Gemstar  Development  Corporation 
O  1 996  Gemstar  Development  Corporation. 
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was  the  sales  and  marketing  director  for 
North  American  ClassiFACTS  Inc.  Prior 
to  that,  he  was  the  classified  advertising 
director  for  the  San  Jose  Mercury  Neu^s 
and  Knight-Ridder  Inc. 


A  Total  S( 

Nebraska’s^ 

First 

megaplexJ 


'XPERIENCE 

^  Openinc 
ll-  Friday, 

I  Nov.  15. 
1996  i 


L.A.  Times 
Adds  Parade 


Theater' 


HaSiDEi  ^ 

•  A  SNEAX  PBEVIEW  OF  WHAT  AWAlTsi 
MOVIE-OOEHS  I 

•  The  history  of  the  [l 

OouciAs  Theatre  co.  ft 

X’  Previews  of  Upcoming>-bS 
^  Movie  Hits  # 


A  16-page  special  section  in  the  World-Herald  included 
local  and  national  advertising  and  helped  launch  the 
opening  of  Douglas  Theatres'  20-unit  megaplex. 


Tom  cook  joined  the  Newspaper 
National  Network  (NNN)  as  sales 
executive,  food  and  beverage  advertis¬ 
ing.  Cook  was  formerly  a  senior  account 
executive  with  Gaimett  Corp.  Inc. 


Daily  Names  Rep 

The  daily  OKLAHOMAN  signed  News¬ 
papers  First  on  as  its  national  adver¬ 
tising  sales  representative,  effective  Feb.  1. 
With  a  circulation  of  over  203,700  daily  and 
over  300,SHX)  on  Sunday,  the  Oklahoman 
is  the  largest  newspaper  in  Oklahoma. 
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EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Amual  Directory  (^Syndicated  Services 

(published  August.) 

Annual  Directory  of  Interactive  Products 
i  and  Services  (published  September.) 

Ihumalism  Awards  and  Felkjwships 
rDirectory  (published  December.) 


TOYO 


NEWSPAPER  INDUSTRY 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U,S.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  sofibound  books.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (l^rt  I) 
and  "Who's  Where"  directory 
(Fbrt  II).  Published  April,  softbound, 
Fbrtsl&ll,  $125. 

Fbrt  I  only,  $115. 

F^rt  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '97,  February 
12-16, 1997,  Houston,  TX,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in 
November  in  Latin  America. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


To  order,  or  for  more  information,  phone: 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S, 
and  Canada.  Published  October, 
softbound.  $99. 


Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


http://www.mi 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 


Editor  &  Publisher,  1 1  W.  19th  Street, 
New  York,  NY  10011-4234 


All  prices  in  US  dollars. 
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BY  STEVE  OUTING 


Digital  City 
Signs  Metro  Dailies 


Digital  city  INC.,  the  America 

Online  spinoff  that’s  creating  online 
community  guides  in  many  U.S. 
cities,  is  beginning  to  sign  partner¬ 
ship  agreements  with  large  metro 
daily  newspapers. 

The  trend  is  noteworthy  because  metro  dailies 
previously  shied  away  from  cooperating  with 
Digital  City  for  fear  of  “aiding  the  competition.” 

Digital  City’s  “guides”  are  essentially  online  news 
and  feature  publications  that  directly  compete  with 
newspapers  to  deliver  local  news  and  recruit  local 
advertisers. 

In  the  past,  DCI’s  local 
media  partners  have  tended 
to  be  limited  to  alternative 
newspapers,  suburban 
papers,TV  stations  and  the 
like,  rather  than  a  city’s  domi¬ 
nant  newspapers. 

DCI,  which  is  20%  owned 
by  the  Tribune  Co.,  had  only 
a  single  high-profile  partner¬ 
ship  with  a  major  daily  —  the 
Tribune  Co.’s  Chicago  Tribune  that  participates  in 
Digital  City  Chicago. 

But  in  late  December,  DCI  announced  that  it  had 
signed  a  “Twin  Cities  Digital  City”  cooperative  deal 
with  the  Star  Tribune,  a  member  of  the  Cowles 
chain  and  the  largest  newspaper  in  Mirmesota.And 
in  Southern  California,  the  Los  Angeles  Daily  News 
has  also  become  an  information  provider  to  the 
Los  Angeles  Digital  City. 

The  Star  Tribune  deal  appears  to  mark  a  change 
in  the  relationship  of  the  U.S.  new'spaper  industry 
with  DCI.  During  the  first  half  of  1996,  newspaper 
publishers  generally  said  they  felt  DCI  was  “arro¬ 
gant”  in  its  negotiations  and  wanted  so  much  of 
their  newspapers’  content  that  it  would  hurt  their 
own  Web  sites.  But  that’s  changed,  says  Star  Tribune 
Online  publisher  Robert  Schafer.  This  time  around 
DCI  was  much  more  flexible  and  open  to  negotiat¬ 
ing  a  deal  that  worked  for  the  newspaper,  he  said. 

The  deal  makes  the  Star  Tribune  the  “primary” 
information  provider  for  the  Twin  Cities  Digital 
City.  While  declining  to  discuss  specifics,  Schafer 
said  the  Star  Tribune’s  role  will  be  that  of  primary 
or  favored  news  source.  It  will  provide  selected 
news  stories;  entertainment  listings,  calendars,  pre- 

Outing  writes  the  Stop  the  Presses/  column  for 
E&P  Interactive. 
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views  and  reviews;  and  host  bulletin  board  discus¬ 
sions  and  live  chat  sessions  on  the  Twin  Cities 
Digital  City.  This,  even  as  the  Star  Tribune  contin¬ 
ues  to  run  its  “Star  Tribune  Online,”  a  large,  inde¬ 
pendent  Internet  Web  site  operated  by  a  30-mem- 
ber  editorial,  advertising  and  technical  staff 

Initially,  the  Twin  Cities  Digital  City  service  will 
be  provided  only  through  the  America  Online  pro¬ 
prietary  system  rather  than  on  the  open  Internet;  it 
will  go  on  the  Web  at  a  later,  as  yet  unannounced, 
date.  AOL  currently  has  about  100,000  subscribers 
in  the  Twin  Cities  area. 

Schafer  says  he  sees  the  deal  as  a  way  to  increase 
the  Star  Tribune's  online  presence  in  cyberspace 
by  exposing  AOL  users  —  who  he  contends  do  not 
travel  the  Web  with  much  frequency  —  to  the 
newspapers’ wares.  When  TVin  Cities  Digital  City 
eventually  goes  on  the  Web,  the  Star  Tribune  will 
contribute  less  content  than  it  does  to  the  AOL 
proprietary  site,  and  Digital  City  on  the  Web  will 
include  more  links  to  the  paper’s  Web  site,  he  says. 

“Digital  City  recognized  that  our  interests  on  the 
Web  could  be  somewhat  divergent  from  their  own 
interests,”  Schafer  said,  and  allowed  a  contract  that 
provides  for  less  direct  competition  for  Star 
Tribune  Online  on  the  Web  while  providing  a  fuller 
service  to  AOL  proprietary'  users. 

The  Star  Tribune  deal  includes  a  split  of  ad  rev¬ 
enues,  a  share  of  online  usage  revenues  from  time 
AOL  users  spend  in  the  TWin  Cities  Digital  City 
area,  and  a  modest  guaranteed  income.  Schafer  also 
says  that  online  classifieds  will  be  part  of  the  deal, 
but  details  haven’t  been  worked  out  yet. 

DCI  has  recently  assembled  a  formidable  in- 
house  capability  for  running  large-scale  electronic 
classified  ad  structures;  it  has  acquired  the  sophisti¬ 
cated  technology  of  the  now-defunct  ClassiFACTS 
and  licensed  additional  technology  from  Electric 
Classifieds  Inc. 

Schafer  thinks  the  Star  Tribune  is  on  the  right 
track  by  providing  content  to  other  online  services, 
even  if  it  gives  up  some  control  over  branding.  The 
newspaper  previously  became  a  content  provider 
for  PointCast,  the  Internet  news  service  that  deliv¬ 
ers  a  constant  stream  of  customized  news  to  a  spe¬ 
cial  screen  saver  display  on  a  user’s  computer. 

Schafer  said  that  deal  has  increased  traffic  on  the 
Star  TribuneSi/eh  site. And  now,  with  the  DCI  deal, 
the  Star  Tribune  can  offer  advertisers  a  joint  place¬ 
ment  on  the  Web  site,  PointCast,  and  Digital  City  on 
AOL  —  which  he  thinks  gives  his  newspaper  an 
edge  in  the  competitive  Twin  Cities  media  market. 
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INTERACTIVE  COMMUNICATIONS 
BY  HOAG  LEVINS 


New  Online 
Copyright  Standards 


Geneva 
conference 
yields  treaties 
proposing 
worUhvide 
propnetary 
pt'otectUms 


Newspaper  companies  involved 

in  Internet  publishing  could  enjoy 
enhanced  protections  against  digital 
piracy'  as  a  result  of  new  copyright 
agreements  worked  out  in  late 
December  by  representatives  of  160  nations  meet¬ 
ing  in  Switzerland. 

The  Geneva  conference,  organized  by  the  United 
Nations’  World  Intellectual  Property  Organization 
(WIPO),  brought  together  more  than  800  delegates 
for  three  weeks  to  hash  out  new  standards  for 
copyright  law  in  cyberspace. 

The  two  treaties  produced 
by  the  gathering  expand 
worldwide  proprietary  pro¬ 
tections  to  cover  digital 
forms  of  writing,  artwork, 
photography,  video,  music, 
software,  and  other  creative 
works  distributed  over  the 
Internet. 

The  treaties,  which  must 
now  be  ratified  by  legisla¬ 
tures  of  the  participating 
nations,  provide  broad  points  of  agreement  but  not 
specific  regulatory  procedures.  These  must  be 
established  by  each  member  country  within  the 
parameters  of  its  own  legal  system. 

The  new  treaties  are  a  collective  act  of  govern¬ 
ments  seeking  to  establish  a  starkly'  different 
Internet  reality:  that  proprietary  information  must 
be  paid  for. 

In  effect,  the  new  agreements  will  help  transform 
the  Internet  from  the  fiee-wheeling,“anything-goes,’’ 
environment  of  the  present  to  something  more  akin 
to  an  orderly,  global  shopping  maU  whose  mer¬ 
chants  have  the  universal  right  to  chase  and  prose¬ 
cute  persons  who  filch  their  digital  wares. 

The  final  treaties  recognize  that  copyright  hold¬ 
ers  have  the  exclusive  right  to  distribute  their  liter¬ 
ary  and  artistic  works  in  digital  form  and  “in  such  a 
way  that  members  of  the  public  may  access  these 
works  from  a  place  and  a  time  individually  chosen 
by  them.” 

The  treaties  make  it  illegal  for  any  person  to 
“knowingly”  engage  in  any  act  that  will  “induce, 
enable,  facilitate  or  conceal  an  infringement”  of 
copyrighted  digital  works  transmitted  across  the 
global  network. 

The  new  standards  also  make  it  illegal  to  remove 
or  alter  copyright  notices  or  related  ownership 
information  from  any  Internet  document,  or  for 


any  person  to  “knowingly”  distribute  over  the 
Internet  a  document  that  has  had  its  copyright  or 
ownership  information  removed  or  altered. 

One  treaty  section  even  addresses  the  “moral 
rights  of  performers,”  empowering  singers  and 
recording  artists  to  legally  challenge  any  digital  “dis¬ 
tortion,  mutilation  or  other  modification  of,  or 
other  derogatory  action  in  relation  to,  his  perfor¬ 
mances  that  would  be  prejudicial  to  his  honor  or 
reputation.” 

Final  treaty  agreement  was  reached  on  Dec.  20 
only  after  the  Clinton  administration  abandoned 
two  controversial  propos¬ 
als  strongly  supported  by  The  tWCltieS,  Which 

must  now  be  ratified 

bies.  One  would  have  great-  by  legislatures  of 
ly  -fair  participating 

concept  that  s  partjcularly  ^ 

important  for  journalists;  tiatiOYlS,  pVOVide 

•he  other  sought  to  expand  broad  points  Of 
copyright  protection  to  the  ^  •' 

nonoriginal  content  of  agreement  but  not 

databases  containing  infor-  specific  rCQUlatOrV 

mation  such  as  phone  jt  j  o  ^ 

numbers,  street  addresses,  procedures 

and  sports  events  scores. 

The  American  “foir  use”  proposal  was  the  most 
contentious  issue.  It  suggested  that  copyright  law 
be  extended  to  cover  virtually  any  viewing  of  text 
or  images  on  the  Internet,  even  “transitory”  images. 

These  are  the  copies  temporarily  created  in  a  com¬ 
puter’s  memory  chips  as  part  of  the  mechanical 
process  of  transterring  any  information  from  the 
network  onto  an  individual’s  computer  screen. 

Critics  charged  that  such  new  copyright  stan¬ 
dards  could  have  made  telephone  companies, 

Internet  Service  Providers  (ISPs)  and  other  firms 
involved  in  the  stream  of  transmission  potentially 
liable  for  unauthorized  viewing  of  material  occur¬ 
ring  virtually  anywhere  across  the  Internet. 

In  the  end,  delegates  rejected  this  U.S.  concept 
and  simply  extended  to  the  Internet  the  same  gen¬ 
eral  principles  of  “fiiir  use”  that  are  the  norm  for 
print  and  broadcast  materials. 

Under  the  “fair  use”  concept,  individuals  are 
allowed  to  make  small  numbers  of  copies  of  copy¬ 
righted  documents  for  their  own,  noncommercial 
use;  writers  are  allowed  to  quote  small  excerpts  of 
copyrighted  material  as  part  of  news  reports,  fea¬ 
tures,  critical  essays,  and  other  journalistic  and 
scholarly  works. 
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Bombs 

Continued  from  page  5 

brought  in  to  go  through  the  building’s 
mailroom  and  selected  floors.  Portions  of 
the  bombs  were  preserved  as  evidence. 

When  the  first  bombs  were  discov¬ 
ered,  authorities  suggested  that  only  the 
offices  adjacent  to  Al  Hayat  be  evacu¬ 
ated,  but  National  Press  Building  person¬ 
nel  decided  to  clear  the  entire  10th,  1 1th 
and  12th  floors,  according  to  NPB  direc¬ 
tor  of  building  management  Jeanette 
Gavel. 

But,  as  might  be  expected  in  a  building 
full  of  journalists,  word  of  the  bomb 
spread  quickly  and  some  tenants  on 
other  floors  took  it  upon  themselves  to 
leave.  Others  were  mightily  displeased 
that  they  had  not  been  informed. 

Knight-Ridder  Newspapers  office  assis¬ 
tant  Diane  Denny  was  downstairs  in  the 
building  lobby  when  the  first  evacuation 
began. 

She  returned  to  the  bureau’s  seventh- 
floor  office  and  told  the  chain’s  corre¬ 
spondents  about  the  evacuation  and  they 
left. 

Knight-Ridder  Newspapers,  however, 
shares  the  seventh  floor  with  the  Knight- 
Ridder  Tribune  wire  service,  the  Journal 
of  Commerce  and  Bridge  News,  formerly 
Knight-Ridder  Financial  News. 

Bridge  News  bureau  chief  Bruce  Har¬ 
mon  said  his  staff  learned  of  the  bomb 
scare  when  they  saw  people  from  Knight- 
Ridder  leaving  the  office. 

Calling  building  security,  they  were 
told  only  that  the  three  top  office  floors 
were  being  evacuated. 

Not  knowing  what  to  do,  some  Bridge 
News  staffers  left,  while  Harmon  and 
some  others  stayed. 

“If  there  was  a  danger  to  people  on 
three  floors,  why  not  to  us?”  he  said,  not¬ 
ing  that  if  there  was  a  danger  to  three 
floors,  that  indicated  the  bomb  was  large 
enough  to  cause  serious  structural  dam¬ 
age.  Only  later  did  they  learn  that  was 
not  the  case. 

“People  were  really  pissed”  after  the 
first  evacuation,  he  said.  “How  come 
they  evacuated  them  but  not  us?  And 
they  didn’t  tell  us  anything.  We  only 
heard  rumors.” 

In  fact,  part  of  the  reason  the  entire 
building  was  evacuated  the  second  time 
was  to  alleviate  tenants’  concerns 
expressed  after  the  first  incident.  Gavel 
said. 

While  many  reporters  on  the  street 
were  busy  trying  to  get  the  story,  others 
were  concerned  about  finishing  other 
stories,  but  they  didn’t  know  when  they 
might  be  allowed  back  into  the  building. 

(See  Bombs  on  page  42) 


Is  It  A  Letter  Bomb?  Signs  To  Look  For 


WHILE  CAUTION  IS  warranted  in 
the  wake  of  the  letter  bombs 
recently  sent  to  the  newspaper  Al 
Hayat  and  to  Leavenworth  Prison,  U.S. 
Postal  Inspection  Service  spokesper¬ 
son  Diane  Ditzler  noted  that  of  180 
million  pieces  of  mail  handled  by  the 
U.S.  Postal  Service  last  year,  there  were 
13  mail  bombs. 

According  to  the  Postal  Inspection 
Service’s  Web  page  about  mail  bombs 
(http://www.usps.gov/websites/depart/ 
inspect/bombs.htm),  while  types  of 
bombs  do  differ,  the  following  charac¬ 
teristics  have  repeatedly  shown  up: 

♦  Mail  bombs  generally  have  exces¬ 
sive  postage,  since  the  sender  may  not 
want  to  deal  with  a  postal  clerk  face 
to  face. 

♦  A  return  address  may  be  fictitious 
or  nonexistent. 

♦  The  postmaric  may  be  difierent 
from  the  return  address. 

♦  Restrictive  labels  such  as  “per¬ 
sonal”  or  “private”  may  be  on  the  letter 
or  package.  Recipients  should  espe¬ 
cially  take  note  if  they  do  not  usually 
receive  personal  mail  at  the  office. 

♦  Handwriting  may  be  distorted  or 
names  and  addresses  may  be  prepared 
with  homemade  labels  or  cut-and- 
paste  lettering. 

♦  Parcel  bombs  may  be  unprofes- 
sionally  wrapped,  sometimes  with  sev¬ 
eral  kinds  of  tape,  and  may  be  marked 
“Fragile  —  Handle  with  care”  or  “Rush 
—  Do  not  delay.” 

♦  Letter  bombs  may  feel  rigid  or 
appear  uneven  or  lopsided. 


♦  Package  bombs  may  have  irregular 
shapes,  soft  spots  or  bulges. 

♦  Protruding  wires,  aluminum  foil  or 
oil  stains  may  be  noticeable,  as  might 
a  peculiar  odor. 

In  addition  to  those  cautionary 
signs,  the  FBI  also  included  on  its  list: 
letters  and  parcels  that  include  incor¬ 
rect  titles  or  titles  but  no  names;  mis¬ 
spellings  of  common  words;  foreign 
mail,  air  mail  and  special  delivery; 
excessive  weight;  poorly  typed 
addresses;  and  excessive  securing 
material. 

Should  someone  receive  a  suspi¬ 
cious  package  or  letter,  the  Postal 
Inspection  Service  recommends  the 
following: 

♦  Do  not  open  it. 

♦  Isolate  the  suspected  item  and 
evacuate  the  immediate  area. 

♦  Do  not  put  it  in  water  or  in  a  con¬ 
fined  space,  such  as  a  desk  drawer  or 
cabinet. 

♦  Open  the  windows,  if  possible,  to 
allow  venting  of  potentially  explosive 
gases. 

♦  Do  not  worry  about  being  embar¬ 
rassed  if  the  item  is  not  a  bomb,  but 
do  contact  the  Inspection  Service  and 
local  police. 

In  addition,  newspapers  and  other 
postal  customers  can  contact  their 
local  postal  inspectors,  who  can  be 
found  in  the  blue  pages  of  the  phone 
book,  about  mail-bomb  seminars  and 
for  an  informational  poster  and 
brochure  from  the  U.S.  Postal  Inspec¬ 
tion  Service. 


OILY  STAINS 
ON  WRAPPING 


U.S.  Postal 
Inspection 
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What  are  the  new  media  concerns  of  news¬ 
papers  in  1997?  This  special  editorial  sec¬ 
tion,  timed  for  additional  distribution  at  the 
Interactive  Newspapers  conference,  Feb.  12-15, 
in  Houston,  will  help  answer  your  questions 
about  new  media  issues  and  opportunities. 


February  8 


Major  changes  have  hit  the  newspaper 
industry  in  recent  years.  This  special 
will  focus  on  employment  opportunities 
produced  by  these  changes,  opportunities 
for  young  journalists,  minority  recruiting 
and  more. 


intEr:^CTE\'E 
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9  Newspaper 
‘  ^ecruitment 


February  22 


This  annual  newspaper  operations  and  tech¬ 
nology  conference,  March  1 1-13  in  Hershey, 


PA,  will  include  a  wide  range  of  vendors  display¬ 
ing  their  products  and  promoting  their  services. 
Drawing  more  than  1,500  attendees  from  the 
region,  it's  the  largest  annual  show  of  its  kind  on 
the  East  Coast  Attendees  will  learn  about  the  lat¬ 
est  developments  in  newspaper  equipment  and 
technology.  E&P  readers  will  want  to  check  the 
conference  and  post  conference  issues  for  news 
about  the  show  and  these  developments,  plus 
infomnative  ads  from  vendors.  (Advertisers:  Get 
bonus  distribution  of  your  ad  in  our  March 
issue  at  America  East!) 
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SYNDICATES/NEWS  SERVICES 


Rob  Rogers 
covered  the 
campaigns  that 
kept  Yeltsin  and 
Clinton  in  poiver 
in  Moscow 
and  D.C 


BY  CHRIS  LAMB 


A  Cartoon  Tale  Of 
Two  Capital  Cities 


a  issues,”  he  recalled. 

When  a  friend  said  he  was 
going  to  Russia  for  the  elections, 
Rogers  asked  the  Post-Gazette  if 
he  could  join  him.  Much  to  his  sur¬ 
prise,  the  newspaper  agreed. 
Rogers  immersed  himself  in 
Russian  politics,  then  tried  to  edu¬ 
cate  his  readers  with  his  cartoons. 

In  one  drawing,  for  example,  he 
created  a  board  game  called  “The 
Russian  Election  Game.”  Land  on 
one  space,  and  you  were  told,  “Help  wash  the 
blood  off  Boris’  hands  . . .  move  ahead  one.” 
Another  space  told  you,  “Help  find  Zhirinovsky’s 
marbles  . . .  move  back  one.” 

For  Russians,  this  election  was  an  important  step 
in  the  road  from  a  communist  government  to  a 
democratic  one.  Consequently,  they  took  voting 
more  seriously  than  many  Americans  do. 

Rogers  said  many  Americans  take  for  granted 
basic  freedoms  such  as  voting.  “That’s  a  byproduct 
of  a  democracy,”  he  remarked.  “We  have  the  ftee- 
dom  not  to  vote.” 

The  cartoonist  began  drawing  when  he  was 
barely'  old  enough  to  grasp  a  crayon,  much  less 
vote.  Rogers  began  following  politics  closely  as  an 
adolescent,  and  became  what  he  called  “a  teenage 
McGovemite”  during  the  1972  presidential  elec¬ 
tion. 

As  a  cartoonist  for  the  Oklahoma  State 
University  daily,  his  drawings  were  noticed  by 
admirers  and  critics  —  and  Rogers  liked  the  atten- 
tion.“I  thought, ‘This  is  amazing,’” 
he  recalled.  “You  cause  people  to 
think  about  something.” 

While  at  Camegie-Mellon 
University  in  Pittsburgh,  Rogers 
became  interested  in  fine  arts, 
majoring  in  painting.  After  earn¬ 
ing  a  master’s,  he  was  offered  a 
job  with  the  Pittsburgh  Press, 
and  substituted  his  easel  for  a 
drawing  board.  Rogers  worked 
for  the  Press  from  1984  until  it 
merged  with  the  Post-Gazette  in 
1993. 

Rogers  then  joined  the  Post- 
Gazette,  which  already  had  an 
editorial  cartoonist  of  its  own, 

Tim  Menees.  So  the  newspaper 
became  one  of  the  few  in  the 


IF  IT  WASN’T  one  presiden- 
tial  election,  it  was  another. 

Pittsburgh  Post-Gazette 
editorial  cartoonist  Rob 
Rogers  chronicled  the 
Russian  elections  last  June,  then 
returned  home  for  the  U.S.  cam- 
paign.And  he  found  plenty  of 
material  in  both  countries. 

Bill  Clinton,  Bob  Dole  and  Ross 
Perot,  of  course,  stumbled  over 
one  another  and  themselves  to 
win  votes  from  a  cynical  electorate. 

“When  one  of  the  candidates  —  namely  Bob 
Dole  —  says  things  like, ‘I’m  the  most  optimistic 
man  in  America,’  that  makes  my  job  easy,”  said 
Rogers,  who  is  with  United  Feature  Syndicate. 

Dole  may  have  been  perceived  as  more  trust¬ 
worthy  than  Clinton,  but  the  Republican  still  didn’t 
do  well  on  TV  “He  .seemed  like  a  crotchety  old 
guy,”  Rogers  noted.  “People  want  someone  who 
looks  good  on  television.” 

In  one  Rogers  cartoon  about  the  presidential 
debates.  Dole  was  shown  saying,  “My  message  to 
the  American  people  is  a  simple  oneiTlim  off  your 
television  sets  and  listen  to  this  debate  on  the 
radio.” 

Rogers  agreed  that  the  U.S.  electorate  didn’t 
seem  as  involved  as  it  was  four  years  ago.  People 
seemed  to  make  up  their  minds  early.  Or.  if  they 
hadn’t  made  up  their  minds,  they  were  relatively 
satisfied  with  the  state  of  the  country. 

“People  didn’t  really  have  anything  to  be  angry 
about,”  Rogers  observed,  adding  that  Dole  appeared 
to  be  “angry  about  every¬ 
thing.” 

While  newspaper  read¬ 
ers  may  not  have  been  as 
interested  in  the  election 
as  they  could  have  been, 
most  were  able  to  identify 
the  principal  players  with¬ 
out  a  program.  By  con¬ 
trast,  Rogers  could  not 
assume  that  names  such 
as  Zj'Uganov,  Zhirinovsky 
or  even  Yeltsin  would  be 
immediately  recognized 
in  cartoons  about  the 
Russian  presidential  race. 

“I  stuck  to  the  main 
characters  and  the  main 
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After  returning  to  the  U.S.,  the  United  Feature  Syndicate  cartoonist  had  plenty  to  say  about  the  American  presidential  candidates. 


country  with  two  staff  cartoonists. 

The  syndicated  Rogers  is  more  likely 
to  focus  on  national  issues  than  Menees, 
who  is  not  syndicated.  Each  does  four 
cartoons  a  week,  and  both  draw  on 
Sundays.The  Post-Gazette  this  year  even 
published  a  book  of  cartoons  by  Rogers 
and  Menees  called  We  Usual  Suspects. 

Why  should  a  newspaper  have  two 
cartoonists?  “Why  have  two  colum¬ 
nists?”  Rogers  responded.  “It  gives  a 
paper  variety  and  quality.” 

But  few  papers  have  two  cartoonists, 
and  many  don’t  even  have  one.  So  why 
should  there  be  at  least  one? 

“I  think  having  a  cartoonist  gives 
readers  a  reason  to  buy  the  paper,”  said 
Rogers.  “It  gives  the  paper  a  certain  per- 
.sonaIity.”Also,  staff  cartoonists  are  far 
more  likely  to  address  local  issues  than 
syndicated  cartoonists. 

Rogers,  who  won  a  National 
Headliner  Award  in  1995,  has  been  with 
United  since  1988.  His  cartoons  have 
run  in  tlie  New  York  Times,  Washington 
Post,  Philadelphia  Inquirer,  Chicago 
Tribune  and  USA  Today.  A  cartoon  of 
Newt  Gingrich,  “The  Gingrich  Who 
Stole  Christmas,”  appeared  on  a 
Newsu’eek  cover. 

Editorial  cartoonists  often  categorize 
themselves  as  either  satirists  or 
humorists.  Rogers  puts  himself  with  the 
humorists  and  makes  no  apology  for  it. 

“Some  cartoonists  feel  that  if  you’re 
not  slicing  the  jugular  every  day,  you’re 
not  doing  your  job.  I  don’t  know  who 
determined  that  we  were  ambassadors 


of  character  assassination,”  he  said, 
adding,  “If  you  go  for  the  jugular  every 
time,  people  become  numb  to  the 
bloodshed.” 

Satire  is  a  means  to  the  cartoonist’s 
end  of  educating,  informing  and/or 
angering  a  reader.  Humor  is  another.  And 
that’s  the  method  of  choice  for  Rogers. 

“When  you  make  someone  laugh, 
they  let  their  guard  down,”  he  said. 
“They’re  more  receptive  to  letting  that 
message  in.” 

In  one  cartoon,  called  “Thanksgiving 
in  the  90s,”  Rogers  drew  a  family  arc  and 
a  turkey  dinner.  The  patriarch  at  the 
head  of  the  table  said:  “We’re  thankful 
that  Aunt  Velda’s  Prozac  is  kicking  in  . . . 
that  cousin  Raymond’s  sex-change  oper¬ 
ation  was  covered  by  his/her  HMO  . . . 
that  Sharon  met  a  nice  man  in  her 
twelve-step  program  . . .  that  Tommy  Jr.’s 
appearance  on  Jenny  Jones  was  can¬ 
celled.” 

Through  syndication,  Rogers  finds 
himself  hearing  from  people  far  from 
his  Pittsburgli  home.  “The  ones  I  love 
are  the  ones  who  write, ‘You  made  my 
day  and  I  have  your  cartoon  hanging  on 
my  refrigerator,’”  he  said. “When  I’m  sit¬ 
ting  at  the  drawing  board.  I’m  not  imag¬ 
ining  that  it’s  going  to  affect  all  these 
people.” 

Yet,  regardless  of  whether  they  write 
to  praise  or  bury  him,  Rogers  is  flattered 
by  the  attention. 

“I  like  to  get  letters  where  people, 
who  got  angry  after  seeing  a  cartoon, 
take  the  time  to  write,”  he  said.  “It 
means  I’m  getting  to  them.They’re  read¬ 
ing  the  cartoon  and  not  taking  it  lightly.” 

Sometimes,  of  course,  people  just 
write  an  obscenity  across  his  cartoon 
and  send  it,  or  leave  a  profanity-filled 


message  on  his  answering  machine. 

Rogers  remembered  the  woman  who 
called  to  complain  about  a  cartoon  he 
drew  criticizing  then-President  Bush. 
“That’s  the  president  of  the  United 
States,”  she  said.  “I  can’t  believe  that 
you’re  making  him  look  like  that.”  He 
explained  that  it  was  a  caricature  and 
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.  If  you  think  it  was 

toush  beins  a  teen-aser  then,  imagine  being 
one  now.  Whiere  do  teens  turn  when  they 
have  a  problem?  Dear  Abby?  Ann  Landers? 
Not  anymore.  Now,  teens  across  North 
America  turn  to  “Hey,  Cheiie!“ 

Cherie  Bennett,  best-selling  author  for 
teens  and  award-winning  playwright,  makes 
adolescents  laugh  while  telling  them  how  it 
is.  Weight?  Dates?  Step-parent  hassles?  A 
nose  ring?  Chene  makes  sense! 


Chris  Lamb,  who  freelances  frequent¬ 
ly  for  E&P,  is  an  assistant  professor  of 
journalism  at  Old  Dominion 
University  in  Norfolk,  Va. 


Call  our  Sales  Department  at  800-238-6196 
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not  an  illustration. 

All  things  being  equal,  Rogers  enjoys 
being  able  to  make  a  living  expressing 
his  opinion.  “Cartoonists  are  one  of  the 
few  people  on  a  newspaper  who  get 
paid  to  be  subjective,  instead  of  objec¬ 
tive,”  he  noted. 

The  Pulitzer  Prize-winning  Jeff 
MacNell>'  once  said  that  the  tools  of  a 
cartoonist’s  trade  —  caricature,  exagger¬ 
ation.  satire,  etc.  —  sometimes  put  the 
artist  closer  to  the  truth  of  an  issue  than 
a  reporter  forced  to  be  objective. 

Rogers  agrees.  “Sometimes  we  can  get 
closer,”  he  said.  “We  can  . . .  cut  away  tlie 
flesh  and  get  right  to  the  bone.” 


D.C.  To  Va.  For 
Cartoon  Gallery 

The  national  foundation  of 

Caricature  and  Cartoon  Art,  laced 
with  continuing  to  pay  a  large  rent,  has 
closed  its  gallery  in  Washington,  D.C. 

Instead,  it  will  produce  exhibits  of  his¬ 
toric  cartoon  art  for  Freedom  Forum’s 
Newseum,  which  is  scheduled  to  open 
this  April  in  Arlington,  Va. 

The  foundation  plans  to  maintain  a 
D.C.  office  —  in  the  1317  F  St.  building 
that  housed  the  gallery  —  to  conduct 
activities  such  as  oral  history  projects, 
publishing,  merchandising  and  educa¬ 
tional  programs.  But  exhibits  and  archival 
storage  will  move  to  the  Newseum. 

The  cartoon  gallery  had  opened  in 
May  1995  in  the  F  St.  location,  which  is 
across  from  the  National  Press  Building 
and  near  the  White  House. 

Its  archival  core  consists  of  45,000 
originals  that  were  collected  over  more 
than  five  decades  by  cartoonist  Art  Wood. 

The  foundation’s  president  is  cartoon 
author  and  historian  Rick  Marschall  (215- 
886-5512),  who  edits  Hogan’s  Alley  mag¬ 
azine. 

A&M’s  $100,000 
‘Erma’  Donation 

Andrews  and  mcmeel,  the 

Universal  Press  Syndicate  company 
that  published  Forever,  Erma,  has  donat¬ 
ed  $100,000  to  Esperanca. 

The  Phoenix-based  Esperanca  is  a  non¬ 
profit  international  health  organization 
that  Erma  Bombeck  supported  for  20 
years  before  her  death  last  spring.  It  vtas 
started  in  1970  by  a  Franciscan  priest 


Rogers  gets  a  rise  out  of  Lenin. 


and  physician,  Dr.  Luke  Tupper,  to  relieve 
the  poverty  and  disease  he  had  wit¬ 
nessed  along  the  coast  of  South  America 
as  a  U.S.  Navy  medical  officer. 

All  royalties  from  Forever,  Erma  —  a 
current  bestseller  that  features 
Bombeck’s  best-known  columns  —  are 
going  to  the  humorist’s  fovorite  charities. 
Bombeck  had  donated  a  $1.5  million 
advance  from  a  previous  book  to  cancer 
research. 

Universal  syndicated  Bombeck  to 
more  than  6(X)  newspapers. 

Wire  Has  Three 
Offices  In  Texas 

PR  NEWSWIRE  HAS  opened  bureaus 
in  Dallas,  Houston  and  Austin. 

The  New  York-based  company  now 
has  24  offices  nationwide. 

‘Business  Talk’ 
Column  Begins 

A  COLUMN  CALLED  “Business  Talk” 
has  been  introduced. 

Barbara  Garro  said  her  feature  offers 
small  businesses  information  about  hir¬ 
ing,  firing,  trade  shows,  negotiation,  vio¬ 
lence  in  the  workplace,  drug  abuse,  pub¬ 
lic  speaking  and  legislation  such  as  the 
Americans  with  Disabilities  Act. 

Garro  —  who  also  syndicates  the 
“InsuranceTips”  and 
“Communication 
Lines”  columns  — 
is  CEO  and 
founder  of  the 
Saratoga  Springs, 

N.Y.-based  Electric 
Envisions  commu¬ 
nication  training 
firm  (518-587- 
9999).  Barbara  Qarro 


Reader  Dialogue 
And  Art  In  Paper 

An  interactive  comic  called  “Say 

What?!” has  started  in  Newsday's  op¬ 
ed  section. 

The  strip  features  drawings  of  politi¬ 
cians  and  others,  along  with  empty  dia¬ 
logue  balloons  that  readers  can  fill  in. 

“Say  ’What?!”  is  by  artist  Tom  Bloom 
and  Newsday  special  projects  editor 
William  Zimmerman,  who  edits  the 
“Student  Briefing  Page”  for  the  Long 
Island,  N.Y,  daily  and  the  Los  Angeles 
Times  Syndicate. 

Also,  Newsday  recently  held  a  contest 
seeking  “Dilbert  wannabe”  comics  about 
workplace  absurdities. 

Seven  winning  strips,  from  among 
more  than  170  entries,  were  reprinted  in 
the  paper’s  Dec.  22  “Money  &  Careers” 
section.  Their  creators  received  auto¬ 
graphed  copies  of  Dogbert’s  Top  Secret 
Management  Handbook  by  “Dilbert” 
creator  Scott  Adams  of  United  Feature 
Syndicate. 

The  seven  cartoons  were  accompa¬ 
nied  by  stories  by  Newsday  staff 
writer/columnist  Patricia  Kitchen. 

Other  comics  were  posted  on 
Neu’sday's  Web  site  (http://www.news- 
day.com). 

Syndication  For 
Advice  Column 

An  advice  column  written  in  the 
persona  of  a  hip  grandmother 
named  Fanny  Blum  is  being  syndicated. 

“Dear  Bubba”  is  by  Victoria  Stagg 
Elliott,  a  27-year-old  American  journalist 
currently  based  in  London.  The  feature 
appears  in  Britain’s  Neu’  Moon  maga¬ 
zine. 

Elliott  can  be  e-mailed  at 
101546.3062@compuserve.com. 

Travel  Prizes  To 
Journalist  Team 

Travel  journalists  tom  and 

Joanne  O’Toole  have  won  awards 
from  the  Midwest  Travel  Writers 
Association  and  the  Central  States 
Chapter  of  the  Society  of  American  Travel 
Writers. 

The  Willoughby,  Ohio-based  couple’s 
articles  and  photos  appear  in  various 
newspapers  and  magazines. 
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relationship  within  the  first  family  of 
journalism. 

There  is  nothing  skin  deep  about  the 
Sulzberger  belief  in  family  leadership 
even  when  their  company  engages  in 
buying  newspapers. 

Not  only  did  Punch  lay  down  $1.1  bil¬ 
lion  three  years  ago  to  buy  the  Boston 
Globe,  but  he  told  its  publisher,  William 
O.  Taylor,  that  he  could  name  his  succes¬ 
sor  when  the  time  came.  It  happened  a 
couple  of  weeks  ago  when  Bill  Taylor 
named  as  his  successor,  his  second 
cousin,  Benjamin  B.Taylor,  thus  taking  the 
H/wes-owned  Globe  into  its  fifth  genera¬ 
tion  of  Taylor  family  stewardship. 

Sulzberger  clearly  believes  that  family 
management  in  the  news  business  is 
worth  expttrting.Two  other  instances  of 
dogged  family  control  come  to  mind. 

One  is  the  feisty  Seattle  Times,  where 
publisher  Frank  Blethen  is  fighting  for  his 
family’s  life  to  remain  as  the  fourth  gen¬ 
eration  publisher  of  the  paper  his  great 
grandfather  founded,  as  he  said,  “to  raise 
hell  and  sell  newspapers.” 

The  other  is  the  Keene  (N.H.)  Sen- 
ftne/,  circulation  15,000,  where  publisher 
James  D.  Ewing  and  his  wife,  Ruth,  passed 
up  several  million  bucks  to  keep  their 
venerable  daily  in  the  family.  He  sold  it  to 
his  nephew,  Tom  Ewing,  instead  of  to  sev¬ 
eral  higher-bidding  chain  suitors. 

On  second  thought,  that  fiather-son 
tableau  at  the  Waldorf  was  a  major  hap¬ 
pening  in  this  era  of  chain  ownership 
and  corporation  management. 

Long  may  the  Sulzbeiger  sense  of  fam¬ 
ily  flourish. 


Legislation 
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bill.  Most  people  are  going  with  one  of 
the  first  two,”  she  said. 

Dalglish  urged  “publishers,  editors  and 
reporters  to  keep  in  mind  that  there  are 
a  lot  of  ways  to  do  this.  Some  are  better 
than  others.  When  a  county  says  it’s 
going  to  do  this  and  make  lots  of  money, 
ask  what  that  will  do  for  access  and  cost 
of  access. 

“I  know  of  some  smaller  news  organi¬ 
zations  who  will  not  be  able  to  do  inves¬ 
tigations  if  they  had  to  pay  huge 
amounts,”  she  noted. 

“One  question  you  need  to  ask  is,  is  it 
still  possible  for  the  press  and  public  to 
come  in  and  look  at  it,  or  come  in  and 
use  their  equipment  to  crunch  it?”  she 
added. 

,\lso  “popping  up  more  and  more”  are 
attempts  by  state  and  federal  prisons  to 
limit  interviews  with  prisoners  by  the 
media,  Dalglish  pointed  out. 

“It’s  part  of  the  get-tough-on-crime 
thing,”  she  explained. “Everyone  seems  to 
think  that  if  a  reporter  comes  and  talks 
to  these  guys,  it  glamorizes  them.” 

RCFP’s  Kirtley  called  this  trend  “par¬ 
ticularly  troubling.” 

“At  a  time  when  the  prison  system 
ought  to  be  subjected  to  greater  scrutiny, 
we  see  prisons  battening  down  the 
hatches  and  making  it  more  difficult  to 
get  access,”  Kirtley  said. 

“To  a  certain  extent,  this  is  nothing 
new,  the  notion  that  prison  officials 
would  limit  access  because  they  don’t 
want  unflattering  stories,”  she  said. 

“What  is  new,  is  the  victims’  rights  the¬ 
ory,  that  the  media  glorify  these  horrible 
convicts  and  where  is  the  time  for  vic¬ 
tims  and  families?”  Kirtley  noted. 

Kirtley  warned  that  this  is  only  “the  tip 
of  the  iceberg”  in  the  trend  of  using  vic¬ 
tims’  rights  as  an  excuse  for  limiting 
media  access. 

For  example,  she  said,  in  the  Federal 
Aviation  Administration’s  reauthorization 
bill,  there  was  a  clause  calling  for  hear¬ 
ings  and  a  report  detailing  how  to  keep 
the  media  away  from  the  families  and  vic¬ 
tims  of  airline  crashes. 

“Oftentimes,  we  in  the  news  media  are 
our  own  worst  enemies  on  these  issues,” 
Kirtley  said. 

“We  accept  the  line  ftom  government 
or  rights  groups  about  [these  regulations 
being]  good  [for  victims]. We  don’t  think 
about  the  ramifications.  The  questions 
are  not  even  being  raised,”  she  said. 

In  juvenile  courts,  however,  Dalglish 
said  there  is  some  good  news  on  the 
access  front,  though  “it’s  kind  of  strange 
good  news.  It  evolved  from  bad  news.” 


Dalglish  said  more  states  are  changing 
their  court  procedures  to  allow  more 
access  to  juvenile  proceedings  and 
records. 

Some  states,  for  example,  are  handling 
the  issue  by  moving  the  age  for  closing 
proceedings  from  18  to  16,  Dalglish 
explained,  noting  that,  “Not  everytxxly  is 
doing  it  the  same  way.”  After  talking  to 
people  about  the  trend,  Dalglish  found 
that  “the  feeling  is,  maybe  if  the  public 
realized  what  kids  are  involved  in,  the 
public  would  do  something. 

“When  a  juvenile  kills  somebody,  usu¬ 
ally  you  hear  about  it,”  she  said.  “'Fhe 
thought  is  more,  if  the  public  could  just 
understand  what  these  kids  are  involved 
in  and  what  we  hear  in  juvenile  court 
every  day  . . .  [and]  also  family  court,  if 
people  knew  what  these  kids’  lives  are 
like,  maybe  they  could  figure  out  a  way 
to  help  them.” 

Nevertheless,  Dalglish  said  she  does 
not  believe  newspapers  and  TV  stations 
will  begin  using  the  identities  of  juve¬ 
niles  in  their  stories,  but  they  will  be  able 
to  go  to  more  hearings  and  report  on  the 
proceedings. 


read  and  sleep  at  the  same  time. 

“They  were  long  —  very  long.  But  one 
thing  was  undeniable.  If  I  had  been  in 
charge  of  that  mess.  I’d  have  tried  to  keep 
it  secret  also. 

“I  have  never  understood  why  Presi¬ 
dent  Nixon  fought  so  hard  to  squelch 
these  papers.  I  would  have  thought  that 
he  would  bemoan  their  publication,  joy¬ 
fully  blame  the  mess  on  Lyndon  Johnson 
and  move  on  to  Watergate.  But  then  I 
have  never  understood  Washington. 

“What  became  clear  after  reading  was 
that  these  were  extraordinary  docu¬ 
ments  proving  deceit  of  the  American 
people  by  their  elected  officials.  I  had  no 
doubt  but  that  the  American  people  had 
a  right  to  read  them  and  that  we  at  the 
Times  had  an  obligation  to  publish  them 
....  I  had  been  scheduled  to  go  to 
Europe  with  my  family  on  the  day  fol¬ 
lowing  publication.  By  then,  I  was  con¬ 
vinced  that  one  of  two  things  would 
occur:  Either  they’d  come  and  take  me  to 
jail  or  readers  of  the  Times  would  fall 
back  to  bed  exhausted  by  the  weight  of 
our  coverage. 

“The  rest  is  history.  It  was  a  fascinating 
time,  but  like  this  speech.  I’m  glad  it’s 
over.” 

It  was  a  class  act  —  one  generation  to 
another  in  a  rare  public  peek  at  a  loving 


Boston  Globe 
Teams  With 
TV  Station 

The  boston  globe.  News  4  New 
England  and  Boston.com,  the  Globe 
electronic  publishing  subsidiary,  have 
teamed  up  in  a  new  multimedia  partner¬ 
ship. 

It  is  the  first  three-way  interactive 
media  project  in  New  England.  It  is 
designed  to  help  consumers  navigate 
their  way  through  cyberspace.  Every 
Monday,  News  4  New  England  at  6  p.m., 
the  Globe  and  Boston.com  collaborate  to 
product  a  special  segment  containing 
information  about  the  Internet  and  Web. 

The  segment  features  staff  members 
from  the  Globe  and  Boston.com  who 
present  the  latest  information  on  how  to 
get  the  most  out  of  going  and  being 
online  and  the  new  computer  technol¬ 
ogy  of  the  Internet  and  Web. 
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were  delivered  in  early  December.  Calls 
fitxjm  carriers  since  then  show  a  conver¬ 
sion  of  about  55,000  Sunday-only  sub¬ 
scriptions  to  weekend  packages,  but  that 
number  could  decrease  after  the  first 
billing  cycle. 

Gardner,  who  experienced  firsthand 
the  results  of  resistance  to  change,  is  now 
enjoying  the  possibilities. 

“I’m  real  excited  about  what’s  going 
on  at  the  paper  right  now.  I  haven’t  been 
this  excited  in  a  long  time.  The  big 
change  was  enough  to  let  everybody' 
stand  back  and  say  let’s  look  at  the  rest  of 
the  paper,  let’s  be  creative  with  the 
broadsheet  as  well.” 

According  to  ’Weil,  the  lesson  learned 
is  “that  you  can  change.  Our  paper  had 
been  tradition  bound.  So  far,  it  looks  like 
this  tab  is  successful.  But  even  if  it  wasn’t 
successful,  the  fact  that  we  could  do  it  is 
very  important  for  the  Post-Dispatch  and 
for  our  readers.  It  shows  we  can  do 
things,  shows  we  can  move,  we  can  be 
nimble.” 


Press  Club 
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the  city’s  hub,  contains  a  restaurant, 
health  club,  swimming  pool,  bar,  library, 
overnight  guest  rooms  and  other  facili¬ 
ties.  The  building  was  acquired  in  the 
early  1950s  —  the  club’s  fourth  move  — 
and  initially  the  members  shared  it  with 
the  Union  League  Club,  which  was  later 
bought  out. 

For  years,  the  club’s  “Gang”  dinners  fea¬ 
tured  celebrity  speakers  and  was  attend¬ 
ed  by  many  of  the  city’s  politicians  and 
the  business  elite,  as  well  as  journalists. 

Leemon,  a  freelance  radio  newscaster, 
was  more  upbeat  than  Nolte  about  the 
club’s  future,  which  she  described  as 
“very,  very  positive.  It  will  be  like  a 
Phoenix  rising  out  of  the  ashes.  I  see  no 
merit  in  saving  the  club  for  a  year  or  18 
months  just  to  say  that  we  still  have  a 
press  club.” 

She  said  the  club,  with  its  international 
reputation,  can  be  viable  again  by  offer¬ 
ing  activities  to  members  “that  will  go 
back  to  the  true  spirit  of  a  press  club.” 

Leemon  conceded  a  reformed  club 
will  not  “be  what  it  was,  but  what  it  was 
frankly  got  us  in  a  heck  of  a  lot  of  trou¬ 
ble.” 

The  many  media  groups  in  the  San 
Francisco  Bay  area  should  provide  a 
strong  base  for  new  membership  with 
the  right  kind  of  program,  she  con¬ 
tended. 


In  its  new  location,  the  club  will  have 
about  3,000  square  feet  in  an  art  deco 
building  that  also  houses  the  City  Club. 

Leemon  said  the  new  quarters  are  not 
large  enough  for  big  social  events  but 
that  an  arrangement  has  been  made  with 
the  City  Club  to  use  its  dining  rooms  and 
other  space. 


Bombs 

Continued  from  page  36 

Not  surprisingly,  the  pay  phones  at 
nearby  hotels  and  coffee  shops  were 
immediately  taken  over. 

Detroit  News  correspondent  Lisa 
Zagaroli  had  come  to  work  on  a  vacation 
day  after  getting  word  about  the  release 
of  a  congressional  report  on  Michigan 
Rep.  Barbara-Rose  Collins,  a  story  she  had 
been  following  for  months. 

With  Zagaroli  on  Capitol  Hill  when  the 
second  evacuation  began,  bureau  chief 
Thomas  said  it  was  like  a  comedy  of 
errors  trying  to  get  in  touch  with  her 
reporter. 

Eventually,  the  home  office  was  used 
to  relay  the  message  to  Zagaroli  that  the 
bureau  had  set  up  shop  across  the  street 
at  the  Willard  Hotel. 

Zagaroli  began  writing  her  article  in 
longhand,  while  another  correspondent 
made  calls  for  reaction.  Detroit  was  put 
on  alert,  prepared  for  Zagaroli  to  dictate 
the  story,  though  bureau  staffers  were 
allowed  back  in  the  building  shortly  after 
6  p.m.,  in  time  to  file  on  deadline. 

The  mood  around  the  11th  floor 
(where  E&P’s  bureau  is  located)  and  in 
the  National  Press  Club  on  the  13th  and 
14th  floors  (which  also  were  evacuated) 
was  mild  concern,  though  few  expres,sed 
real  trepidation. 

Buffalo  News  bureau  chief  Doug 
Turner  got  a  start,  though  when  a  letter 
for  the  Saudi  Gazette,  which  is  next  to 
his  office  on  the  11th  floor,  mistakenly 
was  delivered  to  his  office. 

“It  shows  that  we  could  wind  up  with 
stuff  addressed  for  someone  else,”  he 
said,  noting  that  the  News  often  has  its 
mail  opened  by  interns,  who  might  not 
be  as  alert  to  the  indications  of  a  poten¬ 
tial  letter  btimb. 

“It  illustrates  how  vulnerable  we  all 
are,”  Turner  noted.“It  gave  us  a  start,  a  gal¬ 
lows-humor  laugh.” 

Many  tenants  als<j  were  glad  to  see 
that  the  building  can  take  measures  to 
control  access. 

“As  someone  who’s  here  late  at  night. 
I’d  like  greater  vigilance  in  the  lobby,” 
Thomas  said. 

Formerly  a  wide-open  building  to 
which  nearly  anyone  had  access,  NPB 


security  agents  for  the  time  being  will 
screen  people  coming  into  the  building 
and  will  check  packages. 

Most  tenants  simply  need  to  show 
press  credentials  or  some  proof  that  they 
work  there.  Others  are  asked  to  sign  in 
and  show  identification. 

The  idea  of  building  identification 
passes  was  considered  —  both  after  this 
event  and  in  the  past  —  but  Gavel  said 
the  transient  nature  of  correspondents, 
as  well  as  the  tendency  of  offices  to 
move  within  the  building,  makes  it 
impractical. 

Additional  elevators  not  in  the  build¬ 
ing’s  main  lobby,  but  accessible  through 
a  shopping  mall  downstairs,  no  longer  go 
to  the  NPB’s  upper  floors. 

Further,  for  the  foreseeable  future,  all 
mail  coming  to  the  building  will  be 
screened  at  the  post  office  before  distri¬ 
bution. 

Heads  of  state,  ambassadors,  promi¬ 
nent  business  figures,  celebrities  and  the 
like  frequently  appear  at  the  National 
Press  Club.  Security  for  those  events  is 
handled  by  the  State  Department,  FBI, 
Secret  Service  or  other  appropriate 
agency,  supplemented  by  building 
guards,  NPB  security  agent  Jack  Chaillet 
said. 

Though  the  building  has  received 
bomb  threats  in  the  past,  ChaUlet  said 
they  are  usually  innocuous,  very  vague, 
and  easily  dismissed  as  cranks. 

The  building  distributed  fliers  to  all 
tenants  with  D.C.  police  and  FBI  warn¬ 
ings  about  what  to  watch  for  when 
receiving  packages  and  letters.  Also 
included  was  a  police  department  form 
outlining  questions  to  ask  and  items  to 
look  for  in  case  of  a  bomb  threat,  as  well 
as  numbers  to  call  if  suspicious. 

That  does  not  mean,  however,  that  all 
letter  bombs  will  kxjk  the  same.  As 
Bridge  News’  Harmon  pointed  out,  the 
letters  to  Al  Hayat  didn’t  look  anything 
like  the  warnings  handed  out. 


Bradlee  Honored 

Benjamin  C.  bradlee, former  execu¬ 
tive  editor  of  the  Washington  Post, 
has  been  elected  to  the  Maryland- 
Delaware-District  of  Columbia  Newspa¬ 
per  Hall  of  Fame. 

The  MDDC  Press  Association  recog¬ 
nized  Bradlee  for  his  “distinguished  career 
in  journalism,  particularly  his  fierce  sup¬ 
port  of  a  free  and  vigorous  press  . . . ,”  said 
association  President  Jean  C.  Halle  of  the 
Baltimore  Sun. 

Bradlee  will  be  inducted  Feb.  28  at  the 
annual  Editorial  Awards  Luncheon  during 
the  organization’s  winter  convention. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


I 


ASK  ABOUT 

OUR  LOW  CONTRAa  RATES 
(21 2)  675-4380,  ext.  170 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


HUMOR 


HUMOR  COLUMN  bv  1996  N.C. 
Press  Association  award  winner.  Sam¬ 
ples  at  htfp://www.inc.com//users/ 
dlamm.html.  "Dave's  Raves',  (919)  872- 
8101,  (919)  850-0233  (Fax), 
dacar@ibm.net. 


Well,  time  wounds  all  heels. 


PUZZIES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crassword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  (ox  (409)  295-9624 
POBox  1972 
Huntsville,  TX  77342 


WORLD  WIDE  WEB 


Time  Data  ASTROLOGY  SELLS 
Brings  readers  to  your  Web  Site 
Larry  VYhito  1  (800)322-5101 


E&P  CLASSinED*S 


The  industry’s  meeting  place. 
(2U)  6754380 


ANNOUNCEMENTS 


Attention 

Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 


•  Specify  an  exact  classification  within  a  .section  of 
ads:  for  instance,  Equipment  &.  Supplies  - 
Phototypesetting;  Industry  Services  -  Consultants; 
Help  Wanted  -  Sales.  You  will  be  helping  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  your  ad 
to  appear,  and  whether  an  E&P  box  number  is 
required. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad  should 
run. 

Remember — in  all  correspondence  regarding  your  ad, 
please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 

ANY  ADDITIONAL  QUESTIONS,  E-MAIL 
THEM  TO:  shawno@mediainfo.com 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356, 


C.  BERKY  &  ASS(XIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(30  .:  540-0636 


KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisal  Experts 
(516)  379-2797 
(813)786-5930 


NEWSPAPER  BROKERS 


700Sold-Est  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (8(X))  444-5297,  ext.  194 
Wren  Barnett,  South  (704)  698-(X)21 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspoper 

Sales,  Appraisols,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Ion  W.  Williams 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
ManogemenF  Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


121  YEAR  OLD  weekly  at  Jersey 
Shore.  4,400  subscribers,  $200,000 
gross.  (908)  775-4534 


PUBLISHING  OPPORTUNITY.  New 
York  City  metro  area  regiorKil  bicycling 
publicatian  for  sole.  Steady  growth 
over  5  years,  profitable.  Leave 
message  at  (800)  920-8651  ext.  05 
with  name  and  phone  number. 


NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  nesvspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  arx)  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PUBUSHING  CO.'S  WANTED 


Publishing  Companies  Wanted 


Medium  size  listed  Public  media 
company  seeks  to  acquire  pub¬ 
lishing  or  related  companies  in  the 
New  York  area.  Company  will  pay 
$5-10  Million  or  higher  in  cash  or 
tax  deferred  stock  based  on  multi¬ 
ple  of  trailing  cash  flow.  Replies 
confidential.  Send  proposals  to: 
P.O.  Box  1632X,  NY,  NY  10185 


I 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
MT  59715  e-mail:  |crlbbeimt.nat  pax  406-586-6774 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Lorge 
down  payments  or  oll-cosh  ovoilabre. 
Seeking  medium-sized  and  large 
circulation  qualify  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  071 48 
Editor  &  Publisher 


NEWSPAPER  BROKERS 


"2nd  Generation  Newspaper  Broker" 
Experien^  •  Professional 

Bolitho  -  Taylor 
Media  Service 


(405)  421-9600 


Dailies  •  Weeklies 
Individuab  aGroups 
ThomMC.Boll1hO  nSSBrMdway»Ada.OK  74R20 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  CaHbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SALE 


40  NEWSRACKS,  used  by  dailies, 
good  condition,  $30  each.  (209)  582- 
5075. 


DEWAR  SYSTEM  2  -  Operational 
(Dewar  system  currently  running.  Main¬ 
tained  in  a  clean  room  environment.  5- 
188  LAND  units,  4-TCD  88's,  1- 
Streamer,  2-Dual  Shadows,  4-UPS,  25 
Describe  Terminals.  All  units  have  80 
MB  drives,  spare  parts  and  various 
boards.  Prefer  to  sell  as  a  complete 
system  or  major  component  level.  Con¬ 
tact  Julian  Boone,  The  Quincy  Herald- 
Whig,  (217)223-5100. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MUUER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fox  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)644-2661  Fax  (714)  644-0283 


QiuNty  ttut  makes  an  Impression  worldwide 

m^ORlair 

Salact frow; 

(  ^  □  Complete  Presees 

VJ  /  O  Additions  to  Existing  Presses 

□  3-cc4or  Satellites 
“N  P]  O  4-Hi  Arrengements 

^  I  O  Stacked  l/mts 

\  □  Integral  Roll  Stand  Unrts 

□  Half  and  Quarter  Folders 
J  YJ  0  Cutoff  20“  •  21%’ -  22"  -  22%’ 

I  0  1 8,500  CO  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I TA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


NEWSPRINT  FOR  SALE 


INCREASE  your  newsprint  buying 
power.  Join  Publishers  Paper 
Cooperative.  Phone  (800)  940-1577 


HARRIS  N-800/N-845 
PRINTING  PRESSES 
Available  For  Immediate  Sale 

•  Left-or  Right-hand  printing  units  N- 
800 

•  Right-hand  printing  units  N-845 

•  RBC-2  folders  (one  with 
quarterfold) 

•Available  in  various  alternative  condi¬ 
tions  as  is  where  is,  some  still  in  prod¬ 
uction.  Reconditioned  with  6  months 
warranty.  Completely  remanufactured 
with  12  months  warranty.  Recon¬ 
figured  press  layouts  with  new  drives/ 
consoles. 

PLEASE  CONTAQ: 

EGS  Americas,  Inc.,  Adington,  TX 
PHONE  (817)633-3795 
FAX  (817)  649-2616 
Mr.  Jeff  Rex  or  Mr.  Willy  Voss 


DIREa  FROM 

THE  ORIGINAL  AAANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2-t-l  perfecting  units 
(5)  1+1  perfecting  units 

(1)  F36  1/2  and  1/4  folder 

22  3/4"  X  36"  (578mm  x  91 5mm) 

1 975  Solna  D22  add-on  units 

(2)  1+1  perfecting  units 

22  3/4"  X  36"  (578mm  x  915mm) 

1 974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36"  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36"  (578mm  x  91 5mm) 

Soino  Web  USA,  Inc. 

(800)  247-8392 
Fax:  (913)  492-0170 


Life  is  a  compromise  of  what  your  ego 
wants  to  do,  what  experience  tells  us  to 
do,  and  what  nerves  let  you  do. 

Bruce  Crampton 


HOE  COLORA4ATIC  -  50  h.p.  GE  drive 
motors,  280  volt.  One  new,  3  used. 

Call  (609)  272-7317 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


1 972  Two-Unit  Goss  Community  Press 
with  Folder  complete,  running  in  small 
MN  weekly,  $50,000. 

(913)362-0119 


FERAG  EQUIPMENT 


Ferag  Equipment  for  Sale 


Due  to  a  Change  in 
Newsday’s 
Packaging  & 
Operating 
Procedures, 
the  following 
Equipment  is 

FOR  SALE; 


4  Inserting  Drums  (3  VP) 

4  Vario-disc  Combi  Stations 
8  Vario-disc  Unwinder  Stations 
12  Buffer/Pacers  for  Combi  & 
Unwinders 

12  Vario-disc  Changers 
6  Vario-disc  Lifters 
4  End  Product  Delivery  Stations 
with  transfer  assemblies 
10  3-Unit  Multi-cell  stacking 
systems 

1 200  feet  End  product  conveyor 
chain  (EPS) 

1 500  feet  Insert  conveyor  chain 
(ZTR). 


Melville,  NY 
Contact  J.  Wills 
(516)  843-3003 
Fax  (516)  843-2280 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (91 3)  362-8888 
Fax:  (913)  362-8901 


2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

A  rose  is  a  rose  is  a  rose. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
Call  (212)  675-4380 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan  (800)945-1851 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
Door  to  Door  Soles 
NY  •  NJ  •  PA 
Call/Fax  (516)  588-2735 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


WE  specialize  in  giving  you  the  com¬ 
petitive  edge. 

The  Von  Entress  Group 
(800)  409-  3800 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


CIRCULATION  SERVICES 


t  ■ETENn«N 

1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lod- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


HELP  WANTED 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 

The  Bradenton  Herald,  a  Knight-Ridder 
newspaper  on  the  beautiful  west  coast 
of  Florida,  wants  to  hire  the  CFO  of  the 
future.  We're  interested  in  talking  with 
candidates  who  are  strategic  thinkers, 
astute  financial  analysts  and  advisors, 
and  team  leaders.  Successful  candi¬ 
dates  will  have  an  accounting  degree 
(CPA  preferred),  at  least  5  years  of 
increasingly  responsible  financial 
experience  and  3  years  of  supervisory 
experience,  exceptional  leadership 
skills,  and  excellent  computer  skills. 
We're  in  a  growing,  competitive 
market  that  makes  newspapering 
interesting  and  fun!  Send  resume  to 
Barbara  Cashion,  human  resources 
director,  Bradenton  Herald,  P.O.  Box 
921 ,  Bradenton,  FL  34206. 


ADMINISTRATIVE 


ASSISTANT  TO  THE  PUBLISHER  at  a 
Virginia  weekly.  You  want  to  learn  the 
publishing  business  from  the  ground 
up.  You  already  have  a  business  or  a 
journalism  degree  --  now  you  want  a 
real  job.  You  don't  mind  working  as  a 
boy/girl  Friday  as  long  as  you  get  a 
chance  to  do  a  bit  of  everything.  If 
you're  bright,  presentable,  have 
superb  English  skills  and  you  really 
want  to  work  in  publishing  write  a  let¬ 
ter  to  the  Publisher  explaining  why, 
with  a  copy  of  your  resume.  Reply  to 
Box  08024,  Editor  &  Publisher. 

GENERAL  MANAGER  (Publisher 
responsibilities)  for  individually  owned, 
mid-size  daily  in  SW.  Present  GM  retir¬ 
ing.  Replies  will  be  treated  confiden¬ 
tially.  Write  fully  with  salary  require¬ 
ments  to  Box  08039,  Editor  &  Pub¬ 
lisher. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


ADMINISTRATIVE 


AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  arganiza- 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 


CHIEF  FINANCIAL  OFFICER  needed  to 
provide  financial  oversight  of  fast¬ 
growing  Midwest  alternative  weekly. 
We  want  an  entrepreneurial,  results- 
oriented  financial  specialist  who  can 
keep  our  success  moving  forward  (28% 
growth  in  each  of  the  past  two  years) 
by  tracking  the  business  administration 
side  and  being  active  in  the 
performance  of  the  sales  side  of  this 
58,000  circ.  paper.  Newspaper  opera¬ 
tions  or  periodical  background  pre¬ 
ferred.  Employee  owned.  Send 
resumes  to  Shepherd  Express,  attn: 
Doug  Hissom,  1123  N.  Water  Street, 
Milwaukee,  Wl  53202. 

GENERAL  OPERATIONS  MANAGER 
needed  for  large  agricultural  newspa¬ 
per  in  Zone  9.  Must  have  solid  pub¬ 
lishing  business  experience,  a  strong 
connection  to  farming,  and  willingness 
to  work  as  part  of  a  team.  Handle 
Advertising,  Classified,  Circulation  and 
Production  departments,  as  well  as 
physical  facilities.  Excellent  salary, 
401  (k).  Profit  Share  and  bonus  plans. 
Fast  grawing,  expanding  operations. 
Great  opportunity!  Our  employees 
know  of  this  ad.  Send  resume  and 
cover  letter  to  Box  08051,  Editor  & 
Publisher. 

Humankind  cannot  bear  very  much 
reality. 

TS  Eliot 


ADMINISTRATIVE 


NATIONWIDE  Group  of  privately- 
owned  community  dailies  and  weeklies 
seeks  qualified,  experienced  publishers 
and  general  managers.  Recent  acquisi¬ 
tions  and  transfers  have  opened  the 
ranks  far  quality-canscious,  profitable 
management.  Please  send  resume  to 
Box  08027,  Editor  &  Publisher. 


PLJBLISHER  NEEDED  to  reor^nize  our 
company.  Sales  just  over  3/4  million. 
Weekly  papers  and  specialty  papers. 
Fox  resume  to  L.  Anglin  at  (773)  646- 
6408  Tel.  (773)  646-2800. 


PUBLISHER:  This  12-15,000  daily  with 
a  strong  journalistic  background 
located  in  the  Northwest  is  presently 
looking  for  a  Publisher.  The  individual 
we  are  seeking  must  have  a  previous 
background  as  a  General  Manager/ 
Publisher.  This  is  not  a  training  posi¬ 
tion.  This  Publisher  must  be  committed 
to  journalistic  values  while  balancing 
that  with  the  financial  realities.  Please 
send  your  resume  to  GOOD  NEWS, 
Suite  245  N,  2435  Kimberly  Road,  Bet¬ 
tendorf,  lA  52722. 

All  resumes  must  include  financial 
information  to  be  considered. 

ADVERTISING 

ADVERTISING  DIREaOR 
Montgomeiy  Communications  is  seek- 
ing  a  well  organized  and  self- 
motivated  manager  for  our  seven 
person  staff.  We  publish  a  PM/Sundoy 
morning  doily  and  four  weekly  papers. 
Family-ownea  company  with  excellent 
fringe  benefits.  Salary  commensurate 
with  experience.  Send  resume  or  coll: 
Roland  Woecther,  Box  129,  Junction 
City,  KS  66441  .(913)  762-5000. 

SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Excellent  opportunity  to  join  a  growing 
34,000  circulation  daily  in  an 
attractive  Southern  market.  CAM  must 
be  able  to  generate  successful 
classified  promotions  and  have  the 
ability  to  direct  a  staff  of  5  inside  and 
2  outside  display  reps.  Baseview  expe¬ 
rience  and  multiple  products  sell¬ 
ing  helpful.  Ideal  move-up  positions. 
We  are  a  Thomson  newspaper  located 
65  miles  from  Myrtle  Beach.  Send 
resume  with  salary  requirements  to: 
Generol  Manager,  Morning  News, 
P.O.  Box  100528,  Florence,  SC 
29501-0528. 


ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  award-winning  community 
weekly  newspaper  in  Mobridge,  South 
Dakota.  We're  located  on  beautiful 
Lake  Oohe,  a  sportsman's  paradise. 
Competitive  pay  with  full  benefit 
package.  This  job  can  lead  to  Advertis¬ 
ing  Manager  position  in  three  to  five 
years.  Call  Larry  Atkinson  or  Dave 
Dekkerat(800)  594-9418. 


ADVERTISING  DIREaOR 
Advertising  Director  to  oversee  opera¬ 
tions  of  two  newspapers,  1  daily, 
9,000  circulation,  1  twice-weekly 
4,000  circulation.  A  sales  staff  of  3  out¬ 
side  retail  sales  positions,  2  inside 
clerks,  one  display  classified/ 
advertising  assistant.  Responsibilities 
include  creating  annual  budget,  initiat¬ 
ing  new  soles  programs,  leading  and 
motivating  soles  staff,  setting  goals  and 
developing  inventive  programs.  The 
candidate  should  be  results-driven,  and 
possess  strong  communication  skills; 
training  abilities  will  be  crucial  to  team 
successes.  Salary  range  S35,000  to 
$42,000.  Our  benefit  package 
includes  insurance,  life,  disability, 
medical,  dental,  vision,  401  (k).  Please 
send  resume  with  salary  history  to  J. 
Pollace,  publisher.  Lake  County 
Record-Bee,  P.O.  Box  849,  Lakeport, 
CA  95453.  EOE. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 


DISPLAY  AD  SALES  position  with  a 
Virginia  weekly.  You  love  advertising, 
marketing  and  sales  but  you're  looking 
for  o  challenge,  more  responsibility 
and  someone  who  will  listen  to  your 
ideas  and  let  you  put  them  to  the  test. 
You  hove  three  years  experience  mini¬ 
mum,  now  you  wont  bigger  fish  to  fry. 
If  you  ore  bright,  presentable,  have 
excellent  English  skills,  and  you  love  to 


i  PROAaiVE  SALES  MANAGER 
j  VYANTEDI! 

i  THE  INDIANAPOLIS  STAR  AND 
:  NEWS,  Indiana's  largest  and  most 
:  prestigious  daily  newspapers  are  cur- 
j  rently  searching  for  a  nigh  energy 
:  sales  manager  to  lead  a  bright,  young 
i  staff  of  six  sales  reps  into  the  future  of 
advertising.  This  position  reports 


sell,  write  us  a  letter  and  explain  how  •  directly  to  the  Metro  Advertising  Man- 
you  can  help  us  grow.  Reply  to  Box  :  ager  and  combines  your  talents  with 
08023,  Editor  &  Publisher.  :  an  upbeat  management  team  of 

:  advertising  pros  who  enjoy  their  jobs! 
ADVERTISING  DIRECTOR:  Richner  j 

Communications,  an  award-winning  •  Ideal  candidate  is  currently  a  RAM, 
group  of  paid  community  newspapers  •  CAM  or  Major  Accounts  manager  at  a 
and  shopping  guides  in  affluent  Long  :  community  newspaper  and  has  the 


experience  and  desire  to  move  up  to  a 
metro  market. 

We're  looking  for  a  soles  pro  who's 
tired  of  corporate  politics,  red  tape  and 


Island,  NY.  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 

team  of  30-f  managers  and  account  .  ,  ,  .  , 

execs  responsible  for  all  display,  FSI  •  crisis  management  to  join  our  team  of 
and  classified  sales.  •  "OUT  OF  THE  BOX"  leaders. 

Your  experience  should  include  staff  :  INDIANAPOLIS  is  a  vibrant  city,  brim- 
development  ond  training,  major  :  ming  with  excitement  and  vitality, 
accounts  management,  and  innovating  •  Often  referred  to  as  the  "Crossroads  of 
strategies  for  growth  in  a  competitive  j  America",  INDIANAPOLIS  is  within  a 
market.  Experience  launching  new  i  day's  drive  of  50  percent  of  the  U.S. 
publications  o  plus.  Excellent  com-  i  population  and  is  the  12th  largest  city 

'  . -..I.  ■  jp  United  States.  Whether  it  is 

Culture,  Sporting  events.  Shopping  or 
Night  Life,  INDIANAPOLIS  has  it  all. 


pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner  i 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

ADVERTING  MANAGERS/TEAM 
LEADERS:  The  Leader,  Corning,  NY's 
daily  newspaper  is  looking  for  several 
exceptional  sales  people  to  laid  our  new¬ 
ly-formed  sales  teams.  These  positions 
will  be  responsible  for  selling  and 
servicing  selected  major  and  key 
accounts  along  with  other  management 
duties.  Some  of  these  duties  will  involve 
presentations,  market  research,  sales 
training  and  motivation,  along  with 
special  projects  and  sections. 

Applicants  should  have  extensive 
media  sales  background,  training  and 
experience.  Excellent  verbal,  written 
and  presentation  skills  are  essential. 
These  positions  are  commission-based, 
with  a  competitive  compensation  and 
bonus  plan  with  an  earnings  range  of 
$25,000-$35,000.  Other  benefits 
include:  Paid  vacation,  holidays, 
personal  day,  health  insurance  and  life 
insurance,  401  (k)  and  retirement  pro¬ 
grams.  Please  send  letter  of  introduc¬ 
tion,  along  with  resume  to  The  Leader, 
Director  of  Advertising,  P.O.  Box 
1017,  Corning,  NY  14830-0817,  Fax 
(607)  962-0782. 

ARE  YOU  READY  FOR  A  NEW 
CHAaENGE? 

Progressive  6-day  PM  paper  in  the 
Great  Lakes  is  seeking  an  Advertising 
Director.  Approximately  11M  circula¬ 
tion  with  TMC  product.  We  need  an 
energetic  person  who  is  full  of  ideas 
and  has  a  strong  desire  to  succeed  at 
everything  they  do.  A  hands-on  person 
who  leads  by  examples,  and  is  strong 
in  training,  planning  and  motivation. 
Management  experience  preferred. 
We  offer  o  generous  base  salary,  plus 
incentive  program  and  benefit 
package.  If  you  are  ready  to  meet  the 
challenge,  send  resume  with  salary  his¬ 
tory  to  Box  08031 ,  Editor  &  Publisher. 


Interested  progressives  can  apply  to: 

Michael  A.  Tockey 
Retail  Advertising  Manager/Metro 
THE  INDIANAPOLIS  STAR/NEWS 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
Faxed  resumes  will  also  be  accepted  at 
(317)  633-9414. 

No  phone  calls,  please. 


ADVERTISING 


ADVERTISING 


HIGHLY  COMPETITIVE  MARKET 
AWAITS  HIGHLY  COMPETITIVE 
ADVERTISING  DIREQOR 
45,000  daily  newspaper  with  TMC 
product  in  Zone  2  is  seeking  an 
Advertising  Director  for  expansion  and 
growth.  Market  is  competitive  but 
obtainable  for  the  right  candidate. 

WE  are  looking  for  a  candidate  with 
strong  people/motivational  skills  to 
coach  and  encourage  our  retail  sales 
reps,  our  classified  department  and  our 
telemarketing  department.  Strong  train- 
ing,  planning  and  budgeting/ 
forecasting  skills  a  must.  Sales  man¬ 
agement  experience  mandatory. 
COMPENSATION  package  includes 
attractive  salary,  bonus  and  compre¬ 
hensive  benefits.  For  confidential  con¬ 
sideration,  please  send  your  resume 
and  salary  history  to  Box  08048, 
Editor  &  Publisher. 


ADVERTISING  SALES  AMNAGER 
The  Bangor  Daily  News,  a  70,000 
daily,  87,000  weekend  circulation 
newspaper,  has  an  opening  for  an 
experienced,  high-energy  leader  to 
manage  our  retail  sales  staff. 
Responsibilities  include  development  of 
the  sales  staff,  setting,  monitoring  and 
achieving  sales  aoals;  direct  selling 
and  joint  sales  calls  with  the  staff,  and 
sales  experience  with  major  accounts. 
Candidates  should  have  a  history  of 
superior  sales  performance,  excellent 
communication  and  problem  solving 
skills,  and  the  ability  to  work  closely 
with  other  sales  managers.  A  market¬ 
ing  degree  or  equivalent  with  experi¬ 
ence  in  management  is  preferred.  The 
Bangor  Daily  News  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history  to: 

Eloise  McLaughlin,  Personnel  Manager 
Bangor  Daily  News 
P.O.  Box  1329 
Bangor,  ME  04402-1329 


ADVERTISING 


itgton  post 


SALES  EXECUTIVE 

The  Washington  Post  newspaper  is  recruiting  for  a  dynamic  sales 
manager  to  head  up  an  important  category  for  the  Advertising  Sales 
Department.  The  candidate  for  this  position  must  he  an  experienced  sales 
executive  who  is  skilled  at  sales  planning,  budgeting,  and  forecasting.  You 
must  have  a  strong,  positive  leadership  style  with  demonstrated  abilities  to 
manage  and  lead  in  a  dynamic  business  environment.  In  this  position,  you 
must  be  able  to  coach,  motivate,  and  provide  direction  for  a  sales  team. 

Candidates  should  have  at  least  six  years  in  sales  management;  experience 
in  a  major  metropolitan  mar'xet  or  with  a  Fortune  500  company.  A  graduate 
degree  is  strongly  preferred. 

The  compensation  package  includes  an  attractive  base  salary,  bonus,  and 
comprehensive  benefits.  For  confidential  consideration,  please  send  your 
resume  and  salary  history  to: 


astjtngtmi  fosi 


Sales  Management/EH 
1150  15th  Street,  NW 
Washington,  DC  20071 


_ ACADEMIC 

OHIO  UNIVERSITY 
Institute  for  Applied  and  Professional 
Ethics 

NEEDED:  Professional  journalists 
interested  in  specializing  in  ethics  for 
careers  as  teachers  or  in  the  mass 
communication  industry.  Ohio 
University's  E.  W.  Scripps  School  of 
Journalism  and  Department  of 
Philosophy,  in  collaboration  with  the 
Institute  for  Applied  and  Professional 
Ethics,  seek  professional  journalists  to 
apply  for  the  journalism  ethics  doctoral 
program  beginning  in  the  fall  of  1 997 

This  program  combines  the  expertise  of 
Ohio  University's  faculties  of  journalism 
and  philosophy  to  structure  a  field  of 
study  that  will  enable  its  graduates  to  be 
among,  and  increase,  the  number  of 
specialized  journalists  who  can  play 
significant  roles  in  newsroom  and 
classroom  ethical  debate  and  decision¬ 
making.  This  program  includes  core 
and/or  advanced  classes  in  reporting, 
editing,  law,  graphics,  mass 
communication  theory,  and  research 
methods.  The  study  of  logic  and 
philosophy  (ancient,  modern,  and 
contemporary),  with  special  emphasis 
on  ethics  and  metaethical  theory, 
complete  the  student's  classroom 
requirements  (or  the  program.  Tool  skill 
courses  and  concentration  areas  will 
allow  ample  opportunities  for  the 
student  to  satisfy  academic  and 
research  interests.  The  program  will 
provide  regular  opportunities  to  gain 
teaching  experience  in  fulfillment  of 
doctoral  degree  requirements.  The 
program's  annual  scholarship  will 
provide  for  full  tuition  and  fees,  plus  a 
stipend  of  $15,000.  Upon  completion  of 
the  program  the  student  will  have 
earned  a  Ph.D.  in  mass  communication, 
master's  in  philosophy,  and  certificate 
in  applied  and  professional  ethics 

THE  REQUIREMENTS:  Candidates  for 
this  doctoral  program  must  have  a 
bachelor's  degree  and  a  minimum  three 
years  of  full-time  mass  communication 
experience.  Students  may  transfer  up  to 
50  quarter  hours  of  non-internship  or 
non-thesis  graduate  hours  from  other 
institutions. 

All  persons  applying  must  submit:  (1) 
a  completed  application  form  from  the 
Graduate  Catalog  of  Ohio  University; 
(2)  three  letters  of  recommendation;  (3) 
official  transcripts  from  all  colleges 
attended;  (4)  a  current  resume;  (5)  a 
statement  of  not  more  than  500  words 
on  why  she  or  he  wants  to  earn  this 
interdisciplinary  doctoral  degree;  (6) 
Graduate  Record  Examination  (GRE) 
scores;  (7)  TOEFL  score  if  she  or  he  is 
from  a  non-English  speaking  country; 
and,  (8)  a  sample  of  published  writings. 

THE  DEADUNE 

Applicants  must  submit  all  material 
by  March  15.  Please  send  all 
applications,  correspondence,  or 
questions  to:  Kevin  M.  Sanders,  Institute 
for  Applied  and  Professional  Ethics, 
207  RTEC/Ohio  University,  Athens,  OH 
45701;  phone:  614-593-9802,  email: 
sandersk@ohiou.edu.  Ohio  University  is 
an  Equal  Opportunity  and  Affirmative 
Action  Institution. 
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HELP  WANTED 


ART/GRAPHICS 


ASSISTANT  PROFESSOR  (TENURE 
TRACK).  Fall/1997.  Ph.D.  or  ABD  in 
journalism  or  related  Field  required. 
Terminal  degree  for  tenure  required. 
Minimum  3  years  full-time  professional 
news  media  experience  as  reporter  or 
editor  required;  teaching  experience 
preferred.  Teach  graduate  program, 
beginning  and  advanced  news  report¬ 
ing  ana  editing  courses.  Submit 
application,  vitae,  3  references  by  1/ 
24/97  to:  Chair,  Journalism,  CSU- 
Northridge,  Northridge,  CA  91330- 
8311.  (818)  677-3135,  fax:  (818) 
677-3438.  AA/EOE. 


TENURE-TRACK  Assistant/ Associate  pro¬ 
fessor  of  journalism  starting  academic 
year  1997-98.  Teach  newswriting, 
reporting,  editing,  layout  &  design, 
multicultural  journalism,  and  other 
courses  in  applicant's  areas  of 
expertise.  Advise  oword-winning  stu¬ 
dent  daily.  Interest  in  minority  media 
desirable. 

Ph.D.  preferred.  Master's  considered 
with  substantial  recent  experience  with 
a  major  metro  daily.  Teaching  experi¬ 
ence  at  college  level  is  expected. 

Refer  to  Recruitment  Code  #7301 2  and 
send  letter  of  application,  resume, 
three  current  letters  of  reference,  and 
official  transcripts  to  Dr.  Nishan 
Havandjian,  Head,  Journalism 
Department,  Cal  Poly  State  University, 
San  Luis  Obispo,  CA  93407.  Applica¬ 
tions  must  be  postmarked  by  February 
15,  1997. 

Cal  Poly  is  strongly  committed  to 
achieving  excellence  through  cultural 
diversity.  The  university  actively 
encourages  applications  and  nomina¬ 
tions  of  women,  persons  of  color,  appli¬ 
cants  with  disabilities,  and  members  of 
other  underrepresented  groups. 

AA/EEO 


ART/GRAPHICS 


ARTIST/ILLUSTRATOR 
The  Detroit  Free  Press  is  looking  for  an 
experienced  artist/illustrator.  The  ideal 
candidate  is  an  exceptional  artist  and 
illustrator  with  solid  journalistic  skills. 
Portfolio  must  demonstrate  creative, 
innovative  work.  The  person  in  this 
position  will  work  with  news  and 
features  staffs  to  develop  illustrations 
and  informational  graphics  from  basic 
to  complex.  We  work  in  QuarkXPress, 
Photoshop  and  Illustrator.  Online  or 
new  media  experience  or  interest  are 
helpful.  Great  salary  and  benefits. 

Immediate  opening. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
(313)  222-5981 

E-mail:  grimm@det-freepress.com 


SEE  THE  SITES!! 

Run  Your  Ad  on  Our  Web 
http://www.mediainfo.com 
(212)  675-4380,  ext.  170 


THE  SAN  BERNARDINO  COUNTY 
SUN,  an  award-winning  Gannett  daily 
newspaper  of  82,000  doily  circulation 
in  the  heart  of  Southern  Californio's 
sun  country,  seeks  o  graphics  artist  to 
conceptualize  and  design  informa¬ 
tional  graphics  and  to  do  some  illustra¬ 
tions  and  page  design.  Must  be  Mac 
proficient.  Send  resume,  cover  letter 
and  a  week's  worth  of  samples  to: 
Ricordo  Pimentel,  executive  editor.  The 
San  Bernardino  County  Sun,  399  N. 
D.  St.,  San  Bernardino,  CA  92401; 
fax:  (909)  386-3922.  The  Sun  values 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
are  especially  encouraged  to  apply. 


CIRCULATION 


CIRCULATION  DIREaOR 
Join  the  management  team  of  2  sub¬ 
urban  dailies  in  a  competitive  market. 
Monday-Saturday  publications  have 
combined  circulation  of  1 6,000  plusTMC 
product.  Requirements:  strong  written/ 
verbal  communication  skills;  ability  to 
hire,  train,  supervise;  prepare  budgets; 
develop  goals  to  increase  sales;  good 
people  skills.  Excellent  benefits  Loca¬ 
tion  offers  excellent  schools  and  rea¬ 
sonable  housing  costs  Send  resume 
with  salary  history  to:  Becky  Ely, 
human  resources  manager.  The 
Examiner,  P.O.  Box  459,  Indepen¬ 
dence,  MO  64051 .  EOE. 


CIRCULATION  DIREaOR 
The  Mississippi  Press,  a  22,000  6-day 
evening  (Mon-Fri  and  Sunday)  news¬ 
paper,  on  the  beautiful  Mississippi  Gulf 
Coast  is  seeking  a  self-starting, 
motivated  circulation  director  to  lead 
it's  circulation  department.  The  suc¬ 
cessful  candidate  should  have  3  to  5 
years  experience  in  all  areas  of  circula¬ 
tion  and  o  proven  track  record.  This  is 
an  excellent  opportunity  for  a  current 
number  tvro  or  a  circulation  director  in 
a  smaller  market  who  wishes  to  grow, 
to  join  o  major,  national  newspaper 
company. 

To  apply,  please  send  your  resume  and 
compensation  requirements  to  Wanda 
Jacobs,  publisher,  P.O.  Box  849, 
Pascagoula,  MS  39568-0849. 


CIRCULATION  DIREOOR  ZONE  2 
Competitive  market;  17,000  Sundav- 
Friday  daily,  150,000  weekly.  Candi¬ 
date  must  have  strong  communication 
skills,  people  skills,  ability  to  hire,  train, 
supervise,  and  prepare  budgets.  Send 
resume  with  salary  history  to  Box 
08035,  Editor  &  Publisher. 


i  CIRCULATION  DIREQOR 
j  The  Daily  Evening  Item,  a  22,000  six- 
i  day  newspaper  on  Boston's  North 
i  Shore,  is  seeking  a  marketing-oriented 
:  leader  with  experience  in  a  competitive 
;  urban  environment.  Candidates  must 
:  be  thoroughly  familiar  with  budgeting, 
j  sales  and  promotion  and  willing  to 
:  work  in  a  team  environment.  Good 
:  people  skills  are  essential. 

I  Send  resume  with  salary  history  to: 

I  Brian  C.  Thayer/Publisher 

j  Daily  Evening  Item 

I  38  Exchange  Street 

I  Lynn,  MA  01901 


CIRCULATION 


CIRCULATION  MANAGER 
The  Daily  Record,  a  Pioneer  newspa¬ 
per  in  the  center  of  Washington  State, 
is  looking  For  an  experienced  circula¬ 
tion  person  with  computer  skills,  the 
sales  experience  to  grow  circulation 
and  is  dedicated  to  customer  service. 
This  5,500  Monday-Saturday  evening 
paper  is  in  one  or  the  most  beautiful 
areas  of  the  northwest.  New  homes  are 
going  up  daily.  We  need  a  circubtion 
manager  to  take  charge  of  a  deport¬ 
ment  with  huge  potential.  Call  Pub¬ 
lisher  Keith  Love  at  (509)  925-1414 
for  more  information. 


CIRCULATION  MANAGER 

The  Valley  News,  a  growing  1 8,000 
daily  and  Sunday  covering  the  Upper 
Valley  In  New  Hampshire  and  Ver¬ 
mont,  has  an  excellent  opportunity  for 
an  experienced  circulation  district  or 
sales  manager  looking  to  move  up  to  a 
number  2  position.  Successful  candi¬ 
date  must  be  an  effective  manager, 
have  ability  to  handle  multiple  tasks, 
and  hove  a  strong  service/sales  back¬ 
ground.  Excellent  communication  skills 
and  a  desire  to  succeed  a  must.  Posi¬ 
tion  reports  directly  to  Circulation 
Director.  Looking  for  leadership  ability 
to  work  as  part  of  a  dynamic  man¬ 
agement  team.  Send  resume  and 
requirements  to  Curtis  T.  Panlilio, 
circulation  director,  P.O.  Box  877, 
White  River  Jet.,  VT  05001 . 


CIRCULATION  MANAGER 
The  San  Diego  Union-Tribune,  a  dally 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  450K  Sunday 
is  currently  seeking  a  Circulation  Man¬ 
ager. 

Responsibilities  include  managing  all 
circulation  activities  and  achieving 
circulation  penetration  and  revenue 
growth  objectives  of  the  Union-Tribune 
in  our  North  County  market. 

Qualified  candidates  will  hove  at  least 
10  years  circulation  management 
experience  with  proven  abilities  in  pro¬ 
viding  systems  to  continuously  improve 
circulation  operations,  developing  a 
superior  organization  of  staff  and 
independent  distributors  and  fostering 
an  environment  of  open  communica¬ 
tion,  high  trust,  and  superior  internal 
and  external  customer  service. 

Please  send  resume  with  salary  require¬ 
ments  to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources,  Job#3-97/AS 
P.O.  Box  191 

San  Diego,  CA  92112-4106 

^  AN  EQUAL  OPPORTUNITY  EMPLOYER 

j  GROWING  NEWSPAPER  seeks  expe- 
:  rienced  circulation  manager  to  take  us 
•  from  bi-weekly  to  daily.  Good  people, 
:  good  product,  strong  company,  grow- 
\  ing  market.  Resume  and  references  to 
i  Editor,  Tri-County  Sun,  1  153  Main 
:  Street,  Lady  Lake,  FL  32159. 


CIRCULATION 


PENNSYLVANIA'S 
BEST  DAILY  NEWSPAPER 
Marketing/Singb  Copy  Manager 
Needed 

If  you  are  new  in  the  circulation  busi¬ 
ness  and  want  to  GET  AHEAD,  we 
hove  o  position  for  you. 

This  position  is  on  excellent  opportunity 
to  grow  into  a  number  two  position. 

The  ideal  candidate  will  be  progressive 
and  have  previous  marketing  experi¬ 
ence,  a  marketing  degree  is  preferred 
but  equivalent  experience  applications 
will  be  accepted. 

If  this  sounds  like  a  position  you  may 
be  interested  in,  send  your  resume, 
cover  letter  and  sabry  history  to: 

Ben  Vinson 
Circubtion  Director 
The  Sentinel 
P.O.  Box  130 
CaHisle,  PA  17013 
(717)  243-3754 


SALES  &  MARKETING  MANAGER 

The  Herald  Sun  Newspaper,  a  53,000 
plus  daily  located  in  Durham,  NC  - 
(Home  of  Duke  University)  has  an 
immediate  opening  for  a  Sales  and 
Marketing  Manager  in  the  circubtion 
department. 

Position  is  responsible  for  all  sales  and 
marketing  in  the  circulation  depart¬ 
ment.  Applicant  should  have  previous 
circubtion  sales  experience,  preferably 
in  a  competitive  environment.  Must  be 
creative,  self-starter,  innovative  and 
able  to  motivate  staff.  Phone  sales, 
single  copy  and  NIE  report  to  this  posi¬ 
tion.  Must  have  good  computer  skills 
including  spreadsheet  applications. 
Knowledge  of  CJ  helpful,  but  not 
required. 

We  offer  a  competitive  salary  and 
bonus  plan  commensurate  with  experi¬ 
ence.  Excellent  benefit  package  with 
401  (k).  Send  resume  along  with  salary 
history  to  David  Kirkman,  circubtion 
director.  The  Herald  Sun,  P.O.  Box 
2092,  Durham,  NC  27702.  EOE. 


I  SINGLE  COPY  MANAGER  needed  for 
i  41,000  daily,  50,000  Sunday  AM 
j  newspaper  in  Central  Illinois.  Will 
;  supervise  all  aspects  of  single  copy 
•  operation.  This  is  a  "hands-on"  position 
I  working  closely  with  district  managers 
:  and  single  copy  personnel.  Prefer  2-3 
j  years  as  a  district  manager  and  at 
I  least  one  year  as  a  zone  manager  or 
j  single  copy  manager.  We  offer  an 
:  excellent  benefit  package  and  career 
I  growth  opportunities  through  our  cor- 
I  poration,  Lee  Enterprises,  Inc.  Please 
j  send  resume,  references,  and  salary 
:  requirements  to  Greg  Sloan,  circulation 
:  manager.  Herald  &  Review,  P.O.  Etox 
:  31 1,  Decatur,  IL  62525.  EOE. 


It's  a  ebssified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
If  you  don't  vrant  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  oodressea  to  the  E&P  Cbssified  Advising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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EDITORIAL 


HELP  WANTED 


COMMUNICATIONS 

MEDIA  DIREaOR 

Greenpeace  seeks  director  for  DC 
office  to  manage  department  and 
establish  media  profile  to  promote  cam¬ 
paigns  and  goals.  Duties  as  follows; 
devise  strategies  for  increased  media 
coverage,  provide  placement  leads  for 
story  direction,  plan  news  conferences/ 
press  briefings,  serve  as  in-house 
spokesperson,  liaise  with  other 
divisions,  scan  media  for  trends/ 
potential  outlets  and  manage/train 
staff.  Reports  to  ED.  Requires  minimum 
5  years  media  management,  excellent 
communication  skills  and  press  con¬ 
tacts.  Prefer  knowledge/interest  in 
environmental  issues.  Salary  com¬ 
mensurate/great  benefits.  Send  resume 
with  cover  letter  to  T.  Webb,  1436  U 
St.,  NW,  Washington,  DC  20009  or 
FAX  (202)  462-4507,  ATTN;  DM. 
Deadline  January  31.  Greenpeace  is 
an  EOE  which  values  a  diverse  staff. 

EDITORIAL 

A  DOZEN  regional  reporters  with  daily 
experience  wanted  for  some  of  the 
best,  available  reporting  jobs  in  Wash¬ 
ington.  States  News  Service,  1333  F 
Street,  NW,  Washington,  DC  20004. 

EOE 

A  MID-SIZE  newspaper  in  the  Mid- 
Atlantic  region  is  looking  for  a  second 
anchor  for  our  sports  staff.  If  you  are 
currently  writing  sports  and  feel  you 
should  be  the  number  two  with  poten¬ 
tial  to  become  sports  editor  and  have 
good  layout  skills,  we  want  to  hear 
from  you. 

Reply  to  Box  08054, 

Editor  &  Publisher. 


BUSINESS 

REPORTER 

National-award-winning  weekly  with 
Web  daily  edition  (www.rbj.net)  seeks 
skilled  writer.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  St., 
Rochester,  NY  1 4604. 


EDITORIAL 


_ EDITORIAL _ 

A  TOP-NOTCH  Lifestyle  Editor  who 
can  take  our  award-winning  section  to 
the  next  level  is  needed  in  Mansfield, 
Ohio.  Must  be  a  stickler  for  paying 
attention  to  detail.  Strong  news  judg¬ 
ment  and  content-developing  skills  a 
must.  Pagination  experience  preferred. 
This  is  not  an  entry-level  position.  Only 
seasoned  veterans  need  apply. 

We  are  also  accepting  resumes  for 
upcoming  openings  on  the  city  desk 
and  copy  desk,  ideal  candidates  are 
current  managing  editors  at  smaller 
papers. 

Send  resume  and  samples  of  work  to 
M.  Randy  Dunham,  managing  editor. 
News  Journal,  P.O.  Box  25,  Mansfield, 
OH  44901.  Phane  calls  welcome  at 
(419)  522-3311. 

ARTS  and  ENTERTAINMENT 
REPORTER 

Wanted  for  The  South  Bend  (IND.) 
Tribune,  a  mid-sized  daily  newspaper 
90  miles  from  Chicago.  In-depth  report¬ 
ing  skills,  writing  flair  and  arts  back¬ 
ground  required.  2-3  years  experi¬ 
ence,  preferably  in  arts  and  entertain¬ 
ment,  also  necessary.  Duties  include 
both  news  stories  and  reviews.  Send 
to;  The  South  Bend  Tribune,  Human 
Resources  Department,  225  W.  Colfax 
Ave.,  South  Bend,  IN  46626. 

ASSISTANT  BUSINESS  EDITOR 
You've  excelled  as  an  aggressive  busi¬ 
ness  reporter.  You've  hef^d  shape  a 
daily  business  section  as  an  editor.  We 
can  provide  your  next  chollenge.  The 
San  Diego  Union-Tribune  seeks  an 
assistant  Business  editor  to  help  lead 
our  talented  staff  as  we  cover  the 
dynamic  San  Diego  business  com¬ 
munity.  At  least  three  year's  manage¬ 
ment  experience,  solid  knowledge  of 
business  reporting,  strong  writing  and 
project-management  skills  preferred. 
Spanish  speakers  a  plus.  Pfease  send 
resume  and  clips  to  Steve  Prosinski, 
senior  editor  for  business  and  sports. 
The  San  Diego  Union-Tribune,  Box 
191,  Son  Diego,  CA  921 12. 


EDITORIAL 


THE 


SUN 


GRAPHICS  EDITOR 

Do  you  thrive  on  producing  dynamic,  sophisticated  informational 
graphics?  Do  you  possess  strong  journalism  skills?  Then  this 
position  could  be  for  you.  We  are  seeking  an  aggressive,  pro-active 
individual  to  generate  and  execute  informational  graphics.  The  ability 
to  communicate  graphic  ideas  to  editors  and  reporters  is  essential. 

Candidates  must  have  expertise  in  Freehand  and/or  Illustrator. 

A  working  knowledge  of  QuarkXPress  and  Photoshop  a  plus.  Three  to 
five  years  editing  experience  is  required 

Send  resume  and  samples  of  work  to: 

Jerold  Council,  Graphics  Director, 

The  Baltimore  Sun,  501 N.  Calvert  St.,  Baltimore,  MD  21278. 

An  Equal  Opportunity  Employer,  M/F/D/V 


ASSISTANT  CITY  EDITOR 
Work  closely  with  city  editor,  coaching 
reporters,  editing  and  assigning 
stories. 

NEWS  EDITOR 

A  leader  for  our  copy  desk.  Do  it  all, 
focusing  on  page  design  (with  QuarkX¬ 
Press),  meeting  deadlines  and 
coaching  copy  editors. 

We  have  these  two  key  positions  open 
in  our  newsroom  and  we  want  to  fill 
them  with  the  right  people.  We  are  a 
36,000  daily  about  45  minutes  from 
Penn  State.  Our  focus  is  local  news. 
Send  cover  letter,  resume,  samples  to 
Executive  Editor  Linda  \Mhite,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 

ASSISTANT  CITY  EDITOR 

The  Bryan-College  Station  Eagle,  an 
A.H.  Belo  newspaper,  seeks  an  assis¬ 
tant  city  editor  to  nelp  guide  a  young 
reporting  staff.  Applicants  should  be 
versatile,  enthusiastic  and  have 
excellent  editing  skills.  Management 
experience  is  preferred.  Send  resume 
to  Joe  Michael  Feist,  managing  editor. 
The  Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805,  Fax  (409)  776-8923. 

ASSISTANT  METRO  EDITOR 
The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metro  editor  to  help  lead  a 
team  of  reporters.  We  are  looking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  when 
they  return  and  then  polish  good  writ¬ 
ing  until  it  shines.  Please  send  resume 
and  work  samples  to  William  C. 
Hidlay,  managing  editor,  Courier-Post 
Newspaper,  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
newspaper  and  an  Equal  Opportunity 
Employer. 

ASSISTANT  NEWS  EDITOR 
Award-winning  small  daily  in  univer¬ 
sity  town  across  the  lake  from  New 
Orleans  has  opening  on  two-person 
layout  desk.  QuarkXPress  skills  a  plus. 
Send  resume,  layout  samples  to  Manag¬ 
ing  Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 149,  Hammond,  LA  70404. 
http;//www.nixonnews.com/ star 

COLUMNIST  -  Tribune  Newspapers, 
fast  growing  1 00,000-circ.  daily  in 
Metropolitan  Phoenix.  Writer  with 
range  -  can  hit  hard,  make  us  laugh, 
see  what  others  don't  -  converse  four 
times  weekly  with  suburban  reader- 
ship.  Send  clips  and  resume  to  Metro 
Editor  Phil  Boas,  Tribune  Newspapers, 
1 20  W.  1  St  Avenue,  Mesa,  AZ  852 1 0. 

ASSISTANT  SPORTS  EDITOR 

A  60,000  East  Coast  newspaper  needs 
an  Assistant  Sports  Editor.  This  person 
will  take  an  active  leadership  role  in 
the  department.  Candidates  should 
have  at  least  two  years  experience  on 
a  sports  desk.  Management  and 
pagination  experience  preferred.  Send 
resume  and  clips  to  Box  08042,  Editor 
&  Publisher. 


We  cannot  all  be  nrasters. 

Shakespeare 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to;  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 

AWARD-WINNING  24,000  circula- 
tion  Zone  5  AM  newspaper  seeks 
energetic  reporter  with  a  nose  for  news 
and  a  flair  for  enterprising  reporting. 
One  year  of  solid  beat  experience 
required.  Reply  to  Box  08053,  Editor  & 
Publisher. 

BUSINESS  EDITOR;  The  Bakersfield 
Californian  seeks  an  aggressivs, 
creative  editor  to  oversee  its  business 
news  coverage  and  to  play  a  key  role 
in  our  newsroom  without  walls.  Five  to 
ten  years  daily  reporting  or  editing 
experience  required  (including  man¬ 
agement  and  business-news  editing). 
Demonstration  of  effective  leadership 
skills  and  decision-making;  ability  to 
work  under  pressure;  mastery  of  com¬ 
puter  systems  and  related  technology 
(familiarity  with  Macs  and  Quark¬ 
XPress  software  helpful).  Good  commu¬ 
nication  and  people  skills.  Ongoing 
knowledge  of  current  events  as  well  as 
advances  within  the  newspaper  and 
related  industries.  Send  cover  letter, 
resume,  references  and  any 
appropriate  supporting  material  to  The 
Bakersfield  Californian,  Human  and 
Organizational  Development,  BUSI¬ 
NESS  EDITOR,  P.O.  Box  440, 
Bakersfield,  CA  93302.  Fax  (805) 
395-7484.  All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
_ EEO/MF/H _ 

CALLING  ALL  SPORTS  NUTS 

PAGE  DESIGN/INFOGRAPHICS;  The 
Boston  Herald  sports  department  is 
seeking  an  artist  to  work  for  one  of 
America's  best  sports  teams.  We  need 
an  innovative  self-starter  who  can 
design  bright  and  lively  pages,  and 
who  can  spice  up  those  pages  with 
informative,  easy-to-read  infographics. 
A  proficiency  in  Photoshop,  QuarkX¬ 
Press  and  Illustrator  is  a  must.  Please 
send  a  resume  and  samples  of  your 
work  to  Sports  Editor  Mark  Torpey, 
P.O.  Box  2096,  Boston,  MA  02106- 
2096.  No  phone  calls,  please. 

CITY  EDITOR  needed  at  The  Tuscaloosa 
News,  a  40,000  daily.  New  York 
Times-owned  newspaper  in  the  home 
of  the  University  of  Alabama  and 
Mercedes-Benz.  Seeking  ability  to 
motivate  and  wark  with  reporters  in 
team  effort,  creative  story  ideas,  strong 
word  skills.  Send  resume  and  samples 
to  Bruce  Giles,  executive  editor.  The 
Tuscaloosa  News,  P.O.  Box  20587, 
Tuscaloosa,  AL  35402-0587. 


E&P*s  Classified 
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_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER 

Crain's  Cleveland  Business,  a  weekly 
business  newspaper,  seeks  a  copy 
editor/ page  designer  who  not  only  can 
display  a  Hair  for  page  design  but  also 
is  adept  at  copy  editing.  Proficiency 
with  QuarkXPress  is  a  must.  Candi¬ 
dates  should  send  resume  and  work 
samples  to  editor  Mark  Dodosh,  700 
W.  St.  Clair  Avenue,  Suite  310, 
Cleveland,  OH  44113.  E-mail: 
MDodosh@crain.com 

COPY  EDITOR:  2  years  experience 
with  daily  newspaper  preferred,  QuarkX¬ 
Press  a  plus.  $30-$36K.  Send  cover  let¬ 
ter,  resume,  references  and  clips  to:  Bill 
Wilson,  The  Macomb  Daily,  P.O.  Box 
707,  Mt.  Clemens,  Ml  48046. 

COPY  EDITOR:  Responsible  for  editing, 
page  design  and  headline  writing  on 
four-person  copy  desk.  Must  have  profi¬ 
ciency  in  QuarkXPress,  Illustrator  and 
Microsoft  Word.  Located  on  Louis¬ 
iana's  Gulf  Coast,  one  hour  from  New 
Orleans.  Send  resume  to  Mike 
Slaughter,  executive  editar.  The 
Courier,  P.O.  Box  2717,  Houma,  LA 
70361. 

COPY  EDITOR:  Community  daily  in  W. 
Central  Florida  accepting  applications. 
Position  serves  both  news  &  features 
copydesks.  Editing/pagination  skills 
required.  Write:  Chanes  Brennan, 
Citrus  County  Chronicle,  1624  N. 
Meadowcrest  Blvd.,  Crystal  River,  FL 
34429. 

COPY  EDITOR:  The  Daily  Press,  an 
award-winning  30,000  circulation,  7- 
day  AM  paper  in  Southern  California 
seeks  copy  editor  with  eye  for  detail 
who  also  seeks  big  picture  in  terms  of 
news  stories  and  layout.  Ability  to  write 
clear  headlines,  paginate  pages  and 
meet  deadlines  a  must.  Knowledge  of 
QuarkXPress  desired.  Must  be  willing  to 
work  flexible  hours,  schedules. 
Send  cover  letter,  resume,  clips  to  C. 
Brooks,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393  by  1/31/97. 

COPY  EDITOR:  The  Courier-Post,  a 
seven-day  AM  metro  newspaper  in  the 
competitive  South  Jersey-Philadelphia 
market,  is  searching  for  a  seasoned 
copy  editor  who  can  spot  holes  in 
stories,  give  reporters'  prose  that  final 
polish  and  write  strong  headlines. 
Please  send  resume  and  work  samples 
to  William  C.  Hidloy,  managing  editor, 
Courier-Post,  Box  5300,  Cherry  Hill, 
NJ  08034.  The  Courier-Post  is  a  Gan¬ 
nett  newspaper  and  an  Equal 
Opportunity  Employer. 

COPY  EDITOR 

Do  you  yearn  for  fewer  words  and 
stronger  verbs?  For  clear  writing?  For 
precise  word  usage?  For  stories  that 
are  not  missing  critical  facts?  For 
headlines  that  reflect  the  story  exactly? 
You  are  whom  our  universal  copy  desk 
wants.  33,000  AM  daily  in  Southwest 
Georgia.  Send  letter  and  resume: 
Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702. 

Good  news  for  the  home  team. 

Tecumseh 


_ EDITORIAL _ 

COPY  EDITORS,  DESIGNERS 
ANG  has  immediate  openings.  We 
produce  six  newspapers  a  day  for  the 
San  Francisco  Bay  Area  at  our  News 
Production  Center.  We  are  fully  Harris 
paginated.  Send  your  resume  with  a 
cover  letter  to  The  Alameda  Newspa¬ 
per  Group,  attn:  Keith  Jones,  manog- 
ing  editor,  4770  Willow  Roao, 
Pleasanton,  CA  94588. 

COPY  EDITORS 

The  Lincoln  Journal  Star,  a  75,000- 
circulation  (84,000  Sunday)  morning 
daily  in  Nebraska's  capital,  anticipates 
two  news  desk  openings  in  the  coming 
months. 

We're  looking  for  all-around  desk 
editors  who  can  handle  copy, 
headlines,  page  design  and  pagination 
and  know  their  way  around  the  wires. 
We're  a  busy,  cross-trained  desk  with 
lots  of  opportunity  to  do  different 
things.  We  also  offer  release  time  that 
allows  desk  editors  up  to  eight  hours  a 
month  for  professional  development, 
wriKng  and  other  special  projects. 

You  could  be  right  for  us  if  you  have  at 
least  a  year  of  copy  desk  experience  at 
a  daily  newspaper;  a  passion  for 
news;  a  thorough  knowleage  of  gram¬ 
mar,  punctuation,  usage  and  AP  style; 
a  flair  for  headline  writing  and  page 
design;  an  eye  for  detail;  and  a  com¬ 
mitment  to  making  deadline. 

We  could  be  right  for  you  if  you  want 
variety  in  your  work,  dedicated  col¬ 
leagues,  competitive  salary  and  bene¬ 
fits,  and  a  community  that  combines 
the  liveliness  of  a  college/government 
town  with  the  Midwest's  famously  low 
cost  of  living. 

Please  send  caver  letter,  resume  and 
work  samples  to:  Human  Resources,  Lin¬ 
coln  Journal  Star,  P.O.  Box  81609,  Lin¬ 
coln,  NE  68501-1609.  We  are  an 
equal  opportunity  employer. 

COPY  EDITOR 

We  need  an  aggressive  copy  editor 
with  strong  editing  and  layout  back¬ 
ground.  Macintosh,  QuarkXPress  and 
pagination  skills  a  plus.  One  to  two 
years'  experience  preferred.  Eleven- 
person  desk  operation  at  61 ,000  daily, 
110,000  Sunday  paper.  Resume  and 
samples  to  Kathleen  T.  Wagner,  AME/ 
News,  The  Evansville  Courier,  P.O.  Box 
268,  Evansville,  IN  47702. 

CORRESPONDENT 

Business  newsletter  on  electric/gas 
competition  looking  for  correspondents 
in  state  capitals.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. 

EDITOR/SPECIAL  PROJEQS 
Leader  with  solid  reporting,  copy  edit¬ 
ing  and  design  skills  sought  by  17,999 
six-day  Zone  5  daily.  Your  first  assign¬ 
ment  will  be  to  help  launch  a  new  pro¬ 
ject.  Then,  we'H  expect  you  to  lead  by 
example.  Good  company,  nice  com¬ 
munity,  good  newspaper.  Send  resume 
and  copy  of  current  newspaper  to  Box 
08050,  Editor  &  Publisher. 


_ EDITORIAL _ 

EDITOR:  The  Lesbian  News  is  looking 
for  an  Editor  with  excellent  writing 
skills  and  the  ability  to  meet  strict 
deadlines.  We  neea  a  team  player 
who  will  take  responsibility  for  main¬ 
taining  a  high  editorial  standard,  and 
who  has  the  vision  to  grow  with  the 
publication.  Flexible  working  hours. 
Send  resume  with  references  and 
salary  requirements  to:  POB  55,  Tor¬ 
rance,  CA  90507. 

email:  theln@earthlink.net 

EDITORS 

The  Omaha  World-Herald  will  be  hir¬ 
ing  10  editors  in  1997. 

We  are  adding  positions  in  three 
departments:  features,  sports  and  main 
news.  We  are  looking  for  specialists  in 
wire  and  copy  editing,  in  headline  writ¬ 
ing  and  in  design.  Your  experience  on 
an  assigning  desk  or  as  a  reporter  will 
be  a  plus.  The  World-Herald  is  a  sta¬ 
ble,  employee-owned  newspaper  that 
underpins  an  expanding  communica¬ 
tions  company.  We  have  one  of  the 
nation's  highest  penetrations  in  our  city 
zone  and  we  maintain  statewide 
delivery  of  morning  editions.  Our  com¬ 
bined  AM-PM  circulation  as  of  Nov. 
30:  246,238  daily;  305,41 7  Sunday. 

Please  send  cover  letter,  resume  and 
nonretumable  work  samples  to  Deanna 
Sands,  managing  editor,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 

ENTERTAINMENT  EDITOR 
If  you're  equally  knowledgeable  of 
Alanis  Morrisette  and  Yo-Yo  Ma,  and 
want  to  go  where  no  editor  has  gone 
before,  we  want  to  hear  from  you! 

We  are  a  78,000  AM  daily  and 
84,000  Sunday  newspaper  in  the 
highly  competitive  central  Jersey 
market  whose  circulation  area  reflect 
all  aspects  of  artistic  expression.  The 
successful  candidate  will  bring  energy, 
a  sense  of  fun,  and  top-notch  editing 
and  assigning  skills  to  a  growing 
features  department.  We  publish  in- 
depth,  well  crafted  stories  relevant  to 
the  local  scene,  as  well  as  nearby  New 
York,  Atlantic  City  and  Philadelphia. 

If  you  think  you  can  capture  the  excite¬ 
ment  of  the  entertainment  scene  in  our 
market  AND  have  knowledge  of 
pagination,  send  a  resume,  cover  let¬ 
ter,  nonretumable  clips  and  pages 
designed  or  supervised  by  you  to: 
Entertainment  Opportunity,  Teresa 
Klink,  managing  editor,  THE  HOME 
NEWS  &  TRIBUNE,  35  Kennedy  Bou¬ 
levard,  East  Brunswick,  NJ  08816. 

The  Home  News  &  Tribune  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  employment 
opportunities.  Candidotes  who  share 
our  vision  are  encouraged  to  apply. 

REPORTER:  Cover  police,  courts,  and 
some  general  assignment  for  a  good  lit¬ 
tle  daily  in  Sierra  foothills.  You'll  need 
at  least  a  year's  experience  at  a  daily 
newspaper.  Send  a  resume,  your  three 
best  clips  and  a  statement  about  your 
vision  of  community  journalism  to  John 
Seelmeyer,  editor,  Tne  Union,  1 1 464 
Sutton  Way,  Grass  Valley,  CA  95945. 


_ EDITORIAL _ 

ENTERTAINMENT 

Need  gifted  young  writer  with  interest 
in  entertainment,  pop  culture,  art. 
Show  me  you've  olreody  gone  beyond 
the  basic  journalism  thing.  Show  me 
you  write  descriptively,  with  authority, 
without  aimics.  Send  me  stuff  that  lets 
me  see,  Teel,  smell,  imagine.  Willing  to 
take  a  chance  on  recent  grad  who's 
bright,  creative,  full  of  ideas  and  will¬ 
ing  to  work  hard.  Zone  8.  Reply  to  Box 
08037,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 

West  Central  Nebraska  daily  newspa¬ 
per  with  1 5,000  circulation  is  seeking 
Executive  Editor.  Executive  Editor  is 
responsible  for  leading  14-person 
news  staff.  The  successful  candidate 
must  be  a  team  player,  possess  strong 
leadership  skills,  and  have  proven 
track  record  in  community  journalism. 
Send  resume,  clips  and  salary  history 
to  the  North  Matte  Telegraph,  P.O.  Box 
370,  North  Platte,  NE  69101 .  The  Tele¬ 
graph  strives  for  staffing  diversity. 


EXPERIENCED  REPORTERS,  sales 
personnel  and  production  staff  sought 
for  weekly  in  Eastern  Caribbean.  Must 
be  conversant  with  island  lifestyles, 
politics  and  cultures.  Caricom  nationals 
preferred.  Competitive  salary  and 
benefits,  with  room  to  grow.  Writers 
send  clips;  all  applicants  send  resume 
and  cover  letter  to  Box  08032,  Editor 
&  Publisher. 


EXPERIENCED  REPORTER:  We're  look¬ 
ing  for  hard-hitting  reporter  who 
thrives  on  local  news  to  join  one  of  our 
key  news  bureaus.  The  right  candidate 
must  have  worked  several  years  at  a 
daily  newspaper  arfo  built  a  career  on 
accuracy,  aggressiveness  and  ability. 
Send  letter,  resume  and  work  samples 
to  Richard  Sullivan,  The  Syracuse 
Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  1 3221 . 


FEATURES  DEPARTMENT  of  high- 
powered,  hi^-profile  Zone  2  daily  has 
full-time  and  freelance  positions  avail¬ 
able  for  dynamic,  experienced  writers. 
We  are  seeking  reporters/critics  in  the 
areas  of  film,  food,  classical  music, 
pop/rock/alternative  music  and 
dance.  Send  cover  letter,  resume  and 
clips  to  Box  08052,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


FEATURES  EDITOR  sought  for  growing 
Connecticut  daily  with  new  editorial  com¬ 
puter  system.  Create  lively,  useful 
Features  sections  and  supervise  staff  of 
writers  and  editors  to  ensure  quality 
daily,  Sunday  and  special  sections. 
Good  organizational  and  planning 
skills  a  must,  along  with  ediHng  and  dis¬ 
play  skills  and  familiarity  with  Quark¬ 
XPress.  Send  resume  ana  page  samples 
to  Robert  Veillette,  managing  editor, 
Republican-American,  389  Meadow 
St.,  Woterbury,  CT  06722. 

FINANCIAL  REPORTER 
Fast-growing  publishing  company 
seeks  aggressive  reporters  to  fill  vacan¬ 
cies  created  by  promotions  and 
launches  of  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resumes  &  cover  letter  to: 
Andrew  Sollinger,  Institutional  Investor, 
488  Madison  Avenue,  NY,  NY  1 0022. 
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_ EDITORIAL _ 

FOOD  CRinC/WRITER 
Food  criHc/writer  sought  by  Midwest 
metro.  Responsibilities  include  report¬ 
ing  and  editing  of  articles,  oversight  of 
food  section  production.  Previous 
major  market  experience  required. 
Reply  with  references,  samples  to  Box 
08029,  Editor  &  Publisher. 


FREELANCERS:  AIR  QUALITY  issues. 
Need  freelancers  in  all  regions  to  cover 
clean  air  beat,  detailed  knowledge  a 
big  plus.  Send  resume,  clips  to: 
Victoria  Schabel,  Fieldston  Pub¬ 
lications,  Inc.,  1800  Massachusetts 
Ave.,  NW,  Suite  500,  Washington,  DC 
20036-1883.  EOE. 

GARDEN 

EDITOR 

Meredith  Corporation  seeks  a  high- 
energy  Writer/Editor  with  a  background 
in  the  gardening  area  to  produce  four 
magazines  a  year  for  its  Better  Homes  and 
Gardens'  Special  Interest  Publications. 
The  magazines  include  Flower 
Gardening  and  Garden  Products  & 
Planning  Guide. 

Position  requires  a  Bachelor's  degree 
in  Journalism  ar  English  with  a  second 
degree  or  career  experience  in 
horticulture  or  gardening.  The  suc¬ 
cessful  candidate  will  be  a  skillful  and 
accurate  writer  with  five  years'  experi¬ 
ence,  and  the  ability  to  juggle  many 
tasks  and  be  a  quick,  effective  Editor 
under  pressure. 

Location:  Des  Moines,  Iowa. 

If  interested,  please  send  your  resume 
with  salary  histary,  writing  samples 
and  a  cover  letter  telling  us  why  we 
should  select  you,  in  confidence,  to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  1 98 

MEREDITH  CORPORATION 

1 71 6  Locust  Street 

Des  Moines,  lA  50309-3023 

Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 

GRAPHICS  EDITOR,  jack  of  all  trades 
(expert  at  sizing,  cropping  photos;  can 
provide  imaginative  and  creative 
graphics  that  get  more  info  to  readers 
quicker  and  with  more  impact  than  nar¬ 
ration;  good  grasp  of  Photoshop, 
Freehand,  QuarkXPress,  Illustrator, 
Leafdesk;  people  person  with  ability 
and  leadership  to  take  32,000  circula¬ 
tion  newspaper  graphics  to  higher 
level). 

Highly  demanding  job  in  com¬ 
petitive  atmosphere  in  dynamic  South 
community  with  good  quality  of  life. 
Prefer  applicants  from  Zones  3,  4. 

Send  resume,  samples  of  work  and  up 
to  750  words  in  a  letter  telling  us  why 
you're  the  person  for  the  job.  Contact 
Ken  Irons,  ME,  (800)  933-5760. 


_ EDITORIAL _ 

HOCKEY  WRITER 

The  Detroit  Free  Press  needs  a  beat 
writer  to  cover  the  Detroit  Red  Wings. 
The  beat  writer  is  responsible  for  the 
day-to-day  coverage  of  the  team: 
almost  all  games,  daily  notebooks,  one 
or  two  features  weekly,  and  a  weekly 
notes  column.  The  beat  writer  needs  to 
have  a  track  recard  as  an  aggressive 
reporter  and  strong  writer  who  is  quick 
as  lightning  to  handle  difficult 
deadlines. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
Fax:  (313)  222-5981 
Email:  grimm@det-freepress.com 

INVESTIGATIVE  REPORTER 

The  Washington  Times  is  looking  for 
an  aggressive  reporter  with  a  proven 
track  record  of  breaking  exclusive 
stories.  At  least  five  years  of  daily 
newspaper  experience  a  must;  Wash¬ 
ington  experience  a  plus. 

Send  resume  and  clips  to  Keith  Hanner, 
national  editor,  3600  New  York  Avenue, 
NE,  Washington,  DC  20002. 

INVESTIGATIVE  PRINT  REPORTER 
wanted  for  top  network  TV  news  mag¬ 
azine.  Find  and  develop  in-depth  and 
investigative  stories.  Send  resume,  clips 
and  story  ideas  (optional)  to  Box 
08049,  Editor  &  Publisher. 


EDITORIAL 


RCPOftKII 

Daily  national  newspaper 
seeks  an  aggressive 
Reporter  who  can  break 
news  and  write  features 
on  public  finance  and 
bond  investnrtent.  Re¬ 
quires  minimum  2  years 
professional  journalism 
experience. 

Experience  covering 
finance  helpful.  Please 
send  resumes  and  not 
more  than  3  clips  to; 

D.  Yacoe 
The  Bond  Buyer 
1  State  Street  Plaza 
New  York.  NY  10004 

No  calls  or  faxes,  please. 

B^BuM 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

JOIN  THE  RODALE  TEAM 

Tired  of  the  newspaper  grind?  Maga¬ 
zine  work  leaving  you  unfulfilled?  Then 
consider  joining  the  sane,  healthy 
alternative  Rodale  Press,  the  nation's 
leading  publisher  of  health  books,  con¬ 
tinues  to  grow.  We  need  full-time 
writers  and  editors  to  put  out  well- 
written,  well-researched  books  on 
health,  fitness,  stress,  sex,  nutrition, 
and  alternative  healing.  These  books 
are  developed  and  marketed  in  con¬ 
junction  with  Men's  Health  and  Pre¬ 
vention  magazines,  two  of  the  hottest, 
most  important  health  publications  in 
America. 

WRITERS 

We  are  looking  for  writers  who: 

•  Are  passionate  about  helping 
readers  lead  better  lives; 

•  Can  do  thorough,  intelligent,  fast 
research; 

•  Are  skilled  at  using  the  Internet  and 
computer  databases; 

•  Can  write  conversational, 
entertaining,  yet  mature  copy; 

•  Can  explain  complex  health 
concept  in  simple  language. 

The  preferred  candidate  would  have  at 
least  three  years  experience  as  a  full¬ 
time  paid  writer  with  considerable 
expertise  in  "how-to"  service  journalism. 

EDITORS 

We  are  looking  for  editors  who: 

•  Have  worked  for  broad- 
readership,  consumer-friendly 
publications; 

•  Have  experience  managing  full¬ 
time  staff  writers; 

•  Hove  overseen  major,  substantive 
journalistic  projects; 

•  Are  gifted  wordsmiths; 

•  Can  work  effectively  with  copy 
editors,  designers,  researchers  and 
marketers  to  maximize  the  quality, 
appearance,  and  sales  viability  of 
their  books. 

The  preferred  candidate  would  have  at 
least  10  years  full-time  journalism 
experiences,  5  years  people- 
management  experience  and  a 
passion  for  "how  to"  journalism. 

Candidates  must  be  willing  to  relocate 
to  Eastern  Pennsylvania.  Rodale  Press 
offers  top-notch  compensation 
packages  and  amenities  unheard  of  at 
most  other  companies:  a  gym,  onsite 
daycare,  health-food  cafeterias,  flexi¬ 
ble  scheduling,  a  high-match  401  (k), 
and  much  more.  Send  resume,  work 
samples  and  cover  letter  to; 

Human  Resources  Department 
(EP-WAE) 

33  E.  Minor  Street 
Emmaus,  PA  1 8098-0099 

MANAGING  EDITOR 
We  need  a  pro  to  lead  the  newsroom 
rebuilding  effort  at  our  mid-sized  New 
England  daily.  Great  opportunity  for  a 
hands-on  motivator  to  run  the  snow  at 
our  independent  paper.  Write  and  tell 
me  about  your  strengths,  style,  history 
and  love  of  local  news  at  Box  08040, 
Editor  &  Publisher. 


MAGAZINE  EDITORS 
Atlanta-based  Shore-Varrone,  Inc.,  a 
rapidly  growing,  award-winning  trade 
magazine  publishing  company  with  5 
trade  shows,  8  magazines,  multiple 
ancillary  products  and  1 20  emplayees, 
is  accepting  resumes  for  editorial  staff 
members.  All  positions  require  experi¬ 
ence  in  magazine  or  newspaper  pub¬ 
lishing,  interest  in  business  issues, 
bachelor's  degree  in  a  related  dis¬ 
cipline,  an  entrepreneurial  spirit  and 
strong  organizational,  writing  and 
reporting  skills. 

CHIEF  EDITOR  —  (includes  relocation 
costs  and  stock  options)  retail/ 
marketing  focused  publication.  Mini¬ 
mum  requirements:  10  years  editarial 
experience  with  5  years  as  a  chief/ 
senior  editor,  3-5  years  supervisory 
experience.  MANAGING  (minimum  3 
years  experience)  or  SENIOR 
(minimum  5  years  experience)  EDITOR 
positions-interest  in  technical  issues 
required,  experience  covering  apparel 
manufacturing  or  automotive  industries 
preferred. 

Our  benefits  include  medical  and 
dental  insurance,  21  vacation/ 
holida)'s,  401  (k)/profit  sharing  and  com¬ 
petitive  salaries.  For  immediate  con¬ 
sideration,  send  resume,  salary  require¬ 
ments  and  3  writing  samples  to:  (404) 
252-4436,  mail;  Shore-Varrone,  Inc., 
Human  Resources,  ATTN:  EP1215, 
6255  Barfield  Road,  Suite  200, 
Atlanta,  GA  30328-4300.  No  phone 
calls,  please.  EOE 


MANAGING  EDITOR 

The  Prague  Post,  an  independently 
owned,  5-year-old,  top  general-interest 
English-language  weekly  newspaper  in 
Central  Eurape,  is  seeking  a  new 
Managing  Editor  for  its  young,  com- 
mittecT team  covering  news,  politics, 
business  and  a  comprehensive  enter¬ 
tainment  guide.  Pasition  requires 
excellent  professional  background  and 
the  right  combination  of  personality, 
dedicatian,  news  judgment  and  staff 
development  skills.  Czech-level  salary 
with  benefits.  Write  or  fax  Nicki 
Parham,  The  Prague  Post,  Na  Porici 
12,  1 1 5  30  Praha  1 ,  Czech  Republic. 
Fax:  01 1  (42-2)  2487-5050. 


MANAGING  EDITOR:  We  are  looking 
for  a  "hands-on"  leader  to  bring  creative 
and  innavative  approaches  to  improve 
our  local  news  coverage.  Thorough 
knowledge  of  reporting,  editing  and 
QuarkXPress  are  required.  This  indi¬ 
vidual  will  have  experience  in  estab¬ 
lishing  jaurnalism  standards  and  in 
developing  a  strong  team  of  editors 
and  reporters.  Position  is  responsible 
for  multiple  weekly  newspapers  in  sub¬ 
urban,  mid-west  location.  Send  resume 
and  salary  history  to  Box  08036, 
Editor  &  Publisher. 


E&P*s  Classified 
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_ EDtTORIAL _ 

MANAGING  EDITOR:  The  Junction 
City  Daily  Union,  a  7,500  afternoon 
doily  and  Sunday  AM  in  Northeast 
Kansas,  has  an  immediate  opening  for 
an  experienced  Managing  Editor.  The 
ideal  candidate  will  hove  excellent  writ¬ 
ing,  editing,  and  leodership  skills,  a 
goM  eye  for  layout  and  design,  and  a 
strong  commitment  to  local  news. 
Excellent  salary  and  fringe  benefits. 
Send  resume  to  Roland  Waechter, 
general  manager,  Montgomery  Com¬ 
munications,  Inc.,  P.O  Box  129,  Junc¬ 
tion  City,  KS  66441  .(913)  762-5000. 


MANAGING  EDITOR 
All-around  newsperson  for  day-to  day 
operations  of  three  weekly  newspapers 
in  Aroostook  County.  We  are  fully 
paginated  and  use  digital  cameras. 
QuarkXPress  and  supervisory  experi¬ 
ence  required.  Reply  to:  Martha  M. 
Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769  or  fax  to  (207) 
764-4499. 

e-mail:  printwks.bangomews.infi.net. 


MANAGING  EDITOR 
The  Clear  Lake  Observer,  a  twice- 
weekly  newspaper  in  scenic  southern 
Lake  County,  is  in  need  of  a  managing 
editor.  Circulation  of  4,000.  Excellent 
opportunity  for  someone  who  wants  to 
take  "the  next  step"  managing  the 
newsroom.  Layout  skills  a  must,  Quark¬ 
XPress  a  plus.  Total  staff  of  3,  this  posi¬ 
tion  will  perform  as  lead  reporter.  Our 
benefit  package  includes  insurance, 
life,  disability,  medical,  dental,  vision, 
401  (k).  Please  send  resume  with  clips 
to  J.  Policce,  publisher.  Lake  County 
Record-Bee,  P.O.  Box  849,  Lakeport, 
CA  95453.  EOE. 


MARYLAND'S  BEST  small  daily  is  look¬ 
ing  for  a  sports  writer.  The  Herald-Mail 
in  Hagerstown  is  situated  next  to  the 
Potomac  River,  in  Western  Maryland's 
mountains,  about  70  miles  from  Balti¬ 
more  and  Washington,  DC.  Salaries 
range  from  the  low  20s  to  the  low  30s, 
depending  on  experience.  Excellent 
benefit  package,  including  401  (k) 
plan.  Send  resume,  salary  require¬ 
ments  and  clips  to  Personnel  Director, 
Herald-Mail  Company,  P.O.  Box  439, 
Hagerstovm,  MD  21740. 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fredance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Fleming,  P.O.  Box  5970, 
Denver,  CO  80217. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-k  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001  6;  (703)  506-4400. 


We  Accept  Mastercard/ Visa 
For  Payments. 


_ EDiTORIAL _ 

NEWS  EDITOR  for  Thoroughbred  rac¬ 
ing  and  breeding  industry's  leading 
weekly  magazine.  Work  with  experi¬ 
enced  staff  and  free-lance  writers  to 
produce  lO-poge  news  section.  Strong 
writing  and  editing  skills,  must  know 
QuarkXPress.  Contact  Editor  Ray 
Paulick,  The  Bloodhorse,  P.O.  Box 
4038,  Lexington,  KY  40544-4038  or 
fax.  (606)  276-6708. 


NEWS  EDITOR  sought  for  leading 
weekly  on  Maryland's  Atlantic  coast. 
Ocean  City  Today  needs  a  newsroom 
leader  who  is  a  meticulous  copy  editor, 
spirited  headline  writer  and  creative 
page  designer.  Solid  reporting  skills 
and  patience  to  coach  beginning  staff 
writers  desired.  Reporter  candidates 
also  sought.  Both  jobs  require  long 
hours  and  the  drive  to  create  a  quality 
newspaper.  Send  resume  and  work 
samples  to:  Editor,  P.O.  Box  180, 
Ocean  City,  MD  21842.  No  phone 
calls. 


NEWS  PHOTOGRAPHER--Press- 
Enterprise,  Bloomsburg,  PA,  seeks 
news  photographer  with  a  love  for 
local  news  and  sports  for  a  7-day, 
22,000  AM,  covering  several  counties 
in  rural  eastern  Pennsylvania  with  a 
staff  of  3  photographers  and  10 
reporters.  Candidates  should  be  col¬ 
lege  graduates  with  newspaper  expe¬ 
rience.  Darkroom  skills,  writing  ability 
and  experience  with  Photoshop  are 
also  required.  Send  resume  and  sam¬ 
ples  of  work  to:  Bill  Hughes,  chief 
photographer,  3185  Lackawanna 
Ave.,  Bloomsburg,  PA  17815. 


NEWS  PLANNING  EDITOR 
The  Savannah  Morning  News  is  leak¬ 
ing  to  fill  a  newsroom  leadership  posi¬ 
tion.  THE  POSITION:  This  person  will 
have  a  staff  of  seven  responsible  for 
the  planning  and  presentation  of  the  A, 
Local  and  Business  pages.  THE  BASIC: 
A  five  year  blend  of  content,  design 
and  management  experience.  Web 
knowledge  preferred.  THE  PHILOSO¬ 
PHY:  Respect  the  past;  understand  the 
future.  Respect  design;  understand  con- 
tent;  Respect  breaking  news; 
understand  planning.  Respect 
teamwork;  understand  leadership.  THE 
PAPER:  We  are  an  80,000  circulation 
newspaper  in  the  South's  most  intrigu¬ 
ing  city.  We  strive  to  be  on  the  cutting 
ed^  and  recently  were  named  the  best 
local  news  provider  in  Georgia.  We 
reward  integrity,  integration,  initiative 
and  innovation.  Apply  Dan  Suwyn, 
managing  editor.  Savannah  Morning 
News,  P.O.  Box  1088,  Savannah,  GA 
31402;  bocksuw@sava.gulfnet.com; 
Phone  (91 2)  652-0322 


ONUNE  JOURNAUST 
Aggressive,  hard-working  journalist 
vrho  knows  the  Net  and  loves  business 
needed  for  Review. Net,  award¬ 
winning  on-line  news  operation  in  Flor¬ 
ida.  Great  chance  to  learn  a  bt,  work 
hard  and  hove  a  heck  of  a  lot  of  fun. 
Resumes  to  mdonsky@review.net  or 
call  (561)  804-9505  in  West  Palm 
Beach,  FL. 


Less  is  a  bore. 

Robert  Ventun 


_ EDfTORIAL _ 

OVERTIME:  Former  SCRIPPS 
HOWARD  reporters  arb  editors  sought 
by  labor  litigation  researcher.  Urgent. 
Call  Marilyn  collect  (305)  884-0295  or 
e-mail:  75363.2706@compuserve.com 

PAGE  DESIGNER  -  Suburban  Philadel¬ 
phia  daily  needs  a  fresh,  talented 
designer  who  is  heavy  on  creativity. 
Candidates  must  be  fluent  in  QuarkX¬ 
Press  and  be  familiar  with  modular 
broadsheet  design.  Send  letter,  resume 
and  tearsheets  to  Lanny  Morgnanesi, 
executive  editor.  The  Intelligencer- 
Record,  Box  858,  Doylestown,  PA 
18901. 


PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  br  a  page 
editor  on  the  right  news  diesk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102.  For  more  informa¬ 
tion  coll  (941)  263-4852. 


PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $16,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 


REPORTER  --  Energetic.  Bright. 
Curious.  Someone  who  loves  to  write, 
and  write  often  A  suburban  Philadel¬ 
phia  daily  needs  a  reporter  with  these 
qualities.  Send  letter,  resume  and 
tearsheets  to  Lanny  Morgnanesi,  execu¬ 
tive  editor.  The  Intelligencer  Record, 
Box  858,  Doylestown,  PA  1 8901 . 

REPORTER  needed  for  Crain  Commu¬ 
nications'  weekly  news  publication  cov- 
ering  the  waste  and  recycling 
industries.  Must  hove  several  years  of 
previous  daily  newspaper  experience, 
strong  reporting  skills  and  a  desire  to 
be  part  of  a  growing  business  news¬ 
paper  team.  Please  send  cover  letter, 
resume  and  clips  to  Allan  Gerlat, 
editor.  Waste  News,  1725  Merriman 
Road,  Suite  300,  Akron,  OH  44313. 
EOE  M/F/D/V 


REPORTER,  for  a  Virginia  weekly.  You 
love  the  work  of  reporting  but  you 
want  something  bigger  to  bite  into; 
more  depth,  a  forger  challenge,  busi¬ 
ness  or  the  law  perhaps.  Maybe  you 
hove  a  law  degree,  or  perhaps  you've 
been  working  in  a  newsroom  for  at 
least  three  years.  If  you're  smart,  hove 
good  people  skills,  and  you  can  think 
for  yourself  write  us  a  letter.  Reply  to 
Box  08022,  Editor  &  Publisher. 

REPORTER:  Excellent  emportuniw  for 
motivated,  talented  self-starter.  Beats 
plus  initiative  stories.  Entry-levei  or  one 
year  experience  preferred;  college 
degree  required. 

Send  letter,  resume,  references  and  clips 
to  Phyllis  Stewart,  editor.  The  Malone 
Telegram,  387  E.  Main  Street,  Malone, 
NY  12953.  Deadline,  Wednesday, 
January  15. 


_ EDITORIAL _ 

REPORTER 

Mid-sized  PM  daily  looking  for  experi¬ 
enced,  self-motivated  repoder  to  tackle 
the  highly  energized  news  environment 
in  northeastern  Ohio.  If  you've  got 
solid  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knock  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Poglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


REPORTERS  -  Award-winning  daily  in 
Big  Ten  university  town  seeks  reporters 
for  education  and  regional  reporting 
openings.  We're  looking  for  hard- 
charging  reporters  who  love  beat 
reporting,  can  develop  sources  in  all 
the  right  places  and  hate  to  get 
scooped  by  the  competition.  We  place 
a  premium  on  enterprise  reporting. 
Send  resume,  references  and  your  five 
best  clips  to  Rick  Fitzgerald,  metro 
editor,  Tne  Ann  Arbor  News,  P.O.  Box 
1 1 47,  Ann  Arbor,  Ml  481 06-1 1 47. 

ROOMTOVYRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  pxipers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  ond  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
persanalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  ond  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
tci^  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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EDfTORlAL 


EDTTORIAL 


SENIOR  EDITOR 

Hoover's,  Inc.,  the  notion's  leading 
supplier  of  company  information  to  con¬ 
sumers,  is  looking  for  a  Senior  Editor 
to  help  manage  our  growing  database 
of  2,500-t-  company  profiles.  Job 
responsibilities  include  assigning, 
supervising,  and  reviewing  the  work  of 
writers  and  content  editors.  The  ideal 
candidate  will  have  been  writing  or 
editing  business  stories  for  at  least  five 
years,  have  a  strong  interest  in  know¬ 
ing  what  makes  companies  tick,  and 
be  completely  at  home  exploring 
annual  reports  and  10-K's.  Supervisory 
experience,  knowledge  of  online 
environment  a  plus.  Resume, 
references,  salary  requirements,  and 
clips  to  George  Sutton,  senior  manag¬ 
ing  editor,  Hoover's,  Inc.,  1033  La 
Posada  Drive,  Suite  250,  Austin,  TX 
78752.  Fax:  (512)  374-4501. 

E-mail:  gsutton@hoovers.com 

SENIOR  WRITER  ~ 

The  Klanwatch  Project  of  the  Southern 
Poverty  Law  Center  is  seeking  an  expe¬ 
rienced  writer  with  proven  research 
and  investigative  skills.  This  individual 
will  produce  articles  for  our  quarterly 
publication,  in-depth  special  reports, 
position  papers,  speeches  and  other 
written  material.  Ability  to  work  as  part 
of  a  team  is  essential. 

Klanwatch  provides  law  enforcement, 
human  relations  agencies  and  the 
media  with  information  on  hate  crimes 
and  extremist  activities.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Director  of  Publications 
and  Information,  Klanwatch,  400 
Washington  Ave.,  Montgomery,  AL 
36104.  No  phone  colls,  please. 

The  Southern  Poverty  Law  Center  is  an 
equal  opportunity  employer. 

SMALL  FLORIDA  daily  has  opening  for 
night  editor,  Tuesdoy-Saturday  shift, 
’’ix  resume,  clips  to  K.  Elsken,  (941) 
/  63-5901 . 


SPORTS  COPY  EDITOR 

Career  opportunity  at  40,000-(-  AM 
daily  in  the  heart  of  Washington  state 
for  top  notch  editor  and  imaginative 
headline  writer  with  page  layout  skills. 
Examples  and  resume  to  Kay  Gause, 
human  resources  director,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  Fax  (509)  577- 
7722.  Member  of  Seattle  Times  group. 
EOE 


SPORTS  DESK 

Aggressive,  mid-sized  New  jersey 
newspaper  needs  energetic,  creative 
copy  editors  to  work  on  its  sports  desk. 
The  ideal  candidate  will  be  able  to  edit 
copy,  write  snappy  headlines  and 
design  exciting  pages.  QuarkXPress 
knowledge  preferred.  Send  resume 
and  clips  to  Box  08041,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR:  Join  one  of  North 
Carolina's  best  small  daily  newspa¬ 
pers,  that's  part  of  a  rapidly  growing 
newspaper  group  and  located  in  a 
great  part  of  the  world.  If  you  love 
sports  -  all  sports  -  we  have  the  job  for 
you.  Send  a  resume  and  cover  letter  to 
Laverne  Jeffries,  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  27536. 
Tell  us  about  your  skills  and  your 
desire  to  make  our  sports  section  the 
best.  We  offer  a  great  compensation/ 
benefits  package.  Don't  wait.  We're  anx¬ 
ious  to  see  what  you  can  do  for  us. 


SPORTS  EDITOR 

Award-winning,  16,000  daily  in 
northeastern  MD  seeks  experienced 
leader  for  4-person  sports  staff. 
Emphasis  on  local.  Rush  resume  and 
clips  to  Editor,  Cecil  Whig,  P.O.  Box 
429,  Elkton,  MD  21922-0429.  Fax: 
(410)  398-4044.  No  phone  callsl 

SPORTS  EDITOR  -  Growing  35,000  sub¬ 
urban  Philadelphia  AM/Sunday  seeks 
well-organized  leader  for  award¬ 
winning  department  (1994  APSE  Top 
10).  Design  Prowess  required,  pagina¬ 
tion  helpful.  Our  busy  sports  section  (6- 
10  pages  daily)  is  known  for  outstand¬ 
ing  local  coverage.  Current  sports 
editor  promoted  to  editor  of  own  daily. 
Send  resume  and  samples  to  Bruce 
Mowday,  managing  editor.  Daily  Local 
News,  250  N.  Bradford  Ave.,  West 
Chester,  PA  19382. 


SPORTS  OPERATIONS 
ASSISTANT  EDITOR 

Wanted:  a  two-way  starter  who  can 
lay  every  down.  This  free  agent  will 
ecome  Assistant  Sports  Operations 
Editor  at  The  Indianapolis  Star  and  The 
Indianapolis  News  and  will  be  asked 
to  do  it  all.  We're  looking  for 
energetic,  creative  copy  editors  who 
can  excite  readers  with  dazzling 
designs,  arresting  headlines  and 
tough-in-the-trenches  editing.  As  a 
manager,  you'll  help  direct  a  staff  of 
1 1  editors  under  tough  game  condi¬ 
tions:  Colts,  Pacers,  1997  Final  Four, 
Indy  500,  Brickyard  400.  If  you're  the 
best  on  your  teom,  consider  joining  our 
team.  Send  resume  and  work  samples 
to  Dave  Hill,  news  operations  man¬ 
ager,  The  Star-News,  307  North  Penn¬ 
sylvania  Street,  Indianapolis,  IN 
46206.  Email:  dhill271  7@inet- 
direct.net. 


_ EDfTORlAL _ 

SPORTS  REPORTER 

The  North  Platte  Telegraph  is  looking 
for  a  full-time  Sports  Reporter  to  cover 
local  and  state  sports  events.  Paginat¬ 
ing  skills  a  plus.  Must  be  able  to  work 
on  deadline.  Must  be  able  to  work 
evenings  and  weekends.  Limited  travel 
involved.  Experience  and/or  education 
beneficial.  Competitive  wages  and 
benefits.  Send  resume  to:  Tom  Kunz, 
sports  editor.  North  Platte  Telegraph, 
P.O.  Box  370,  North  Platte,  NE 
69103.  No  phone  calls,  please.  An 
Equal  Opportunity  Employer. 

SPORTS  REPORTER 

The  Carroll  County  Times,  a  24,000 
circulation  daily  in  Westminster,  MD, 
seeks  a  chance-taking  writer  and  a 
driven  reporter  to  showcase  the  high 
school  beat.  Coverage  responsibilities 
include  Baltimore  Ravens  home  games 
and  training  camp.  Send  co^er  letter, 
resume  and  5  clips  by  Jan.  1 3  to  Scott 
Blanchard,  sports  editor,  P.O.  Box 
346,  Westminster,  MD  21 1 58. 

SYSTEMS  EDITOR 

The  Congressional  Quarterly  Weekly 
Report,  a  newsmagazine  on  Congress, 
legislation  and  politics,  seeks  a  systems 
editor  in  charge  of  computer  journalism. 

The  ideal  candidate  will  combine  a  profi¬ 
ciency  in  computers  with  an  understan¬ 
ding  of  editorial  needs.  The  individual 
will  assist  in  the  magazine's  transition 
to  a  MAC-based  pagination  system 
and  should  have  knowledge  of  the 
Quark  publishing  system,  as  well  as 
guiding  efforts  to  find  new  ways  in  which 
computers  can  serve  editorial  needs. 

Apply  to  Colette  Fraley,  assistant 
managing  editor,  1414  22nd  Street, 
NW,  Washington,  DC  20037. 

THE  ATLANTA  JOURNAL  AND  CON- 
STITUTION  seeks  a  technical  support 
specialist  to  join  a  team  of  pagination 
editors.  This  person  will  assist 
newsroom  staff  by  troubleshooting  and 
maintaining  the  software  on  our 
rapidly  expanding  Macintosh  system. 

Appliconts  should  have  a  thorough 
understanding  of  the  Macintosh  operat¬ 
ing  system  and  desktop  publishing 
software,  including  Photoshop, 
Freehand  and  QuarkXPress.  Experi¬ 
ence  with  Digital  Technology  software 
would  be  a  plus. 

At  least  three  years'  experience  in  a 
publishing  environment  is  required,  and 
a  news  background  is  preferable. 

Applicants  should  have  excellent  writ¬ 
ten  and  verbal  communication  skills. 

Send  resume  and  cover  letter  to  Jacki 
Rudd,  chief  pagination  editor.  The 
Atlanta  Journal  and  Constitution,  P.O. 
Box  4689,  Atlanta,  GA  30302. 

E-mail:  jrudd@ajc.com. 

All  final  selection  applicants  must  pass 
a  company  provided  pre-employment 
drug  test. 

Morality,  when  hrmal,  devours. 

Camus 


_ EDfTORlAL _ 

THE  DAILY  PRESS,  a  100,000  circula¬ 
tion  daily  in  southeastern  Virginia,  IS 
ACCEPTING  RESUMES  AND  APPUCATIONS 
FROM  TALENTED  JOURNAUSTS  WITH  THREE 
TO  FIVE  YEARS  EXPERIENCE  FOR  REPORTING 
POSITIONS.  IN  ADDITION  we're  looking 
to  fill  the  following  positions: 

PHOTO  TEAM  LEADER  coordinates  the 
planning,  assigning  and  editing  of 
photos  for  all  sections  of  the  newspa¬ 
per.  The  Photo  Team  Leader  is  part  of 
a  two-person  team  that  manages  a 
staff  of  eight  photographers,  four 
photo  technicians,  and  a  photo  desk 
coordinator.  Responsibilities  include 
editing  of  film,  maestroing  packages, 
scheduling  photographers,  monitoring 
quality  control  and  keeping  up-to-date 
with  current  digital  imaging 
technology.  Requires  at  least  five  years 
of  photojournalism  experience.  Innova¬ 
tion  and  creativity,  strong  leadership 
skills  and  commitment  to  meeting  the 
needs  of  our  diverse  readership 
needed.  Emphasis  on  cooperation, 
communication  and  teamwork  is  essen¬ 
tial.  Previous  management  or  coaching 
experience  preferred. 

SPORTS  COPY  EDITOR  edits  sports 
copy  and  photos,  writes  headlines  and 
may  design  and  assemble  pages.  Must 
be  a  worasmith  with  a  flair  for  sports 
headline  writing  and  an  eye  for  detail. 
At  least  three  years  experience  at  a 
daily  newspaper.  Strong  word  skills 
and  sports  knowledge  required. 
Pagination  experience  a  plus. 

To  apply:  Send  a  resume,  salary  his¬ 
tory,  three  professional  references  and 
samples  of  your  work  to:  Staff  Devel¬ 
opment  Editor,  The  Daily  Press,  7505 
Vi/arwick  Blvd.,  Newport  News,  VA 
23607 ore-mail:  fmason@tribune.com 
EOE. 


THE  DERRICK  and  THE  NEWS-HERALD 
morning  newspapers  (circulation 
26,000)  in  northwest  Pennsylvania  are 
seeking  skilled,  professional  reporters. 
This  is  an  opportunity  to  showcase  your 
ability  in  o  creative  environment. 
Excellent  benefits  and  competitive 
salary.  Ideal  candidate  will  have  1-2 
years  experience  in  community  journal¬ 
ism  and  be  able  to  show  initiative. 
Send  resume,  clips  and  references  to 
Charles  Gates,  executive  editor, 
Venango  Newspapers,  P.O.  Box  928, 
Oil  City,  PA  16301. 


Editor^ 

PUBLISHER 

The 

communication 

link 

of  the  newspaper 
industry  every 
week 

since  1884. 


It's  a  Classified  Secret- Wie'//  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies), 
seal  your  repiv  in  on  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  nevrspapers  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll 
discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  LEADER,  a  16,500  circulation 
newspaper  in  Corning,  NY  that  looks 
and  acts  much  bigger,  needs  two  key 
people  to  Fill  two  important  positions: 

BUREAU  REPORTER:  We  are  taking 
the  competition  head-on  by  locating  a 
bureau  in  its  home  city.  We  need  a  com¬ 
petitive  reporter  who  can  keep  an  eye 
out  for  breaking  news,  dig  hard  for  the 
big  story  and  pen  an  excellent  feature. 
Photography  skills  would  be  a  plus. 

COPY  EDITOR:  We  want  someone 
who  is  an  excellent  copy  editor  and 
top-notch  page  designer.  We  win 
awards  for  our  outstanding  vs^riting  and 
cutting-edge  layouts.  Some  of  our  copy 
editors  go  on  to  newspapers  in  major 
metropolitan  areas.  QuarkXPress 
knowledge  is  helpful. 

Send  clips  and  resume  to  Mike  Gossie, 
monoging  editor.  The  Leader,  P.O.  Box 
1017,  Corning,  NY  14830,  fax  to 
(607)  936-9939. 

E-mail:  cleaderl@stny.lrun.com. 

THE  MONITOR,  a  fast-growing, 
45,000-circulation  daily  in  South 
Texas,  is  seeking  a  deputy  sports  editor 
to  help  supervise  a  six-person  depart¬ 
ment.  The  position  requires  a  strong 
background  in  layout  and  editing,  and 
will  also  include  writing  and  reporting 
opportunities.  The  emphasis  of  cov¬ 
erage  is  on  high  school  sports.  Send 
resume  and  examples  of  work  to  Roy 
Hess,  c/o  The  Monitor,  1 101  Ash, 
McAllen,  TX  78501 . 


THE  MONITOR,  a  growing  mid-size 
daily  on  the  Texos-Mexico  border,  has 
an  opening  for  a  reporter.  The  area  is 
booming,  and  we  cover  a  great  deal  of 
health  and  environment,  business, 
social-issue  and  crime  news.  Experi¬ 
ence  preferred;  Spanish  a  plus.  Reply 
with  resume  and  samples  to  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 

VISUALS  EDITOR 

The  Tribune-Star  is  seeking  a  highly- 
motivated  visuals  editor  who  can  take 
its  photography  and  graphics  depart¬ 
ment  to  a  higher  level.  Knowing  how  to 
tell  stories  visually  is  vital.  Strong  man¬ 
agement  and  coaching  skills  are  also 
vital.  We  are  looking  for  more  than  o 
shooter  or  an  artist  or  a  designer;  we 
are  looking  for  a  leader.  The  successful 
candidate  will  manage  three  full-time 
photographers  and  one  part-timer,  a 
graphic  artist  and  a  visuals  technician. 
The  Tribune-Star  is  a  37,000  circula¬ 
tion  newspaper  (44,000  on  Sunday)  in 
Terre  Haute,  Ind.,  a  college  town 
where  our  competitive  salary  will  go  a 
long  way.  Resumes,  cover  letters  and 
clips  or  slides  of  your  work  should  be 
sent  to  Assistant  Editor  Trevis 
Mayfield,  The  Tribune-Star,  P.O.  Box 
1 49,  Terre  Haute,  IN  47808. 

WE  NEED  A  Managing  Editor  with 
photo  and  writing  skills  to  lead  an 
excellent  staff  in  a  growing  Montana 
resort  town.  Computer  and  layout  skills 
important.  Salary  up  to  $26K.  Open 
until  Filled.  Send  resume,  clips  &  photos 
to:  Box  08046,  Editor  &  Publisher. 


FAX  YOUR  AD  TO  (212)  929-1259 


_ EDITORIAL _ 

THE  SHELBY  STAR,  an  award-winning, 
mid-size  North  Carolina  daily  located 
near  Charlotte,  is  seeking  a  news 
editor  to  oversee  layout  and  design. 
Will  supervise  graphics  editor  and 
copy  editor.  Salary  and  benefits 
package.  Please  send  resume  to 
Roberta  Wilson,  managing  editor.  The 
Shelby  Star,  P.O.  Box  48,  Shelby,  NC 
28151. 


TRADE  NEWSLEHER  publisher  seeks 
reporter  with  2-5  years  experience 
with  Science  background/experience 
to  cover  pharmaceutical  and  invitro 
diagnostics  industries.  Resume  and 
salary  requirements  to  CTB  Interna¬ 
tional  Publishing,  Box  218, 
Maplewood,  NJ  07040.  No  calls. 

WANTED:  DESIGN/FEATURES 
EDITOR.  Large  paper  signed  our  ace. 
Contemporary,  20,000  six-day  PM 
needs  journalist  with  great  design 
sense,  QuarkXPress/Mac  know-how. 
We  need  editor  who  strives  for 
excellence,  can  work  with  reporter, 
photographers  to  grab  readers'  atten¬ 
tion.  We're  near  coast  in  great  recrea¬ 
tion  area.  Send  a  letter  that  explains 
why  you're  right  for  the  job,  resume  to 
Editor  Bart  Smith,  News-Review,  P.O. 
Box  1248,  Roseburg,  OR  97470, 
(541)957-4203. 

Email:  bsmith@oregonnews.com. 

EMPLOYMENT  OPPORTUNITIES 

$1000's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  218-9000 
Ext.  R-5189  (or  Listings 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 

21 8-9000,  ext  T-51 89  for  listings. 

INFORMATION  SYSTEMS 

PBS  ADVERTISING  SUPPORT  SYSTEM 
The  Press-Enterprise  Newspaper  has 
an  immediate  opening  (or  a  Senior 
Programmer  Analyst  with  PBS  experi¬ 
ence.  Indepth  knowledge  of  PBS  2.7 
and  PROGRESS  language  6.0  or  7.0, 
with  extensive  advertising  systems 
experience  required.  VAX/VMS, 
COBOL,  and  UNIX  knowledge  desired. 
Working  knowledge  of  Collier-Jackson 
software  a  plus.  Send  resume  in  con¬ 
fidence  to:  Robert  Weeks,  Information 
Systems  Manager,  The  Press- 
Enterprise,  3512  14th  Street,  Riverside, 
CA  92501  or  e-mail:  rweeks@pe.com. 

MAILROOM 

MAILROOM 

MANAGER 

Zone  3  mid-size  daily  needs  experi¬ 
enced  mailroom  manager.  Effective 
leadership  and  organizational  skills 
required.  Good  mechanical  skills 
desired.  Knowledge  of  postal  regula¬ 
tions  and  experience  with  mailed 
products  is  a  plus.  This  is  a  hands-on 
working  manager  position.  Pay  in  mid- 
30's;  top-notch  corporate  benefits. 

Send  resume  with  cover  letter  to  Box 

08055,  Editor  &  Publisher. _ 

There  is  no  there  there. 

Gertrude  Stein 


MAILRCX^M 


POST-PRESS  MANAGER 
Excellent  career  opportunity.  Responsi¬ 
ble  for  the  productivity  and 
performance  or  a  diverse  mailroom, 
process  and  packaging  operation. 
Qualified  candidates  must  have  five 
years  supervisory  and/or  managerial 
experience.  This  position  requires  a 
highly  motivated  individual  with  supe¬ 
rior  communication,  people,  team 
leadership  and  participation  skills. 
Experience  in  seven  day  newspaper 
inserting,  packaging  and  zoning  is 
essential.  Knowledge  of  direct  mail  and 
bindery  operations  are  a  plus.  The 
Gazette  is  a  morning  newspaper  in 
Eastern  Iowa  with  a  circulation  of 
70,000  doily  and  86,000  on  Sunday 
serving  250  communities.  Competitive 
salary  and  benefits  program  including 
ESOP  and  401  (k).  Send  resume,  and 
salary  requirements  to  Ms.  P.A.  Thoms 
by  Jonuary  21.  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  I A  52406-051 1. 
FAX  (319)  368-8834.  EOE _ 


NEW  MEDIA 


NEW  MEDIA  Representatives  available 
for  So.  Florida  and  Caribbean.  Fully, 
staffed,  er^rienced  and  professional. 
Join  Blue  Chip  Client  Base  for  represen¬ 
tation.  Contact  Mediamerica  (954) 
920-8505. _ 


NIE 


THE  LEXINGTON  HERALD-LEADER, 
(120,000  daily/160,000  Sunday),  a 
Knight-Ridder  paper  in  the  heart  of 
Kentucky's  Bluegrass  horse  country 
needs  an  Educational  Outreach  Man¬ 
ager  to  manage  employees  and  pro¬ 
jects  including  NIE,  scholarships  and 
literacy  plus  manage,  implement  and 
coordinate  policies  dealing  with  educa¬ 
tion.  College  degree  required;  master's 
degree,  3-5  years  teaching  and  2-4 
years  supervisory  experience  pre¬ 
ferred,  daily  newspaper  experience 
and  knowled^  of  KERA  helpful. 

Send  resume  including  salary  history  to 
E.  Arnold,  employment  manager,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40^8.  EOE  M/F. 


HUMAN  RESOURCES 


PREPRESS 


PREPRESS  PRCHXtCnON  MANAGER 
Zone  3  newspaper  seeks  hands-on 
itxinager  to  supervise  our  evening  shift 
ad  production,  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  will  possess  strong 
organizational  and  people  skills. 
N^vspaper  production  experience  and 
some  manogement  experience  desired. 
Willing  to  train  the  right  candidate. 
Send  resume  ond  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PRESSROOM 


SHADE  TREE  MECHANIC  NOT!! 

The  Huntsville  Times,  Huntsville,  AL, 
has  an  immediate  opening  For  an 
experienced  PRESSROOM  MACHINIST 
to  work  on  its  TKS  nine  unit  press. 
Excellent  salary  package  and  benefits. 
Huntsville  is  located  in  northern  Ala¬ 
bama  in  the  beautiful  Tennessee  River 
valley  offering  a  great  quolity  of  life 
and  low  cost  of  living.  Send  resume  to: 
Martha  Reichold,  production  director. 
The  Huntsville  Times,  2317  S. 
Memorial  Parkway,  Huntsville,  AL 
35801. 


THE  QUAD  CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  the  heart  of 
the  Midwest  currently  has  an  opening 
for  an  experienced  FT  Press  Operator. 
We  are  looking  for  an  individual  com¬ 
mitted  to  top  quality  work  to  work  with 
a  Goss  Color  Liner  offset  press.  The 
Quod  City  Times  offers  an  excellent  com¬ 
pensation  package  including  medical, 
dental,  life  insurance,  ESOP,  401  (k) 
retirement  plan,  (lex  spending 
accounts,  PC  purchase  program  and 
the  opportunity  to  vacation  at  Lee 
Lodge.  If  you  are  interested  in  being 
part  of  an  exciting  business,  please 
apply  to: 

Quod  City  Times 
Jill  DeKeyser/Humon  Resources 
500  E.  Third  Street 
Davenport,  !A  52801 
EOE 


HUMAN  RESOURCES 


DIRKCTOR  OK  HI  MAN  RKSOLRLKS 
AND  TRAINING 


THE  OAKLAND  PRESS,  Oakland  County's,  (MI),  leading  newspaper,  is 
undergoing  dramatic  change,  thanks  to  the  rapid  growth  of  our  com¬ 
munities  and  of  our  newspaper.  We  need  a  skilled  DIRECTOR  OF  HL'MAS 
Re,SOI'RCES  and  Training  to  maximize  our  potential  in  the  marketplace. 

We  have  420  full-time  equivalent  employees  and  are  part  of  the  ABC 
PUBLISHING  GROUP.  ABC.  Inc.,  is  a  wholly-owned  subsidiary  of  The 
Walt  Disney  Co.  We  offer  a  competitive  salary  and  benefit  package 
and  the  opportunity  to  be  involved  in  an  exciting  industry  and  a  thriv¬ 
ing  region. 

The  DIRECTOR  OF  HUMAN  RESOURCES  AND  TRAINING  is  a  key 
member  of  the  operating  committee  and  reports  to  the  president/publisher. 

THE  SUCCESSFUL  APPLICANT  will  have  a  minimum  of  a  bachelor’s 
degree  in  human  resources,  five  years  human  resources  experience  and  will 
have  successfully  managed  change  and  diversity  at  a  company  of 
similar  size  or  larger. 

Resumes  and  cover  letters  with  salary  requirements  should  be  directed 
to:  DALE  A,  DUNCAN,  president  and  publisher,  THE  OAKLAND 
PRESS,  48  W.  Huron  St.,  Pontiac,  MI  48342. 
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HELP  WANTED 


_ PRESSROOM _ ' 

PRESSROOM  MANAGER 
Excellent  career  opportunity  with  a 
midwest  7  day  morning  newspaper 
with  a  growing  commercial  operation. 
Responsible  for  the  productivity  and 
performance  of  both  Goss  Metro  and 
community  press  operations. 

Qualified  candidates  must  have  five  years 
supervisory  and/or  managerial 
experience.  This  position  requires  a 
highly  motivated  individual  with  superior 
communication,  people,  team  lead¬ 
ership  and  participation  skills.  Know¬ 
ledge  of  newspaper  and  commercial 
press  operations  is  essential. 

The  Gazette  is  a  newspaper  in  Eastern 
Iowa  with  a  circulation  of  70,000  daily 
and  86,000  on  Sunday  serving  250 
communities.  Competitive  salary  and 
benefits  program  including  ESOP  and 
401  (k). 

Send  resume,  and  salary  requirements  to 
Ms.  C.L.  Thoms  by  January  21.  The 
Gazette,  P.O.  Box  51 1 ,  Cedar  Rapids,  lA 
52406-0511.  FAX  (319)  368-8834. 
EOE 

PRODUCnON/TECH 

A  SMALL  SOUTH  Texas  daily  with 
large  commercial  printing  accounts 
now  seeking  a  hands-on,  take-charge 
production  manager.  Goss  Urbanite 
press  experience  a  must.  Quality  con¬ 
trol  &  deadline-oriented.  Send  resume 
to  Box  08028,  Editor  &  Publisher. 


EXPERIENCED  DOUBLE  WIDTH  Press 
Operator  for  newspaper  in  northwest 
Florida.  Seeking  operator  to  assist  in 
installation,  start-up,  and  operation  of 
Goss  Headliner  Offset  press.  Excellent 
quality  of  life,  cost  of  living,  and  bene¬ 
fits  package  with  Gannett  Newspaper. 
Send  resume  and  references  to  AD# 
DB815,  Pensacola  News  Journal,  P.O. 
Box  1 2710,  Pensacola,  FL  32574. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pklets@maned.com. 

It's  A  Classified 
Secret! 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


PRODUCnON/TECH 

PLANT  MANAGER 

The  Seattle  Times,  Washington  State's 
largest  daily  metro  newspaper,  and  the 
largest  independent  family-owned 
newspaper  in  the  country,  is  seeking 
on  experienced  newspaper  production 
professional  to  oversee  our  350,000 
sq.  ft.  state-of-the-art  production  facil¬ 
ity,  We  have  four  Colorliner  presses 
with  on-line  inserting  to  four  A.M. 
Graphics  2299's.  We  produce  prod¬ 
ucts  twice  daily,  with  a  daily  press  run 
of  450,000  and  550,000  on  Sundays 

This  position  reports  directly  to  the  Vice 
President  -  Operations  and  has  overall 
responsibility  for  press,  packaging  & 
assembly,  platemaking,  electrical  and 
systems  support,  machine  shop  and 
facilities. 

Qualified  candidates  will  have  mini¬ 
mum  five  years  production  manage¬ 
ment  experience  with  a  metropolitan 
daily  newspaper,  as  well  as  line 
supervision  experience.  College  degree 
in  related  field  preferred.  Excellent  writ¬ 
ten  and  verbal  communication  skills 
and  group  facilitation  skills  required. 
Demonstrated  experience  in  managing 
change  and  implementing  employee 
involvement  programs  preferred. 

The  Seattle  Times  offers  an  excellent 
salary,  bonus,  and  benefits  package, 
including  both  pension  and  401  (k) 
plans. 

Resumes  with  cover  letter  and  salary 
requirements  may  be  sent  to  The  Seat¬ 
tle  Times,  HR-Operations,  P.O.  Box 
70,  Seattle,  WA  98111.  No  phone 
calls,  please. 

PRODUaiON  DIREaOR 
The  Tuscaloosa  News,  a  40,000  NY 
Times  newspaper  in  Alabama  is  look¬ 
ing  for  a  production  director.  Home  to 
the  University  of  Alabama  and 
Mercedes-Benz,  Tuscaloosa,  growing 
rapidly  and  so  is  our  newspaper.  We 
are  in  the  process  of  planning  a  new 
facility  so  building  project  manage¬ 
ment  would  be  a  strong  plus.  If  you  are 
the  number  two  at  a  larger  newspaper 
that  has  built  a  new  facility  and  would 
like  to  run  your  own  show,  we  would 
like  to  talk  with  you  RIT  or  other 
technical  printing  training  is  desired.  I 
will  attend  the  first  3  days  of  SuperCon- 
ference  '97  in  Orlancio  this  week  or 
you  can  send  your  resume  to:  Ron 
Sawyer,  publisher.  The  Tuscaloosa 
News,  P.O.  Box  20587,  Tuscaloosa, 
AL  35402.  Fax:  (205)  349-0794, 

TRANSPORTATION 

TRANSPORTATION  MANAGER 
Mid-sized  Midwestern  Metro  in  Zone  5 
seeks  a  Transportation  Manager  to 
supervise  its  trucking  fleet,  unionized 
drivers,  and  zoned  delivery  operation. 
Requires  experience  in  delivery  of  zip 
code  zoned  multiple  products,  ^cellent 
salary  and  benefits.  Send  cover  letter 
and  resume  to  Box  08045,  Editor  & 
Publisher  by  January  31,1 997.  EOE. 

Being  frustrated  is  disagreeable,  but  the 
real  disasters  of  life  begin  when  you  get 
what  you  want. 

Irving  Kristol 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


Editon 

PUBLISHER 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNEADS 

1  week-$9.05  per  Hne 

2  weeks-$8.00  per  Une,  per  Issue. 

3  weeks-$7.00per  Hiie,  per  Issue. 

4  weeks-$6.05  p>er  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  trie 

2  weelo-$3.80  per  Hne.  per  Issue. 

3  weeks-$3.15  per  line,  per  Issue. 

4  weeks-  $2.90  per  Hne.  per  Issue. 


Add  $  1 2.00  per  Insertion  for  box  senrice.  Add  $6.00  per  Insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  pjer  insertion:  1  time,  $105;  2  to  6  times.  $100 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company  _ 

Address 

City _ 

State _ 

Zip  - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor! 

PUBLISHER 


11  West  19th  street,  NY,  NY  10011.  212)675-4380,  FAX  (212) 929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


ENERGETIC,  Dependable  and 
Imaginative  People  Person  wants  to  put 
his  management  experience  to  work 
for  vou!  1 2+  years  as  President  and 
Publisher  of  37,000  Circ.  Newspaper, 
with  Sales  and  Sales  Management 
experience  as  well  as  Computer  Tech 
capabilities.  Respond  to  Ron,  3891  N. 
Sawgrass  Place,  Boise,  ID  83704- 
4485. 


EXPERIENCED  PUBLISHER  of  award¬ 
winning  mid-80s  daily  and  Sunday 
with  niches  seeking  challenging  assign¬ 
ment.  Community  leader. 

Fox  (914)  291-7367 


PUBLISHER  with  20  plus  years  experi¬ 
ence,  weekly,  TMC  and  doily,  skills  in 
all  asp^ts  of  newspaper  operations; 
advertising,  circulation,  administra¬ 
tion/personnel,  plus  editorially  experi¬ 
enced  and  talented.  Knowlecigeoble  in 
both  quick  turnaround  techniques  and 
in  attaining  long-range  goals.  Able  to 
pinpoint  and  solve  revenue,  distribution 
or  content  problems,  by  department,  or 
run  a  full  operation.  Also  able  to 
isolate  and  correct  personnel  problems 
and  increase  morale.  Available  for 
short  or  long-term  involvement,  or  (or 
consulting,  review  and  analysis.  Call 
Michael  Bradley  at  (508)  563-7361 . 


CIRCULATION 


AGGRESSIVE  CIRCULATION  MAN¬ 
AGER  experienced  in  all  ospects  of 
circulation  management  at  major 
metros  and  small  dailies  seeks  position 
with  positive,  progressive  company. 

Call  Bill  (601)  675-2907 


EDITORIAL 


EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Publisher. 


VERSATILE  WRITER  seeks  posiHon. 

E}^rience  in  features,  business 
baseball  and  more,  (505)  327-4006 


FORMER  NEWSPAPER  Sports  Editor, 
now  outdoor  magazine  managing 
editor,  seeks  decent  paying  sports  posi¬ 
tion  in  southern  Zone  5,  8,  6,  3,  or  4. 
Box  08044,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  POSITION 
Vast  experience  in  plant,  sales  and 
general  management.  Strong  commu¬ 
nication  and  excellent  people  skills.  Pro¬ 
ven  bottom  line  achiever.  Looking  to 
relocate  to  U.S. 

R.  More  (519)  853-5810 


WORKING  PRESS  FOREMAN 
Experience  in  all  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  maintenance, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  to  lead, 
motivate,  communicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  Publisher. 

A  free  society  is  one  where  it  is  safe  to 
be  unpopular. 

Adlai  Stevenson  II 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 
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SHOP  TALK  AT  THIRTY 


H Y  JEFF  Von K A EN EL 


Will  The  Big  Dailies 
Be  Extinct  In  10  Years? 


A  PREDlCnpN:  WITHIN  the 
next  10  years,  most  big 
daily  papers  will  be  out  of 
business.  Or  they  will  be 
losing  so  much  money,  they 
will  wish  they  were  out  of  business. 

By  2006,  big  dailies  will  have  lost  a 
huge  segment  of  their  readership;  for¬ 
feited  their  sky-high  profit  margins,  espe¬ 
cially  in  the  extremely  profitable  classi¬ 
fied  sections;  and  lost  much  of  their  dis¬ 
play  advertising  revenue,  as  advertisers 
strive  to  target  their 
marketing  based  on 
niche  demographics. 

A  recent  study  con¬ 
ducted  for  the  American 
Society  of  Newspaper 
Editors  found  that  so- 
called  “Gen-Xers”  are 
about  a  third  less  likely  than  baby 
boomers  to  read  newspapers  daily  and 
far  more  Ukely  to  agree  that  “reading  is 
old-fashioned.”  Meanwhile,  even  ihe 
boomers  are  reading  daily  newspapers 
less,  with  adult  readership  falling  from 
78%  in  1970  to  64%  in  1995. 

The  readership  decline  has  forced 
many  dailies  out  of  business.  The 
remaining  papers  have  stemmed  circu¬ 
lation  losses  by  picking  up  new  readers 
from  their  departed  competitors.  But 
overall,  newspaper  readership  contin¬ 
ues  to  decline.  What  will  happen  to  the 
surviving  dailies  now  that  there  are  no 
weak  competitors  to  cannibalize? 

One  of  the  obvious  reasons  that 
newspapers  are  losing  readers  is 
because  of  their  inability  to  compete 
with  TV,  radio  and  the  Internet  in  break¬ 
ing  the  news.  While  newspapers  can 
still  provide  the  most  in-depth  look  at 
any  issue,  they  can  rarely  break  a  major 
story.  So  all  that  is  left  for  the  dailies  is 
to  provide  context  and  explanation,  a 
service  for  which  the  public  is  turning 
in  increasing  numbers  to  other  sources 


VonKaenel  is  the  publisher  of  the  News 
&  Review  chain  of  alternative  papers 
in  Sacramento  and  Chico,  Calif,  and 
in  Reno,  Nev.  He  is  also  president  of  the 
Association  of  Alternative  Newsweeklies, 
which  represents  107  North  American 
alternative  papers. 


like  alternative  newspapers  and  radio 
shows.  Unlike  the  dailies,  these  alterna¬ 
tive  sources  provide  a  context  that  is 
shaped  by  their  audience’s  own 
lifestyles  and  value  s>'stem. 

As  if  a  declining  readership  isn’t  bad 
enough,  the  real  bad  news  for  dailies  is 
the  age  composition  of  their  readers  in 
2006.The  largest  decline  will  occur 
among  younger  readers  in  their  prime 
consuming  years,  when  individuals 
establish  shopping  patterns.This  trend 
will  have  a  huge  effect 
on  the  dailies’  ability  to 
sell  retail  advertising. 

Even  more  troubling 
for  the  major  dailies  is 
their  prospective  loss 
of  classified  advertising, 
which  represents  38% 
of  most  dailies’  advertising  revenue. 
During  the  next  10  years,  the  World 
Wide  Web  will  effectively  eliminate  clas¬ 
sified  advertising  as  the  most  significant 
revenue  source  the  dailies  have. 

A  newspaper  has  many  features  that 
make  it  more  desirable  than  a  comput¬ 
er,  but  it  can’t  compete  with  the  Web 
for  processing  a  classified  database. The 
Web  can  provide  more  listings,  more 
information  on  each  listing,  and  a  more 
targeted  search. 

The  Web  already  offers  free  or  nearly 
free  classified  listings  for  employment, 
housing  and  real  estate.The  U.S.  Depart¬ 
ment  of  Labor  has  more  than  300,000 
free  job  listings.  Some  real  estate  com¬ 
panies  have  already  put  their  homes  on¬ 
line  with  more  planning  to  come  online. 

These  were  categories  in  which  the 
dailies  once  had  little  competition,  and 
therefore  were  able  to  charge  top  dol¬ 
lar.  These  same  high  prices  will  help 
drive  classifieds  into  cyberspace.  As  the 
Internet  becomes  more  popular,  a  daily 
newspaper’s  classified  section  will  not 
be  able  to  compete  with  the  Web’s 
lower  ad  rates  and  far  larger  database. 

Classified  research  recently  conduct¬ 
ed  by  the  Newspaper  Association  of 
America  seems  to  concur:  “Advances  in 
technology  encouraged  comijetitors. . . . 
Now  these  new  players  have  created  a 
natural  wedge  between  newspapers 
and  advertisers.They’re  offering  lower 


I  prices,  better  service  and  more  informa- 
i  tion  than  newspapers.They’re  eating 
i  away  at  newspaper  franchises.  Creating 
!  a  new  market  for  classifieds  we  no 
I  longer  control.” 

I  How  would  loss  of  classifieds  affect 
j  the  revenue  stream  at  an  average  daily? 

I  First,  consider  that  the  average  daily  has 
I  a  monopoly  on  certain  classified  categor- 
:  ies  like  employment  ads.  In  those  cate- 
!  gories,  they  command  a  premium.  For 
I  instance,  in  my  home  town  of  Sacramen- 
:  to,  the  Bee  charges  $149.10  for  a  six-line 
I  help  wanted  ad  that  runs  for  five  days. 

However,  in  the  private-party'  ad  cate- 
i  gory  —  where  they  are  forced  to  com- 
I  pete  with  the  Pennysaver  and  the 
:  Neu’s  &  Review  —  the  Bee  charges 
i  “Super  Seller”  prices  of  only  $  1 2.50  for 
I  three  lines  for  five  days, 
j  An  average  medium-size  daily  runs 
I  about  225  classified  pages  a  week  and 
I  earns  around  $4,000  per  page  — 
j  $900,000  per  week  —  after  printing 
I  and  production  expenses  have  been 
i  taken  out.  If  80%  of  their  classified 
I  pages  are  lost  to  the  Web,  or  if  they 
i  have  to  reduce  those  prices  to  “Super 
i  Sellers”  prices,  then  the  daily  would 
i  lose  around  $720,000  per  week  or 
i  nearly  $37  million  in  annual  revenue. 

1  These  events  will  increase  the  sense 
!  of  overall  crisis  for  dailies.The  loss  of 
i  classified  net  revenue  combined  with 
the  expected  decline  in  advertising  rev¬ 
enue  based  on  readership  loss  will  not 
only  wipe  out  the  profit,  it  will  leave 
the  company  with  a  large  revenue  hole 
—  a  hole  that  can’t  be  filled. 

I  ll  admit  that  the  idea  of  having  no 
more  dailies  scares  me.Though  1  have 
often  disagreed  with  how  mainstream 
papers  paint  the  world  (and  have 
woriced  for  the  last  23  years  to  create 
alternative  voices  to  the  mainstream 
dailies),  it  is  hard  to  visualize  how  our 
democracy  can  function  as  news  and 
information  becomes  more  and  more 
splintered;  as  fewer  people  share  com¬ 
mon  information  and  perceptions  as 
disseminated  by  the  media.  With  the 
breakup  of  the  television  market  and 
decline  of  the  major  Networks,  we  are 
becoming  a  nation  without  a  shared 
mass  media.  ■ 


Alternative 
netvspaper 
publisher  offers 
his  viewpoint 
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Finally. 

A  New  Conference 
Exclusively  Created 
for  Web  Journalists 


Interactive  N^spapers  ’97 

interactivity  +  Creativity  =  Profitabiiity 
The  Clnequivocai  Equation 


SATURDAY,  FEB.  1 5, 1 997  -B  A.M.-  5  P.M.*  HYATT  REGENCY  •  HOUSTON, TX 


It's  an  Editor  &  Publisher  exclusive,  an  important 
editorial  event  created  specifically  for  the  reporters  and 
editors  who  create  online  content  and  publish  interactive 
news  products. 

This  one-day  conference,  a  special  session  held  in 
conjunction  with  Interactive  Newspapers  '97,  was 
developed  to  address  your  special  needs  and  concerns 
and  provide  you  with  a  unique  opportunity  to  meet  other 
journalists  who  face  the  same  kinds  of  challenges  you  do. 

Among  the  topics  covered: 

•  Interactive  Demographics 
•  Web  Standards  &  Technologies 
•  Creating  Compelling  Content  Online 
•  T ricks  of  the  T rade:  Using  Technology  as  a 
Newsroom  Tool 
•  Online  Law 
•  Online  Graphic  Design 
•  Print  Newsroom  &  Online  Editorial  Staffs - 
Friends  or  Foes? 

•  Journalistic  Ethics  on  the  Web 

Conference  speakers  inciilde: 

Keynote  Speaker 

Rem  RIeder,  Editor,  American  Journalism  Review. 

Featured  Presenters 

David  Bralow,  Partner,  Holland  &  Knight 
Sid  Karin,  Director,  San  Diego  Super  Computer 
Center,  NSF  (invited). 

Hoag  Levins,  Editorial  Director, 

Editor  &  Publisher  Interactive. 

Ed  Marietta,  Senior  Copy  Editor,  Wired  News. 

Earl  Maucker,  Editor,  Ft  Lauderdale  Sun  Sentinel. 

Eric  Meyer,  Managing  Partner,  NewsLink  Associates. 


Tom  Miller,  Vice  President,  Emerging  Technology 
Group,  Find/SVP  (invited). 

Phil  Nesbitt,  Principal,  Print  Communications 
and  Media  Services,  Australia. 

Randy  Reddick,  Editor,  FACSNET. 

Bob  F^an,  Director,  Mercury  Center. 

Milverton  Wallace,  Lecturer,  Graduate  Centre 
for  Journalism,  City  University,  London. 

Mark  Zieman,  Managing  Editor,  News,  Kansas  City  Star. 

You'll  hear  firsthand  from  the  news  pioneers  who  helped 
create  this  new  frontier  and  you'll  come  away  with  added 
insight  and  information  you  can  really  use  in  your  day-to- 
day  efforts. 

Best  of  all,  you'll  have  the  chance  to  meet  many  of  the 
online  journalists  you've  come  to  know  through  our 
industry's  interactive  forums  and  discussion  lists.  And 
while  you're  there,  visit  the  Interactive  Newspapers  '97 
Conference  7&f  exhibits.  It's  a  chance  to  check  out  the 
companies  and  products  that  are  at  the  center  of  the 
interactive  newspaper  business. 

WBb  Journalists  ConfererKe  Cost  $295 

For  more  information  on  the  Special  Editorial  Conference 
for  Web  Journalists  as  well  as  details  on  the  full 
Interactive  Newspapers  '97  Conference: 

Visit  http://vvww.mediainfo.com 
Call:  212-675-4380  ext.  314 
E-mail:  michaelt@mediainfo.com 


Sponsored  by: 


IMPROVED  PRINTABILITY 
MADE  NEWSPRINT  SOUTH  REALLY 
BIG  NEWS  AROUND  DALLAS. 

[^‘Brighter  color.  Clearer  text. 

The  TEXXTRA-TXT  has  made  a  huge 
difference  for  Newsprint  South  and 
The  Dallas  Morning  New^^ 

Peter  Pugh,  Paper  Marjufacturmg 
Manager,  Newsprint  South 


as  you  use  more  recycled  fiber. 

No  matter  what  the  printing  process-rotogravure, 
offset,  letterpress  or  flexography-paper  created  on  the 
TEXXTRA-TXT  has  more  uniform  ink  absorption  and 
half-tone  dot  reproduction,  less  ink  strike-through  and 
clearer  color. 

If  you’d  like  to  get  the  same  kind  of  big-time  results 
as  Newsprint  South  and  The  Dallas  Morning  News,  just 
call  us  at  1-800-WEAVEXX  in  the  U.S.  or  1-800-563-8833 
in  Canada  (1-800-565-8833  in  French). 


]  TEXXTRA-TXT  which 
means  you  get  cleaner 
return  runs  and  fewer 
breaks.  In  many  appli' 
cations,  it  allows  you 
to  increase  your 
machine  speed  even 


Improved  Printability 


Conventional  TEXXTRA-  IXT 


Better  printability.  Bettei^looking  newspaper. 
That’s  the  way  it’s  been  for  The  Dallas  Morning 
News  ever  since  their  paper  supplier.  Newsprint  South, 
switched  over  to  the  TEXXTRA-TXT  forming  fabric 
from  Weavexx. 

Simply  put,  TEXXTRA-TXT  significantly  increases 

the  printability 
and  smoothness 
of  the  paper  com¬ 
ing  off  the  former 
and  going  on  the 
printing  press.  On 
the  former  there’s 


TEXXTRA-TXT  produces  better  printability  on 
Newsprint  South’s  366”  Beloit  twin  wire  machine. 


far  less  fiber 
embedment  with 


■/ 
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